















































IT DOESN’T SEEM POSSIBLE! 


Above: GENE KELLY 
with the sensational 
new Parisian find, 
LESLIE CARON 


Just as 


“Show Boat” 


topped 


“Great Caruso” 


it’s predicted 
everywhere that 


“AN AMERICAN 


IN PARIS” 

will top ’em all! 
Critics, writers, 
columnists have 
seen it at 

advance screenings! 
It’s the talk of 
show business! 





GREAT NEWS! 


MORE! MORE! ROAR LION R-O-A-R! 


Not since 
“Neptune’s Daughter” 

has there been such 
ESTHER WILLIAMS-— 
RED SKELTON- 
TECHNICOLOR- 
Musical dynamite! 

Plus: 

HOWARD KEEL 

voted ‘Top Star of 


; Technicolor) 
Above: ( -. 2 Tomorrow” in 
Esther in her IF M.P. Herald 
10-gallon hat Wy R wiamae 
\ Nationwide Poll! 


and riotous Red! 


“To all whe helbed 
MaKe ‘ANGELS (Ww 
THE ha etna 
: os a : thanks fev 2 
ROBERT TAYLOR, ‘ \\ \ . ae i bi ture. 
DENISE DARCEL }} ) wonderful bre 
“the ‘Battleground’ girl” 





IN LOS ANGELES AT THE BEVERLY THEATRE 


and for a lon 

in the future th 

the eyes of ¢ 
will be the sf 





FTI TAN od 


E PULITZER PRIZE AND CRITICS AWARD 


‘A STREETCAR NAME 
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IN NEW YORK AT THE WARNER THEATRE 


g, long time 
e spots before 
he Industry 
pots where 
Bros. 


DUCED BY 


KIM HUNTER» KARL MALDEN Screen Play by Tennessee Williams Based upon the Original Play “A Streetcar Named Desire” 
by Tennessee Williams As Presented onthe Stage by Irene Mayer Selznick Directed by ELIA KAZAN 
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The TV Fights 


HE conflicts likely to affect theatre television in the near 
future are such that, in a relative sense, the Robinson- 
Turpin bout will pale into insignificance. These other 
struggles are not to be in a prize ring but rather in 
the halls of Congress, the hearing rooms of the Federal Com- 
munications Commission and in several court rooms. 

Pressures for a Congressional investigation of exclusive tele- 
vision programs transmitted to theatres have been mounting. 
It is no secret that the origin of the hue and cry about ex- 
clusive theatre telecasts of sporting events—notably prize 
fights—has been set owners em feel ‘'cheated." 

It is probably true that advertising of set manufacturers and 
dealers led many members of the public to believe that “their 
window on the world" through television was to be forever 
free. Of course, that was a narrow and erroneous viewpoint. 
Commercial television programs, just as those of radio, are in 
no true sense "free.'' Without sponsorship by companies with 
goods and services to sell neither television nor radio pro- 
grams would be popular because there would be no one to 
pay the high costs of providing quality entertainment. When- 
ever a member of the radio or television audience buys an 
advertised product he is making a partial payment for the 
air programs. 

In comparison to radio, television is of itself expensive. 
While acceptable radio reception is enjoyed on sets averag- 
ing in cost perhaps $40, the average cost of a television re- 
ceiver sold to date is about $250. On top of that must be 
added the annual cost of servicing a television set. For ex- 
ample, RCA now charges $60 a year for the service including 
spare parts and $48 for service alone. Few families have paid 
that much in a decade for radio repairs. 


for special television channels approaches, indications 

increase that the task of presenting the case will be 

a formidable one. Only recently have divergent groups within 
the industry agreed on a joint program. It has been decided 
to ask for six channels to be set aside for theatre TV use. 
Up to now no specific plans have been announced for the 
regular or continuous use of such channels, let alone how the 
costs of setting up transmitters and maintaining the network 
would be met. Unless the industry television authorities and 
interested exhibitors work swiftly, there is a danger that the 
FCC may say, "Come back when your plans are formulated 
and you can tell what you want to do with these channels." 
This much seems certain—theatre television plans cannot be 
built on prize fights and vague ideas of transmitting Broad- 
way plays, concerts and the ike. Major prize fights are already 
priced out of the regular motion picture theatre-goer's bracket. 
Producers of plays also may be expected to demand substan- 
tial fees for television rights on account of potential adverse 
influence on attendance and the sale of motion picture rights. 
In addition to the possible Congr al investigation of 
theatre television and the action to be taken by the FCC, of 
major importance are court cases which may decide some 
basic issues. For example, the New Jersey Boxing Board is 
seeking to collect a five per cent tax on the gross of theatre 


A S the date of the FCC hearing on the industry's request 
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telecasts of prize fights on the ground that they are “‘live’ 
events. In Philadelphia a very substantial theatre television 
license ‘‘fee'’ has been proposed. Inevitably attempts of tax: 
ing authorities to extend their sway in these questionable ways 
ultimately would be tested by litigation. 


Actors Guild and Lippert Productions and the court de- 
cision in the case brought by Roy Rogers against Re- 
public also will have an influence on the industry's relations 
with television. Though the impact of these two matters does 
not fall directly on theatre television, the issues are so basic 
that the settlements may have surprisingly wide repercussions. 
The Screen Actors Guild alleges that Lippert Productions, 
in violation of contract terms, sold to the Paramount television 
station in Los Angeles, KTLA, rights to some features made 
after August |, 1948. The SAG has insisted that no pictures 
made after that date by any producer with whom it has a 
contract, can be turned over to television without negotiation 
with the Guild and payment of additional funds for the work 
of the performers. The Rogers case turns on the question of 
whether the producer or the Western star has the right to 
exploit commercially the performer's name and likeness. 

Should it eventually be determined that either on account 
of SAG or other union demands, or on account of rights held 
by performers in connection with the use of their names and 
pictures for commercial adveriising, recent Hollywood fea- 
tures may not be generally available to television, some of 
the interest in theatre television as a means of combatting 
television competition would perhaps abate. 

Conversely anything that happens that would increase the 
drawing power of television in the home would have to be 
answered as effectively as possible in the theatre. Theatre 
television is one obvious, although still incomplete, answer. 

In the meanwhile exhibitors who either have theatre tele- 
vision projectors on hand or on order, or who are merely 
watching developments should remind themselves that for the 
foreseeable future television will be just an added attraction 
though perhaps an important fillip to the program. The show 
on the screen, delivered in the conventional manner, will be 
the main event, day in and day out. No exhibitor is going to 
get rich on theatre television immediately. The motion pic- 
ture continues to be the one great attraction. 


Public Relations! 
} is pointless for the industry to bemoan the state of its 


< ESOLUTION of the contract dispute between the Screen 


public relations when it fails to avoid practices which do 

not make for a good reputation. 

A current instance of this condition is typified in the New 
York area in newspaper advertising of prominent theatre cir- 
cuits of "Bitter Rice." This picture is being advertised as 
"Direct from sensational 47 weeks on Broadway.’ The billing 
clearly implies that the picture being offered, coming "direct" 
from Broadway is the identical picture which ran for 47 weeks 
on Broadway. 

The implication is simply not so—as the public will not be 
slow to discover. The picture that the circuits are showing is 
substantially changed from the picture that ran on Broadwey. 











Selling Seats 
To THE Epitor: 

Of special interest and in connection with 
the MOVIETIME U.S.A. campaign may 
be a report SELL MORE SEATS 
Drive which has been conducted during the 
past months by the Union 
Theatres in Australia. 

We quote from the September bulletin 
of the SELL MORE SEATS drive, with 
the feeling that it may be of interest to 
American showmen: 

“Our SELL MORE SEATS Drive ends 
September 30th. But—to the 
Churchillian phrase—it is but the ‘end of 
Specialized Seat Selling 
Greater Union 


ona 


Six Greater 


use famous 
the beginning.’ 
will go throughout 
long as there are films to show and 
to fill 

“There is no end to showmanship 


on so 


seats 


Attrac- 
tion by attraction—week by week—our busi- 
ness of bringing more customers to the box- 
office must go on. 
“Selling is the 
industry. 


the 
The public expects to pay 


life-blood of motion 


picture 


for whatever it receives, but the public ap- 


petite for entertainment must be constantly 
by vigorous doses of acting 


showmanship 
third of \ustralia’s 


about one 


‘Only 
eualifies as regular n IS. 
is to kee p after the other two-thirds 
seat *% 


forward 


population wvie-t 
Our job 
ind build up 
his 
enjoyit nost prosperous years 
Yes, th is no end to 


Truly, attr 


showmanship 
action ittraction—week by 
week | busit f bringing 1 
to the boxoffice 
just as it 


ore cus 
That 
before th 
be the 


sell 


tomers must 


oO OT 


even now was long 


continues to 
seat 


1dvent television 
own movie theatre 
problen responsibility right 
good old U.S.A—MORRIS ALIN 
Company, Inc., New York. 


crux of our 


-rsal Pictures 


Action Comedies 


lo tHe Eprror 
I gg | 


is the lack of mx n 


to the 


circulation 
food bills 
loose change 
More 
needed to ple ise the country 
The 
100 per 
fault is they’re too short.— 


ITT, Wolf Theatre, Lor 


rising cost of living. If 


taxes aren't reduced, the 


recreation will be nil 


action 
ire 


| 1 
ess drinking scenes, please 


please our patronage 





To the Editor: 

| want to compliment your staff on 
putting out the excellent trade jour- 
nal, the Motion Picture Herald. 
—IRVING JOSEPH, Treasurer, Staie 
Theatre, Minneapolis, Minnesota. 


ward a re-establishment of our peace and 
prosperity—M. LOEWENSTEIN, Presi- 
dent, Theatre Owners of @klahoma, Okla- 
homa City, Oklahoma. 


Farewell 


To THE Eprror: 
After some twenty years in and around 





Praising the Court 
To THE Epitor: 

Judge Yankwich’s decision in the Fan- 
chon-Marco Los Angeles litigation, whether 
sustained or reversed by appeal, reflects a 
genuine depth of legalistic appreciation, 
rarely heard in the handling of our industry 
all frequently find 
their way into the courts. 

Usually such decisions bring restriction 
and penalty upon our business—not that our 
courts do try to meet the 
issues fairly but rather because of the bur 


problems—which, too 


not anxiously 


den of making decisions on matters a 


strange and unfamiliar field 


Chis emphasizes the impracticality of liti 


gation as compared t ore sensible arbi 


tration, particularly in cases of clearancc 


ind minor contractual violations, wherein 


iction. «for damages are more 


imaginative 

than sustainable, by fact 
Your editorial (August 25) 

exhibitor 


suggesting an 
and distributor 
representation, with an impartial chairman 
without the industry pr 

of lack of 
appealing to the courts 

a difficult 


because rt ar 


equal division of 
sents the same 
under iding, as that 
The 
position 


or relief 
impartial member is in 


is an arbiter unfamiliarity 


with show business. More often this eager 


judge, even unconsciously, succumbs to the 
better schooled panel members, to whom he 
naturally effort 


to be a hearing re- 


for guidance, in an 
impartial. Thus 
itself to a 


dominance of 


looks 
uch 


olves psychological victory 


hrough personality, rathe 


han an values—as 


vould be 


expert measuring t 
guaranteed 
panel 

Why can’t those 
better? It should be both a 
pride and privilege to sit in 


within the business serve 


the matter of 
judgment of 
honest and sincere differences 
the 
seeking relief would add unselfish coopera- 
tion—this procedure the 
threateningly destructive triple damage suits 


Facts alone 


should guide decisions—and if those 


would overcome 
the expense of which all of 
is added overhead. It 
the most 


us must pay for 
would mark a new 
forward strides to 


era as one ot 


theatres in various capacities I am leaving 
it temporarily for a related field. During 
this time I have had the privilege of meeting 
some fine gentlemen and swell fellows. With 
this in mind I am writing to ask you to 
mention my new job as I would like to keep 
in touch with as many as I can. I had made 
friends here and hated to leave so I accepted 
a post as Chamber of Commerce secretary. 

I hope to have a lot of theatre contacts in 
the new job and I expect to keep in close 
touch with the business. I will always think 
it is the finest business there is. It’s been 
good to me and I know it will always be 
good to those who work for it. I am leav- 
ing it only because I wish to avoid a trans- 
ter to a new town. 

Incidentally, I can’t remember when a 
Motion Picture HeErRavp hasn't 
been in any theatre I’ve ever worked. . It’s 
tops—-BRUCE SHELTON, Manager, Oil 
City Theatre, Falls City, Nebraska. 


copy of 


Took Issue 
lo THE Epiror 

In your editorial of September 8, com- 
menting on industry reaction and action on 
the Life magazine article, you state ‘no 
spokesman for the Motion Picture Associa- 
tion of America was heard from.” 

I should like to point out that MPAA 
took strong issue with the article in a letter 
from our New York office sent to the 
editors of Life a day after the issue in 
question appeared on the stands. 

Reference to this letter and quotations 
from it were presented in the article which 
appeared in the August 18 issue of the 
Motion Picrure HERALD under the head- 
“Life Attack Rouses Trade.”—Man- 
ning Clagett, Motion Picture Association of 
America, DC. 


line 


Washington, 


Commemorative Stamp 
To THE Epitor: 

Why not have the United States Post 
Office issue a U. S. three-cent commemora- 
tive postage stamp to honor the 50th An- 
niversary of movie theatres?—GEORGE 
DURST, Jamaica, New York. 
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MOVIETIME to be launched with a bang 
on big broadcast Page 13 


LEADING magazines of all types find 
screen bursting with life Page 14 


RED hearings reopen in Hollywood before 
Congress committee Page 14 


MOVIETIME is Cleanup Time, . Rem- 
busch in call to showmen age 16 


NEWSREELS turning toward TV, with the 
future uncertain Page |7 


TERRY RAMSAYE Says—A column of com- 
ment on matters cinematic Page 20 


TOA annual convention to be marked by 
open nominations Page 21 


MAJORS show reluctance to go along on 
stagger release plan Page 26 


EXCLUSIVE theatre telecasts running into 
reaction squalls Page 27 


REMBUSCH urges exhibitors watch for de- 
cree violations Page 30 


MYERS alerts industry to final chance on 
Federal tax fight Page 32 


NBC acquires elaborate new TV facilities 
in New York Page 32 


INDUSTRY grosses reported eight per cent 
off in 1950 Page 36 


FOUR theatre and 14 radio and TV con- 
struction plans approved Page 38 


NATIONAL SPOTLIGHT—Notes on indus- 
try personnel across country Page 39 
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The Release Chart 
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Developments and trends that shape 
the motion picture industry's future. 


» Public service aspects of theatre 
television—such as its recent use by 
Civil Defense officials for training 
workers—will be stressed in the in- 
dustry’s forthcoming presentation 
to the Federal Communications 
Commission for special frequencies. 
Such items may help overcome the 
likely effect on the Commission of 
the recent Congressional outpouring 
against exclusive theatre telecasts. 


> Post Labor Day grosses tend to 
prove that the definite box office 
improvement of the last two months 
was no summer zephyr. 


> The current flood of top product 
and resultant booking jam in many 
situations, because of holdovers, has 
benefited some occasional top first- 
run houses by giving them the big 
pictures which ordinarily would 
play other de luxe theatres. 


>» A special Federal Civil Defense 
Administration pamphlet outlining 
civil defense preparations to be 
made by theatre owners probably 
hinges on how much money the 
agency gets from Congress. Agency 
officials would like to turn out the 
= if they can get the money 
or it. 


> Don’t look for final announcement 
of a consent decree between Justice 
Department and Loew’s much be- 
fore the end of the year. 


> Showmen and sports promoters 
will be watching closely attendance 
figures at theatres presenting large 
screen television of the Saddler-Pep 
prize fight scheduled for September 
26. Comparison with the results of 
the recent Robinson-Turpin match 
is inevitable. 


> Before aggressive action can be 
taken in connection with some vex- 
ing trade practice problems a num- 
ber of industry experts feel that a 


ye, Consulting Editor; James D. Ivers, News Editor 
ili Weaver, editor, Yucca-Vine 
ss Clut 

rculations. 

Aimos 


New York City 20. Telephone 
1 Pres 


Bui 


way must be found to persuade the 
Department of Justice to give at 
least an informal opinion that a 
planned approach does not violate 
anti-trust laws. The Justice Depart- 
ment’s general policy is to decline 
to give such advice and merely re- 
fer interested parties to their own 
lawyers. 


> There still seems to be no end in 
sight for the veritable avalanche of 
constructive magazine attentions to 
the industry following the one ad- 
verse blast by Life. 


> Due for close study is the effec- 
tiveness of using trailer clips on 
some 1,000 theatre screens this week 
urging patrons to listen to the Lux 
Radio program September 24 that 
inaugurates the Movietime U.S.A. 
drive. 


> A return to the practice of in- 
creasing admission prices beyond 
the established and posted scale of 
the house, noticeable recently at 
some key first runs, is viewed by 
some industry observers as a threat 
to the new and better public rela- 
tions recently achieved by the indus- 
try as a whole. 


> On the eve of the opening of the 
Theatre Owners of America conven- 
tion in New York indications were 
that Mitchell Wolfson, Wometco 
Theatres, Miami, would be elected 
president, succeeding Sam Pinanski 
of American Theatres, Boston. 


> All segments of the industry 
might do well to heed the “last 
chance” call by Abram F. Myers, 
who handles COMPO’s tax drives. 
With members of the House of 
Representatives and Congress slated 
to meet in conference on the 1951 
tax bill, Mr. Myers urged alertness 
for action. 





Remember the copper drip- 
ping salvage campaign. The 
National Production Authority 
has warned that the success of 
the drive may be the determin- 
ing factor in insuring the in- 
dustry enough copper coated 
carbons to maintain operation. 


Circle 7-3100; Cable a 
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GASTON J. 
DUREAU, JR. 
right, will succeed 
Norman L. Carter 
January | as presi 
dent and general 
manager of Para 
mount Gulf Thea- 
tres, New Orlean: 
Mr. Dureau had 
been vice-president 
and was a longtime 
associate of E. V. 
Richards in the old 
Saenger Company 
and in Paramount- 
Richards Theatre 


A "WREATH OF HONOR," handwrought in silver, to Jesse Lasky 
at the Screen Producers Guild first annual milestone award 
banquet in Hollywood last week. William Perlberg, left, Guild presi 
dent, and Gloria Swanson present Mr. Lasky his trophy, for his 
historical contribution to the motion picture industry.'’ Some 700 


members of the production community attended the affair in the 
Coconut Grove of the Ambassador Hotel. George Jessel was 
toastmaster; Mervyn LeRoy dinner chairman; Arthur Hornblow, Jr. 
and Carey Wilson, award co-chairmen. 


4a 


HONORARY LIFE MEMBERSHIP 
n the Academy of Motion 

Picture Arts and Sciences, right 

awarded by Charles Brackett 
Academy president, tc 

o++ ndu try f neer 

known as producer of the 

The 


Sennett meaie 


tea by the board 
only been 
y to Bob Hope 
median, and J. Arthur Rank 


nh progucer 
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BROTHERHOOD LEADERS, at the New York luncheon which 
installed George Skouras, Skouras circuit president, as 1952 
Brotherhood Week amusement division chairman. In array are 
Everett R. Clinchy, National Conference of Christians and 
Jews president; Harry Hershfield; Mr. Skouras; J. Robert 
Rubin, amusements division general chairman, and Ned 
Depinet, and Spyros P. Skouras, former Brotherhood Week 


mss 


chairmen. 





CHARITY, from the Mexican 
industry. The scene at the Children’s 
Hospital, Mexico City, as five 
donated iron lungs began operation. 
In left to right array are 

Dr. Federico Gomez, hospital direc- 
tor; Cantinflas, comedian and 
Mexican Variety Club head; Emilio 
Azcarraga, circuit and radio station 
owner; Carlos Niebla, MGM man- 
ager; Alfredo Holguin, Universal 
manager, and Manuel Espinosa 
Iglesias, circuit owner. 


THE WESTREX CORPORA 
TION'S new M4D re-recording 


By the Herald 


DEMONSTRATING the 


treatment their film, ‘The 


and scoring console is examined River,’ received from 


by managers gathered in New 


York, left, for confe 
week. In order are 
Gregg, vice-preside 


eral manager; W. L. Bell, France 


European papers when it 
rence thi won an international 

first row: E. S 
nt and gen Festival: Melvina and 
Kenneth McEldowney 


award at the Venice Film 


R. W. Wight, California: who poke to trade 


W. DeMello, Colombia: 
D. Pollock, South Africa; R. J. 


Engler, England: R. 
Philippines. Second 


writers in New York Tue 
day. They are convinced 
R. Abarbane American film participa 
row: W. E tion in international film 


Kollmyer, India; J. Cueva festivals is necessary to 


Brazil: O. J. Forest 


Trinidad; win new friends. ‘The 


M. Storms ll Panama: S. Wiede River’ is reported setting 
records at its New York 
howing, and will open 


mann, Switzerland; A. C. Lenoel 


Algeria. 


soon in other cities. 


GATHERING, in Toronto, for luncheon to 
llied Artists producer Walter Wanger. Left 
to right: D. Griesdorf, Odeon Theatres 
general manager; Frank Fisher, J. Arthur Rank 
Distributors general manager; Mr. Wanger; 
L. W. Brockington, Odeon president; Frank 
Vaughan, Monogram of Canada general 
manager; Steve Broidy, Monogram president 
and Ed Morey, Monogram vice-president. 
ON THE SET, left, of Paramount's "Son of 
Paleface,’ Dale McFarland, Tri-States 
ircuit executive, and family, are greeted by 


tar Roy Rogers. 
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SPACE SHIP, left, sighted all over the 
nation as ‘The Day the Earth Stood Still," 
20th Century-Fox's headline science-fiction 
drama opens with out-of-this world 
advertising, publicity, and exploitation 
campaigns. Michael Rennie, Patricia Neal 
and Hugh Marlowe co-star. 


TALK GETS AROUND, below, as the most 
talked about comedy of the year, 

"People Will Talk,’ plays to capacity busi- 
ness. The Cary Grant-Jeanne Crain 
starrer, held over for a third week at New 
York's Roxy theatre, shows that the 
Zanuck-Mankiewicz movie lightning has 
struck again. 





COMING IN VIEW is 
20th Century-Fox's 
thrilling drama, "The 
Desert Fox,'’ based on 
Desmond Young's current 
best-seller, due for 
October release. Scene, 
left: James Mason, who 
essays the role of the 
many-faceted fox of 
Africa, and his High 
Command at the vaunted 
Atlantic Wall. 





LOVIN' 'N LAUGHIN' make 
PLANE TALK is exchanged, "A Millionaire for Christy" the enter- 
left, by scientist James Stewart tainment treat of the movie sea- 
and movie queen Marlene on. Opening to smash business in a 
Dietrich in ''No Highway in the 200-theatre Ohio saturation cam- 
Sky,"’ 20th Century-Fox's paign, the Bert Friedlob production 
soaring thriller of aviation re- teaming Eleanor Parker and Fred 
search. The film premieres MacMurray is fast tickling all 
at the Roxy this week following America's funny-bone. 
sensational London openings. (Advertisement) 





MOTION PICTURE HERALD, SEPTEMBER 22, 1951 





BROADCAST TO LAUNCH 
MOVIETIME WITH BANG 


Lux Radio Show Will Have 
Scenes from Top Films 
Still to Be Released 


Monday—September 24, 1951—will be an 
historic day for the motion picture industry. 


On that day, the famous Lux 
Radio Theatre broadcast will of- 
ficially launch Movietime U.S.A. 
in its coast-to-coast program 
over the Columbia Broadcasting 
System. And with this broadcast 
the greatest coordinated public 
relations and box office campaign 
ever undertaken by the industry 
with every segment of the busi- 
ness, and each one of its person- 
nel, directly involved will be 
started. The project is sponsored 
by the Council of Motion Picture 
Organizations. 

The Lux broadcast in itself will be prece- 
dent-shattering, in that it will present pre- 
views of important pictures still to be re- 
leased. The principal players will be heard 
in scenes from seven pictures: MGM’s “An 
American in with Gene Kelly and 
Leslie Caron; Warner Bros. “Distant 
Drums” with Cooper; Columbia’s 
“Saturday’s Hero” with John Derek and 
Donna Reed; Paramount's “Here Comes the 
Groom” with Bing Crosby; Universal's 
“Thunder on the Hill” with Claudette Col- 
bert and Anne Blyth; Twentieth Century- 
Fox’s “Pride of St. Louis” and Republic’s 
“The Wild Blue Yonder” with Wendell 
Corey. 

In quick succession, the all-star, all-hit 
broadcast will be 
punch in the form of a gigantic newspaper 
advertising campaign, with full and_half- 
page Movietime ads starting to run in the 
Septeniber 29-30 weekend papers and hun- 
dreds of other publications in the days to 
follow, and the personal appearance tour of 


Paris” 


Gary 


followed by a one-two 


hundreds of stars, producers, directors and 
writers to begin October 8. 

Then Movietime will really be on its way 
for with thousands of theatres 
showing big productions, high-pressure pub- 
licity and promotion continuing to bombard 
the press and public with the good news 
about the industry, and the next big feature 
to be the huge exposition scheduled for New 
York’s Grand Central Palace (with a na- 
tional tour to follow) in March. The New 
York exhibitors will now meet with Holly- 
wood executives to discuss the financial de- 
tails. 

In connection with the personality iours, 
even those in the highest echelons of the in- 
dustry volunteered to go on the road. Typical 
example was Adolph Zukor, Paramount 
board chairman, who said his confidence in 
Movietime was so great that he would per- 


one year 
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- 


KICKOFF MEETING, in Baltimore, for "Movietime, U.S.A." 


At the speakers’ table are 


Gael Sullivan, executive director of the Theatre Owners of America; Abram F. Myers, 
speaking, general counsel of national Allied States Association, and C. Elmer Nolte, Jr., 
Maryland state chairman for the business boosting drive. 


sonally appear wherever and whenever he 
would be directed. 

Actually, the Movietime campaign started 
even before its official launching. This pre 
opening drive took the form of stories about 
Movietime which the daily 
press; issuance of the big pressbook; adver- 
tising in the trade press; preparation of 
special trailers distributed by National 
Screen Service and Filmack, plugging the 
broadcast and Movietime generally and the 


appeared in 


final meetings and speeding of preparations 
in virtually every exchange area. 

It appeared that all this activity had al 
ready resulted in hypoed box office activity 
as, for example, in New York the 
Organization of the Motion Picture Industry 
of the City of New York reported that 36 
suburban houses did “greater” business than 
they had done in the two previous years. 
1,000 civic have been in 
vited to meet the film personalities on tout 
at a luncheon October 9 sponsored by the 
New York group at the Waldorf-Astoria. 

At the Movietime headquarters in New 
York these added Movietime 
were announced this week: a 13-week radio 
series over 450 stations of the Liberty Broad- 
casting network, with two programs daily, 
and costing $1,140 weekly; a speaking: tour 


where 


leaders 


Some 


features of 





[Details of the growing number of 
pro-industry articles and features in 
prominent publications will be found 
on page 14. Trueman T. Rembusch, 


Allied president, emphasizes that 
"Movietime Is Cleanup Time," page 
16.] 





by Arthur H. DeBra, director of exhibitor 
and community relations for the Motion Pic- 
ture Association of America, who will 
address motion picture councils throughout 
the nation in the next three months; setting 
up ola speakers bureau, directed by Leon J. 
Bamberger 

It appeared, moreover, that increasing em 
phasis would be placed on proper material 
Washington, last week 
Gael Sullivan, executive director of Theatre 
Owners of America, in an unusually hard- 
hitting address before the Advertising Club, 


pulled no punches in his criticism of those 


tor speakers, In 


who have been tolling the bell. 

Locally, most of the exchange areas al 
ready had held their organizational meeting 
with industry executives and staffs packing 
theatres. Robert J. O'Donnell, national 
director of Movietime, and Arthur L. Mayer, 
COMPO executive vice-president, spoke at 
many of these gatherings 

\ single disturbing note heard in 
San Francisco where the Independent The 
Owners of Northern California ex 
pressed fear of increased rentals for the hits. 
On the rentals matter, Abram F. Myers, 
Allied general counsel, said that exhibitors 
should present facts, not “vague charges.” 

Enthusiastic meetings were also held in 
Philadelphia, Milwaukee, Baltimore, Min 
neapolis, Buffalo and Kansas City. In addi- 
tion, meetings to implement plans were held 
in Arkansas; the Chicago papers gave iull 
and front-page space to the Movietime meet 
ing at the Esquire theatre; and plans gen 
were finalized in Nebraska, 
the Northwest, and 


Was 


atre 


being 
Virginia 


erally 
Colorado, 
other areas 








5 LEADING MAGAZINES FIND 
SCREEN BURSTING WITH LIFE 


Rarely, in given period of a few 


has there been such a concentration 


any 
months, 
of features and articles in favor of the mo- 
published in 
preminent national magazines. While these 
articles do not ignore some of the ills that 
have been plaguing the industry, thus em 
phasizing their objectivity, they use 
figures to show that the industry will 


tion picture as are currently 


tacts 

and 

be around for a long time 
Both Look 


forthcoming issues have articles expressing 


Collier's and Magazine im 
faith in the future of the film business. The 
Collier's piece is by Samuel Goldwyn, pro 

the theatre will 
basic medium {for 


ducer, who says that 
the 
current 


never be 


re placed as 


he public showing of motion pic- 
In the same Sepetmber 29 Collier’s, 
captioned “Entertainment Un 


Mr. Goldwyn’s thesis 


tures” 
in editorial 
ited’ supports 


TV Unable to Compete 


dwyn also says in his article “Is 
1 Through?” that despite the po 
100.000.000 television viewers, the 


industry is secured by the 


motion pictures remain a 
‘ ment iter 
it television cannot itself supply. He 

l I telling ‘as well 


that cannot be 
medium 


unique 
and something 
adds 
*a story scope 

scope 
other 
will 


9 issue of Look there 


» feature—two pages in color— 


Says that Hollywood s 
othce 


Cowles 


are current box 


luct. Gardnet 
actor George Murphy 
out in a pooled newsreel 
October 8 in celebration of 


Movietime U.S.A. and coinciding with the 
’ 


appearance t the maga or 


the news 


In addition, Coronet, in its September 
issue, devotes 16 pages to Its “Milestone in 
he Movies’ 
accomplishments in Hollywood, and Peopl 
Today 
of pictures and text, to tell a favorable story 
titled “Hollywood: Lively) 


feature which deals with fil 


released September 26, takes 15 page 


ot Hollywood 


Corpse”. The September 15 issue of Business 
Week also devoted pages to a similar theme, 
pointing out that if the film executives “do 
things right . . . the box office will take care 
of itself’. 

he article in Business Week is especially 
encouraging. After out the mis 
takes made by the industry, the article says 
“The movies’ experience this summer seems 
to indicate that they can compete with TV if 
they go about it right. And the key to going 
about it right When Holly 
wood finally pulled itself out of its lethargy 
early this year, it realized that fact. As a 
result it came out with a group ol pictures 
that ‘The Great Caruso’, ‘Show 
Boat’, ‘Strangers on a Train’, “That’s My 
Boy’ and ‘Born Yesterday.’ These and others 
like them that 
could do as well at the box office in 1951 as 
as they were able to do in the peak year of 
1946,” 

Phe 


serve 


pointing 


s good pictures. 


included 


proved particular pictures 


recent critical Life article seemed 10 

making the film people 
than the 
ypical of this was a letter 


one put pe mse 


more determined ever to prove 


magazine wrong 

written to Life by Edward Purcell, manager 
of the Virginia theatre in Harrisonburg, Va. 
cited business done by pictures in 


recent months. The letter was not published 


which 


by the magazine 
Courage Seen Regained 


Support from the daily press has also been 
forthcoming. This week the Anickerbocker 
Vews in Albany, N. Y., commented in a 
lengthy editorial on the reply by Arthur L 
Mayer, executive vice president of COMPO, 
to the Life article “Once terror 

rV into 


motion picture industry seems 


and said 


' general curtailment of 
product, the 
to have regained its courage and confidence 
Some of the most ambitious productions in 
the 


been 


recent have along within 


last 


smashing 


years come 


months and they have 
attendance 
another Albany paper, the 
nion, this week ran a full-column 
a New York dateline, about the 


Movietime drive 


several 


records for and long 


runs.” And 
Times | 
story under 


industry's 





Monogram-Allied Artists 
Set Four Sales Meetings 


The first of four Monogram-Allied Artists 


1 sales which Me rey 
Goldstein, vice pre sident and general sales 
will outline a new 

will held at the Warwick 
York, September 22 Also on 


discussion 


meetings, at 


sales policy, 
Hotel, New 


the agenda 


manas 


for the conferences is a of two 
forthcoming Monogram Cinecolor features, 
“Fort “Flight to Mars,” 
two current Allied Artists releases, “Disc 
Jockey” “The 


representatives from the eastern 


New York 


Osage” and and 


and Highwavman.” Sales 


territory 


will attend the meeting. The 


14 


meeting for midwest exchanges will be held 
September 29 in either Chicago or Kansas 
City. The dates and places for the southern 
and western sessions have not yet been an 
nounced 


Fire Prevention Trailer Set 

\ one-minute trailer on fire prevention 
has been prepared by the National Board 
of Fire Underwriters for showing as a pub 
lic service during Fire Prevention Week, 
October 7-13. The trailer was produced 
by Dave Fleischer from 
Filmack Corporation, 
35mn 


and is available 
Chicago, in 16 or 


Red Hearing 


Under Way 
On Coast 


HOLLYWOOD: What the motion picture 
industry firmly hoped would be the last 
chapter in the well publicized series of Con- 
gressional Communism in 
Hollywood opened here this week. With 
television banned, the circus atmosphere that 
marked some of the previous sessions was 
absent. 

\t the start of the hearings, Representa- 
tive John S. Wood of Georgia, chairman of 
the Un Activities 
inittee, read into the record a statement by 
the Motion Picture Industry Council pledg- 
The Council reaffirmed its 
Communism, its 
works, its members, its methods” and said it 

would testify freely and 
MPIC statement also repu- 
with the Arts, 
and Council, which 
picket the Federal 
where the hearings are currently 


hearings on 


House American Com- 


ing cooperation 
“consistent opposition to 
hoped witnesses 
honestly. rhe 
diated 


scrences 


any connections 
Professions 
threw a line around 
Building 


being held 


Ashe Is First Witness 


The first witness before the five-man sub- 
Harold J. Ashe, 
and one-time 
California 


free-lance 
Communist 
party Mr. Ashe 
dwelt on the party’s plans for infiltrating 
film production and turning pictures into 


committee was 


magazine writer 


organizer for 


Communist propaganda, but he revealed few 
names not previously mentioned. A _ party 
official from 1933 to 1939, Mr. Ashe 
that Hollywood put an end to_ its 
“apathy,” which, for a time, permitted the 


said 


has 


Reds to make some headway. 

The only film he cited as Communist- 
inspired was “Blockade,” which he said 
John Howard Lawson and Clifford Odetts 
pushed through on party instructions. Mr. 
(she listed Jeff Kiber, an official of the fish- 
erman’s union and a figure in the 1945- 
1946 studio strikes; Charles Dagget, Los 
Angeles publicist, and Lou Harris, a Para- 
mount publicist up to a few years ago, as 
having had Communist affiliations. 


New Names Are Named 


On Tuesday, Leo Townsend, a prominent 
screen writer and a Communist party mem- 
ber from 1943 to 1948, testified that Lester 
Cole and Dalton Trumbo.had used his name 
in an attempt to sell their stories. 

On Wednesday, screenwriter Martin 
Berkeley divulged to the committee several 
names of people who, he said, he had known 
as Communists during his tenure in the 
party. Among those he named were Sidney 
Buchman, Carl Foreman, Dorothy Parker, 
Allan Campbell, Danny Dare, Lillian Hell 
man, Donald Ogden Stewart, Wilma Shore 
and others. 

Some 33 witnesses are expected to be 
called before the sub-committee winds up the 
hearings late this week or early next. 
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Proiadly The Shoo 
Goes On! 


U.S. A.” 


Act 1. THE PRESS BOOK 
Act 2. THE RADIO SHOW 
(Lux Hour C.B.S. Sept. 24th) 


—and now! 


Act 3 -The 


Newspaper 
Campaign 


starting October Ist 
in every daily 


newspaper sack. 


1,755 Newspapers 
1,410 Cities 
53,261,116 Circulation 


Watch for Act 4—"STARS OVER AMERICA PERSONALITY TOURS!” 





REMBUSCH IN A CALL TO ARMS: 
MOVIETIME IS CLEANUP TIME 


The following was written by True- 
man T. Rembusch, president of Allied 
States Association of Motion Picture 
Exhibitors, as a contribution to the 
Movietime U. S. A. drive sponsored by 
the Council of Motion Picture Organi- 
zations. The HERALD is happy to 
present forthwith the views of this ex- 
hibition leader, expressing his concern 
and giving advice on the physical 
maintenance of theatres. 


by TRUEMAN T. REMBUSCH 
SOAP and water 
S gets old You 
dirty filling with 


Mr. Theatre Operator Y 
patronize a dirty restaurant or 


salesmanship never 


wouldn't patronize a 
dirty rest 


ou wouldn't 


station 
rooms, 
a dirty de- 
partment store with smelly dressing rooms 
Well, you are no different than your thea- 
tre patrons—they won't a dirty 
theatre 

Let’s get the soap and water out and go 
to the front of the theatre. Wash the mar- 
quee, the front if it is porcelain or glass, 
the inside of your display cases and all of 
the exterior woodwork. Looks a lot 
ferent, doesn’t it? 


patronize 


Don’t Miss Corners 


Now let’s go into the lobby. Go over the 
woodwork, radiators, frames and con 
Don't 
dirt has been accumulating for a long 
Now 


walls, 
cession miss those 
Phe 
time there and you have to dig it out. 
let’s start on the rest Get the dirt 
uit of the cracks and corners, use metal 
polish on the fixtures. Doesn’t look like the 


counter corners 


rooms. 


place, does it? 


That auditorium looks big but let’s wash 
that floor 


chewing 


down and clean off the collected 
gum the metal, 
leather parts of the seats of 
ing, 
on the 


Give wood and 
a good wash 
Na-wood 
step over to th dime store 
bath sponges. Va 
walls then rub ‘em with the rub- 
sponges. It will look like new 

Let's go through our office 
with other nooks and crannies 
Now go into the theatre auditorium—take 
a deep breath. Smells good, 
What is that smell? Why, it’s the clean 
smell people in this country like s 
and for which they pay out dollars to met 
chants the 


too. If you have Celetex or 
walls, 
and get some rubbet 
cuum the 
ber 
ind wash it 
along any 
doesn't it 
well 
who achieve it in operation of 
their business 


“Let’s Get Busy” 


Movietime, U. S. A. won't mean a thing 
if your theatre is dirty so let’s get busy 

A couple of things turned up when that 
dirt came off. The reflector back of you 
display the marquee needs paint 
badly. These display frames could stand a 
little paint too. Putty 


Sign on 
will close up those 


16 


TRUEMAN T. REMBUSCI 


cracks in the wood, a little sanding, and 
then apply the paint. The rest room walls 
could stand a little paint too. If you have 
cement floors, cement paint will certainly 
make them different. 

Your patrons will remark about how nic« 
looks and smells 
interest in it 


and clean your theatre 
Phey take a 
you show them you are interested. 

If you really want to make your theatre 
look deluxe, apply some fast drying paint 
to the floor of the auditorium. If you have 
veneer backs a little light 
them will make a whale of a difference 


Look at That Screen 


will new when 


seat paint on 


There is another important thing. Folks 
don’t take your thea- 
tre but what they see and your 
screen. Let’s look at that Let’s 
vacuum it tront and back first, then take a 
little Fels 
warm water, one lor washing and one for 
Start in the upper wring 
soap rag almost dry and wash an 


anything out of 
hear on 


screen. 
Naptha soap and two buckets oi 
rinsing. corner, 
out your 
area four feet square 

Then use a rinse rag that you have wrung 
out almost dry and rinse thoroughly. Change 
the water after each feet foot square 
is washed, rinsed and dried. It will look a 
lot better. The finish is a little yellow, 
though. Maybe you should have it refinish 
ed It doesn't cost inakes 
difference in your picture 

Now to check 
the optical system on the sound heads, they 
full of oil and your sound is bad 
because of it. After all, you hear it day in 


tour 


much and a big 


let’s get a sound man in 


n ay be 


and day out and the quality of the sound 
could go down gradually without you notic- 
ing. igh. Let's 
get it checked along with the tubes in the 
amplifier and then have the sound man run 
a frequency reel and see if you get full fre- 
juency response from 50 to 9,000 cycles. 


Your patrons realize it, though. 


Hollywood builds fine sound into the prints 
but it is up to your equipment to get that 
sound out and give your patrons full vaiue 
for the money they spend with you. 


Maintenance Is Vital 


Surprising what you can get out of 
equipment if you just give it proper main- 
tenance. You know that picture isn’t as 
bright as it could be. Let’s look at the 
reflectors in your lamp house. New re 
flectors don’t cost much and you can send 
the old in for re-coating and that way you 
will have a spare set in case of emergency. 

The projection aren't too good 
either—bubbles in between the layers of 
the lenses. Let’s get a set of loanérs from 
the supply house and send these in for coat- 
ing. Improve the efficiency of the lens tre- 
mendously. 

The masking around your screen could 
be a bit better and more pronounced if you 
made a light weight wooden frame to support 
it. You know, I don’t believe you are using 
the correct amperage on your projection 
lamps. Why don’t you have your supply man 
check it for you? Can’t hurt and may save 
you on carbons and juice. Then too, the 
lamps may not be set the proper distance 
from the projection heads; let’s check on 
that too. 

Your picture is a little jumpy and I be- 
lieve that some new shoes and an overhaul 
on the intermittents would give you a pic- 
ture the Radio City Music Hall would be 
proud of 


lenses 


There are a few more details I think it 
would be well to work on and make it a one 
hundred per cent top theatre operation. You 
kave some torn and loose seats that need 
fixing 

Those green lights in the auditorium light 
fixtures aren't so good now that it is get- 
ting colder, Let’s put in some warmer tones. 
Then too, now that it is cooler we had bet- 
ter check that air conditioning and see if 
it is ready for winter and that there aren’t 
any drafts in the theatre. 


Think About the Front 


You may want to think about moderniz- 
ing that front. Sure, I know, there is a 
limit on how much you can spend but the 
supply houses and contractors can show you 
a selection of materials that don’t cost too 
much to apply and they make for an en- 
tirely modern treatment on the front. Then, 
too, you can go part this year and part next. 

I saw some new lenses demonstrated the 
other day. They are the fastest ever made, 
and they give you a whale of a brighter pic- 
ture with the same light source. You might 
want to look into them. 

Well, theatres all over the country can 
do the same thing and get just the same 
excellent results—a faster jingle jangle on 
the ticket machine. 
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NEWSREELS TURNING TO 
TV, FUTURE UNCERTAIN 


over the absence of a musical score and of 


Movietone in Deal with UP. ‘ities of the UP and Movietone News, on a 


to Service Television 
Stations with Material 


by FRED HIFT 

Caught between the devil and the deep 
blue sea, the five major American newsreel 
companies today are in the middle of a tran- 
sition period brought about by the economic 
realities in the motion picture and television 
industries. 

On the one hand, the reels all recognize 
the tremendous potential of the television 
market which has great need for their ser- 
vices but is not yet big enough to insure 
sufficient financial returns. On the other, 
they would like to take steps to improve their 
theatrical product through the use of color 
and other means but find themselves handi- 
capped by the general lack of recognition 
and exhibitor refusal of better terms. 


All of the five major reels are 
thinking and planning in terms of 
television, but only one—20th- 
Fox’s Movietone News — has 
taken concrete steps to approach 
the problem. The HERALD 
learned this week the details of 
the new United Press Movietone 
News television service which 
will start to function October 22 
and provides a continuous flow of 
up-to-date pictures and news 
commentary to television stations. 
Telenews, in a tieup with International 
News Service, has been providing similar 
coverage on a smaller scale for some time. 

The reels report their business has im- 
proved considerably, with a number of ex- 
ecutives citing the Korean war as one reason 
for the upbeat which called a halt to the 
many cancellations which earlier last year 
caused profound concern. Newsreel rentals 
have not risen and the reels in some instances 
fetch even a lower price than before. The 
length of the news reviews has been general- 
ly cut down to between 650 and 700 feet, 
which is about 100 feet less than during the 
war, when cuts had to be made. 


Executives Voice Faith 
In Newsreel Future 


Newsreel executives in New York this 
week expressed great faith in the future of 
the newsreels. Said Ted Genock, news editor 
of Paramount News: “It's all a matter of 
supply and demand. Obviously, the newsreel 
occupies an important position in the TV 
scheme of things, particularly if and when 
the freeze on television stations is lifted and 
thousands of stations take to the air. But 
that doesn’t mean we are through in the 
theatres. There is plenty of room for inter- 
pretative newsreel reporting.” 

The closest cooperation between the facil- 
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worldwide basis, is planned for the new ser- 
vice which will be primarily concerned with 
letting the stations have the raw material 
for their news shows as quickly as possible. 
No attempt will be made to score the foot- 
age, which will be moved out on a story 
rather than a reel basis. 


News to Be Covered 
In Pictorial Terms 

The UP is setting up television desks in 
New York, Washington and other cities to 
expedite the flow of news to the statidns 
which will get over their teletypes not only 
an up-to-date commentary to go with the 
filmed record, but also instructions on how 
the footage and the script can and should be 
used. 

Peter Levathes, newsreel and short sub- 
jects sales manager at Twentieth Century- 
Fox, explained this week that the new or- 
ganization means the UP will start thinking 
of covering the news in pictorial terms, with 
a reporter-cameraman team going out to 
bring in stories either in anticipation of an 
event or else to cover it as it happens. It 
is estimated that United Press Movietone 
News will move some 900 feet a day to the 
stations out of a total of 20,000 to 30,000 
feet of negative processed weekly. 

“Ours will be a journalistic approach,” 
Mr. Levathes said. “Here we are not out 
to entertain. These will be informative mo- 
tion-pictures—the counter-part of the regular 
press The stations can use that 
footage in many and various ways, showing 
it as a flash as it arrives in the house and 
again later on a regularly-scheduled news 
show or a weekly roundup.” 


Discussed Footage Sale 
To Newsreel Circuit 


To handle the additional flow of 
Movietone is creating a special television 
staff. Laboratory facilities in New York will 
be expanded and a special laboratory. is to be 
established. Both at home and abroad, ad- 
ditional cameramen are being taken on, with 
20th-Fox planning to make full use of its 
associate companies in Britain, France, Ger- 
many and Australia in gathering news. 

Mr. Levathes refused to indicate whether 
the operation was expected to be in the black 
in the foréseeable future. Having already 
signed up the American Broadcasting Com- 
pany for its new service, Movietone is 
banking on additional stations. The 20th- 
Fox executive did say that his company 
planned to subsidize the operation for the 
initial period. United Press some time back 
atempted to work out plans for ‘its own tele- 
vision picture news service, but quickly found 
that its allocation of $2,000,000 was in- 
sufficient. 

It is understood that discussions have 
taken place for selling news footage to news- 
reel theatre circuit but that they hit a snag 


service. 


film, 


narration on the film. 

Stations sign up for the United Press 
Movietone News service for a year or more. 
They can retain the film for their library 
and are free also to draw on the huge Movie- 
tone library of news shots. It is planned 
to speed film to the stations as fast as pos- 
sible. 

The newsreel theatres, sharply reduced in 
number, are reporting steady business, but 
are looking forward eagerly to the day when 
they can augment their programs with large- 
screen television Norman Elson, 
president of the Embassy Newsreel circuit, 
which operates four newsreel houses, says 
the Korean war has stimulated business, but 
complains that the reels are “worse than 
before. They just lack attention.” 


Checking Systems to Go 
To Large Screen TV 


Richard Brandt, general manager of the 
Trans-Lux Theatres, which operates one 
newsreel house on Broadway, says business 
is good, but his circuit is giving serious at- 
tention to large-screen television and is ex- 
perimenting with various systems. of pre- 
senting it. Indicative of the rapid reduction 
in the number of newsreel houses, Trans- 
Lux cut the total of its newsreel theatres 
from five to just one within the period of a 


shows. 


year 

The format of the newsreels has changed 
comparatively little since the war. Some, 
like Paramount, have tried the interpretative 
approach but have met with a lack of support 
from exhibitors who, as newsreel executives 
see it, consider the reels a luxury that can 
be eliminated at any time without serious 
public reaction. 

All of fhe newsreels would like to 
color, but none can overcome the economic 
factor involved in rapid processing. In adii- 
tion, there ‘are no. color at. thts 
moment capable of giving 24-hour service 
on a mass-print basis and at reasonable cost 


use 


processes 


to the reels. 


Warner Says Personnel 
Increased 10% 

At Warner Pathe Newsreel, a spokesman 
said the company had increased its personnel 
about 10 per cent and that the reel now “is 
what people really want.” At Metro’s News 
of the Day, an executive said the reel was 
“not supplying footage to television at the 
moment” and that it was expanding “in 
certain directions.” 

Telenews delivers a daily, unscored news- 
reel to television stations and lately has be 
gun also sending out separate stories. An 
INS wire to the stations now provides up 
to-the-minute commentary. The 
also puts out two editions a week for news- 
reel theatres, along with completely scored 
weekly roundups in theatres and television 
versions. 


comp iny 
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TIME MAGAZINE 
says: 


CO The picture to beat 
for 1951’s Academy Awards 


—an engrossing piece 
of popular entertainment . 


“ith the frankest, mit j hla 


provocative scene Of its 
kind ever filmed in — 


Hollywood 


and the 
best acting of their careers? 9 from 
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now meeting with overwhelming mass response from 
the largest cities to the smallest towns . . . as it does 
record and holdover business everywhere! 
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Wilicn, cad Gace eek d the PATRICK KEARNEY 
AMERICAN TRAGEDY, by THEODORE DREISER asc aun from Pr novel. 
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Terry Ramsaye Says 








affecting the life of the great agri- 
cultural areas comes in a recent issue 


Pests DATA on the changing scene 


f Steelways, organ of the industry, in- 
jicating why the farmer has time for shows 
snd drive-ins. Between 1941 and 1950— 
tractors in use increased from 1,700,000 to 
3,800,000; milking machines from 210,000 
710,000; combines (meaning grain 
harvesters) from 225,000 to 650,000, and 
orn pickers from 120,000 to 410,000. 
No longer does the farmer work from 
Jawn to dark. After supper he has time 
drive the family to town. And he doesn't 
have to get up by starlight to “pail the 
ows.’ Even hay-making is no back-break- 
any more. A motorized mower 
another machine turns it over in 


nq chore 
Cuts if, 
the curing process, and if rain threatens 
t can go into the loft damp, because 
forced draft motor-fans will finish it there. 
no army of hands to feed, either. 
Most of the help comes down the road on 
the power line, and in the gas drums. The 
grow bigger, the farmers fewer, 


There is 


farm 
richer. 

ncidentally no longer can a mere hired 
hand hope to work his way up through 
tenancy and share cropping into the busi- 
takes from $25,000 to $30,000, 
ash and credit, to launch a farm project 
g enough to support a household in most 
rea today. 


+ . 
he tarmer 


ne . 


is increasingly an entertain- 
ent customer, and he sure likes a show. 
rw am rw 
THE SLANT. Being a bit aggressively de- 
ve at the moment about the all too 
snobberies of criticism, | pick 
pon a phrase in a New York Times book 
ew: ... as routine as boy-meets-girl 
ae a 


mmon 


without technicolor Inci- 


entally Technicolor is a proper 
ame of a spec and patented process 

ed with an upper case T. But anyway 
the ff; boy-meets-girl is as 


noun 


brush-off; 

utine as the human race. It is in a sense 
the biggest story in the world, since the 

of course in truth 
in fact for the race 
r-any-colour. All | 
lived by the one 


jawn of reation. It i 
the dawn of creation 
n Techn ife is routine, 
xcept to the one being 


ncerned 


rw sae 


THE PASTIME TRADE includes books, too 
And now the retail book business is re- 
ported by its association to be "reaching 
a critica because of increased 
perating costs. A survey indicates that in 


the first cix monthe of th year 
€ K . sc ; yea 


rn 


conaition 


eventy of 


the 2,800 bookshops have closed. Double- 
day & Company have announced a plan 
to pay transportation charges and thereby 
save |.9 per cent of gross retailing costs. 
Big Doubleday needs volume. 


rwTY1 2 wwe 


OR A SAGA of classic quality from 
F the melting pot lore of the motion 

picture, turn to some chapters of "A 
Penny from Heaven," the life story of Max 
Winkler, founder and head of Belwin, Inc., 
one of the world’s largest music publishing 
houses. It is a tale that starts in the timber- 
lands of the Carpathian Mountains in 
Austria and runs through the immigrant 
boy's story of penury and ordeal in New 
York's East Side to success. He had come 
to the relative heights of a $21 a week 
clerk in the Carl Fischer Music House. 

Driven by increasing tragic necessities 
he hit upon the notion of music cue sheets 
to solve the problems of the movie piano 
players, frantic at the keys trying to keep 
in theme and tempo with the racing pic- 
tures on the screen. He wrote a letter to 
Universal Pictures company and in time it 
fell into the hands of Paul Gulick. Paul was 
the general publicity director and in that 
day the publicity man got all the mail no 
one else knew what to do with. He gave 
the hungry, ardent Mr. Winkler and‘ his 
idea a try. 

There were griefs and problems aplenty, 
but from that day the way was up to a 
success that hopeful Austrian boy had 
never dreamed, even in this resplendently 
beckoning America. It is a romance of 
devotion and surmounting the impossible 
by just plain work. He did it himself. 


rw sae rw 


FROM THAT admirable weekly newsletter 
Vovie Memo, issued by Ernie Emerling for 
Loew's, one gathers the interesting infor- 
mation that Fred Astaire's will prohibits 
the fictionization of his life by either screen 
or stage. Without prejudice to productions 
of the sort that have gone before, let it 
be said that Mr. Astaire is to be well un- 
derstood in providing that his life, after 
he is done with it, is not to be served up 
in entertainment aspic. 


rw sm rw 


WE HAVE it in confidence from Dave 
Epstein, famed Hollywood cinema addict 
that "Angels in the Outfield,’ coming up 
from MGM, is positively important. Dave 
s a friend of the director, Clarence 
Brown. He's been making them good for 
about 35 years. 














COMPO GIVES FACTS 
FOR RED HEARING 


The Council of Motion Pictures 
Organizations this week once again 
pointed up how it could best accom- 
plish its public relations objectives. 
In a special release titled "Fact 
Sheet: Hollywood vs. Communism," 
COMPO took the bull by the horns 
and pointed out with clear arguments 
and facts exactly what the film indus- 
try is doing to fight Communism, and 
why it is wrong to label Hollywood 
as influenced by Reds. The release 
was made available to newspapers, 
editors, columnists, radio commen- 
tators, etc., and invited further 
solicitation of additional documented 
proof of its claims. The Motion 
Picture Industry Council statement 
against Communism of March 21 
last, has also been sent out. 





OPS Raises Buying Price 
On Film Scrap for Re-Use 


WASHINGTON: The Office of Price 
Stabilization recently raised its ceiling price 
on safety-type film scrap to nine cents per 
pound, delivered, in order to increase the 
amounts of film offered for reuse. Special 
processes have been developed by which it 
is possible to recover from this type of film 
not only silver, but cellulose tri-acetate, 
residual solvents and residual plasticizers, 
which can be used in production of new 
safety film. The scrap must be in lengths 
of 100 feet or more, and must be separated 
into black-and-white or colored stock. 


Feud Between Rank, Fuller 


Seen Nearing Showdown 
LONDON: The feud between W. R. Fuller, 
general secretary of the Cinematograph Ex- 
hibitors Association, and J. Arthur Rank’s 
Circuit Management Association this week 
appeared to be heading for a climax. A 
meeting of a CEA committee recently heard 
the reason for dissatisfaction by the Rank 
group from:R. H. Dewes, who said that in 
the recent entertainment tax campaign, Mr. 
Fuller favored’ independent exhibitors at the 
expense of the circuit. Many exhibitors have 
expressed a fear of a split in the CEA ranks 
over the differences. 


Theatre Party to Open 
B'nai B'rith Drive 

The New York Cinema Lodge of B’nai 
B’rith will launch its 1951-1952 fund-raising 
program with a theatre party at the musical, 
“Bagels and Yox,” at the Holiday theatre, 
New York, October 6, Martin Levine, presi- 
dent, announced in New York this week. 
Cy Seymour is chairman of the theatre 
party committee, which includes David 
Stern, Richard Malkin, Bert Kulick, Jack 
H. Hoffberg, Robert K. Shapiro, Jack 
Cohen, Mack Clark and Milton Livingston. 
The profits from the party will go to vari- 
ous B’nai B’rith agencies. 
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WIDE OPEN NOMINATION 
TO MARK TOA MEETING 


Names from Floor Will Be 
Urged at Convention in 
New York for 5 Days 


: The new president ofthe Theatre Owners 
_ OF America ‘will be Elected in a “wide open 
and democratic” manner at the organiza- 
GR s five-day 1951 convention, which opens 
at the Hotel Astor, New York, Sunday, 
September 23, Gael Sullivan, TOA execu- 
tive director, declared in New York this 
week. 

Although a five-man nominating com- 
mittee has been named to offer a slate of 
eligible candidates, members will be encour- 
aged to make nominations from the conven- 
tion floor, An opening board meeting will 
be held September 24 at which nominations 
from the general membership will be re- 
ceived. 


Nominating Committee 
Names Are Listed 


Walter Reade, Jr., as chairman of the 
executive committee, named the following 
to the convention’s nominating committee at 
mid-week. Mr. Fabian, Robert Wilby, At- 
lanta; Robert Livingston, Lincoln, Neb.; 
Elmer Rhoden, Kansas City; Nat Williams, 
Thomasville, Ga., and Max Connett, New- 
ton, Miss. The committee will select its own 
chairman. 

While this new, and freer, nominating 
procedure could conceivably result in the 
election of a dark horse candidate, the best 
guess less than a week before the convention 
was that Mitchell Wolfson, Wometco Cor- 
poration, Miami, and chairman of the 
group’s theatre television committee, would 
succeed Samuel Pinanski, American The- 
atres Corporation, Boston, as president. 

Mr. Pinanski, who was drafted by last 
year’s convention in Houston despite his 
reluctance to serve another term, has clearly 
indicated his desire to retire as president. 
Practically every section of the country 1s 
beating the drums for its “favorite son,” 
with the exception of New England, the 
home ground of Mr. Pinanski and two 
previous TOA presidents. It is expected 
that the new chief executive will hail from 
the south or the far west, where Charles P. 
Skouras of National Theatres is a strong 
favorite. 


Five Business Sessions 
Scheduled at Meeting 


The election, however, is but one item on 
the crammed business calendar that awaits 
the convention delegates. Terming the five- 
day meeting a “working convention,” S. H. 
Fabian, general chairman, reports a “sleeves 
up” agenda has been prepared for the mem- 
bers. 

There will be five business sessions for 
the general membership and four committee 
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meetings for each of the TOA’s 12 standing 
committees. Before the delegates head home 
after the President’s Dinner on the final 
day of the convention, they will give top 
priority to a discussion of the thorny indus- 
try problems of availabilities, print short- 
ages and arbitration. Specific proposals on 
these subjects will be drawn up and pre- 
sented by the exhibitor-distributor relations 
committee to the distribution companies. 

A business session also will be devoted to 
a consideration of the forthcoming industry 
request to the Federal Communications 
Commission for six channels, each 10 mega- 
cycles wide, for theatre television. Mr. 
Wolfson disclosed a preliminary report on 
the plea last week. 

Other vital issues slated for attention in- 
clude the National Production Authority 
theatre construction regulations; Movietime 
U. S. A.; distributor-exhibitor relations, and 
national and local legislation. 





PINANSKI URGES BIG 
CONVENTION TURNOUT 


Samuel Pinanski, president of the 
Theatre Owners of America, this 
week urged every member of the 
organization to turn out for the 
annual convention and trade show in 
New York next week. In a statement 
issued in Boston, Mr. Pinanski called 
the convention "one of the most im- 
portant . . . since the inception of 
the Theatre Owners of America." 
"Vital and important matters will be 
discussed," he said, adding that 
"with conditions as they are today 
every member should be duty-bound 
to attend." 








The keynote address will be delivered by 
Alfred B. Starr, Nashville theatre executive, 
at the first business session Monday. Grover 
A. Whalen, representing New York City, 
will welcome the convention visitors in a 
brief talk at the same session. 


Government Regulation 
Included on Agenda 

Walter Reade, Jr., will serve as chairman 
of the executive committee, which meets the 
afternoon and evenif® of the opening day. 
A schedule of the business and 
their chairmen follows: Monday afternoon: 
“Government regulations on upkeep and 
maintenance,” Mr. Wolfson; Wednesday 
morning: “The Unfair competition of 16mm 
films,” Arthur H. Lockwood, Lockwood- 
Gordon Company; Wednesday afternoon, 
“theatre television exhibition,” J. J. Leary, 
Comerford Circuit; Thursday morning: 
“Exhibitor-distributor relations,” Mr. Con- 
nett, Connett Theatres ; Thursday afternoon : 
“Showmanship, 1951,” John Balaban, presi 
dent of Balaban & Katz. 

The entire exhibit area of 100 booths has 
sold out. Sixty-one manufacturers, 
concessionaires and organizations 
will be represented at the show. COMPO, 
Civil Defense, the Will Rogers Memorial 
Hospital and the United Nations will also 
have displays in booths donated by the TOA. 

The presiderits of all the major film com 
panies are expected to attend the convention 
and address the visitors at the concluding 
banquet, September 27. Gael Sullivan will 
also deliver his address on that occasion, 
Mr. Sullivan is currently lining up a num- 
ber of Government officials of Cabinet level 
as speakers. 


800 Out-of-Towners 
Expected to Attend 


Some 800 out-of-towners will attend the 
convention, making it the best-attended in 
TOA history. In addition, about 1,000 the- 
atre men from the neighboring territory will 
attend the daily sessions. The Walter Reade 
Theatres and the Brandt Theatres will give 
their employees a day off to visit the con- 
vention and trade show. 

The biggest event on the 
social calendar is a show boat sail around 
Manhattan Island. There will also be three 
convention luncheons at the Astor, Septem 
ber 25, 26 and 27, with Sherrill C. Corwin, 
Guthrie F. Crowe and Charles P. Skouras 
as the respective chairmen. 


sessions 


been 
service 


convention’ 


Crescent Opens Drive-in 

Crescent Amusement Company has opened 
a new drive-in at Bordeaux, Tenn., called 
the Bordeaux Drive-In. It features seating 
space on a platform attached to the projec- 
tion and refreshment center for “walking-in” 
patrons. William C. Patterson is manager 
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| Raking In The Dollars With 


First engagement, Globe, New York 
: Rhubarb’s got every critic right in 


HIGHEST RATING!” I" 


WY. = ews 


“Clever dogs and mules have 
H paraded across the screen. 
Now Rhubarb steals the play 


from them.” 
—N.Y. Daily Mirror 





“Everybody has fun!” 
— Brooklyn Eagle 


| , “Very funny film.” —M. P. Herald 


“Solid boxoffice hit.” 
—Showmen’s T.R. 


“Novel, delightful!” 
—Film Bulletin 


“Every laugh-trap in the gag- 
man’s lexicon.” —Daily Variety 





op CATegory PURRformance! 


one of biggest in last three years! 
the palm of his paw-with raves like: 


— Newsweek Magazine 7 
~~, 


FAST, FUNNY AND FULL OF BELLY LAUGHS!” 


%., . 
2 ae es Peg er) 


“Hilarious! Right in the spirit of H. Allen Smith 
who thinks the funniest thoughts in our land.” 
—N.Y.World-Telegram 


“Surprise fade-out is a howl!” = —Hollywood Reporter 
“Will attract strong audiences.” —Film Daily 


“Will land in the better money.” —The Exhibitor 


Paramount 


will soon mail you a special booklet describing the 
exploitation campaign that rocked New York. And every 
ticket-selling stunt can be duplicated everywhere! 








Paramount 
Is Holding 
Sales Meets 


Paramount Pictures this week began a 
series of three-day sales meetings on the 
local level with branch managers across the 
country to outline the detailed merchandis- 
ing plans and sales $olicies developed at 
the ‘company’s optimistic divisién managers’ 
meeting in New York last week. 

The initial meeting was held in Atlanta 
at midweek.. A. W. Schwalberg, president ; 
E. K. O’Shea, vice-president of» Paramount 
Film Distributing Corporation, and Jerry 
Pickman, director of advertising, publicity 
will attend 
the six regional meetings, were on hand to 


and exploitation, all of whon 


confer with Hugh Owen, eastern and south 
ern manager, and branch mana- 
gers from Atlanta, New Orleans, Jackson- 
ville and Charlotte. Extensive merchandising 


ind cooperative promotional campaigns were 


division 


leatures as 
“Sub 
“When 


Spy.” 


discussed for such forthcoming 
Detective Story,” “Silver City,” 
marine Command,” “Crosswinds,” 

Worlds Collide” and ‘My 
The Atlanta was to be followed 
rence this weekend in Dallas for 


unagers of Duke Clark’s south cen 


Favorite 


meeting 


Smith’s western divi 
Angeles, 


central 


Ceorge 


tral division 


will Los Septembet 
24-26; J. J 
Chicago, September 28-30, and Mr. Owen's 


Boston, Oc 


S101 meet in 


Donahue’s division i1 
division will gather in 

4-6. The 

with a meeting of Howard Minsky’s mid 
Philadelphia Octo 


regional meetings will clos« 


eastern division in 


ber 6-8 


Paramount Has 17 Scripts 
Ready for Production 


With 


17 scripts completed or 
production, “Paramount is 


in prepara 
future 
st advantageous position in years,’ 
Freer 
in a statement to the 
ig in New York last week 


tuture 


nan, vice-president and studio 

company s 

tars 

1 producers for the pro 
ly been assigned 

include: “Los Alamos,” “Fam 

ng Bing { rosby and Jane Wy 

Goddess,” “War of the Worlds,” 

fiction story; “Botany Bay,” with 

1; “The Military Policeman,” co 

30b Hope and Alan Young; “Ros 

This is Dynamite,” “Sapphire Sal,” 

usical comedy with Betty Hutton; “Ro 

Island,” “Road to 

sob Hope-Bing Crosby vehicle 

Walls,” Sack,” an Army 

‘A Likely Story,” and “The Golden 


teaturing 


ilreac 


Holiday,” “Pleasure 


“Sad 


4 musical Paramount's 


Golden Circle” of young plavers 
Missouri House Opens 

A new theatre, 
Unionville 


the Royal, was opened in 
last week by Mr. and Mrs 


‘ 
Mo 


George Summers 
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IN SHARP ATTACK 
ON TV AD FILMS 


Television’s crude assault on the public 
was deplored by New York Times radio- 
television editor Jack Gould Wednesday. He 
specifically referred to television advertising 
films, some of which run for 30 minutes 
without break. “Fifty per cent of the TV 
industry now is ardently embracing the com- 
mercial on which the.plug is the only thing,” 
he commented, and added: “Apparently, 
television has a new destiny: America’s flea 
circus.” Mr. Gould is amazed that television 
audiences seem willing to see these films re- 
peatedly. It leads him to say: “On tele- 
vision, it seems, it does pay off tobe neither 
good nor different. Qualified ‘psychiatrists 


will please form in an orderly queue.” 


SS 





Cleveland Trust Case 
Trial Under Way 


The triple damage anti-trust suit in which 
the G and P Amusement Company, operators 
of the closed Moreland theatre, Cleveland, 
is seeking $1,000,000 in damages, opened in 
there this 
The plaintiff charges 


the Federal Court week before 
Judge Emrich Freed. 
Paul Gusdanovic, owner of the Regent the- 
itre; the Regent Theatre Company; Co- 

Theatres uf Ohio; its president, 
\. Mooney, and 20th-Century Fox, 


and 


operative 
Milton 
Warner 
Loew’s with conspiracy to deprive the More- 
land theatre of suitable product, thus causing 
defendants denied the con- 
spiracy charges. It is expected the hearings 
will last several weeks. 


Universal, Columbia 


Bros., 
its closing The 


No Union Representation 
For Three Home Offices 

Office employees’ elections of labor repre- 
sentatives in New York, ordered by 
National Relations Board, 
marked by absence of voting by home office 
International 
and National Screen Service. The IATSE 
Motion Picture Home Office Employees 
Local H-63 has shown the NLRB it has ihe 
required 30 per cent representation at RKO 
Service RKO Columbia, 
Columbia International, 
Fox, Twentieth Century-Fox International, 
[wentieth Century-Fox exchange, and the 
United Artists exchange. 


the 
Labor will be 


workers in Loew’s, Loew’s 


Corp., Pictures, 


I'wentieth Century 


Discharge of Operator 
Said Violation of Law 

The National Labor Relations Board has 
ruled that the discharge of Kenneth Cara 
way, an operator at Coffeyville, Kan., was 
a Taft-Hartley law violation and proposed 


to Fox Midwest Fox 
Plaines Theatres Corp., 
some other unions that 
reinstated. It is understood the operator’s 
brother is the IATSE 
local and the discharge followed a dispute 
between the brothers which resulted in 
pressure brought to bear on the company. 


Amusement Corp., 
the IATSE 


the employee be 


and 


business agent of 


Admissions 
In Britain 
Show Drop 


LONDON: The latest statistical 
compiled and published by the Board of 
Trade and relating to the three months 
ended March 31, 1951, show an inorease 
over the last three months of 1950 (an ad- 
mittedly bad period) but a substantial de- 
cline from the cemparable 1950 period. 

The relative figures dre these: In the first 
quarter of 1951 the number of admissions 
were 358,615,000, compared to 371,063,000 
for the first quarter of 1950 and 324,270,000 
in the fourth quarter of 1950. Gross re- 
ceipts for the 1951 quarter amounted to 
£27,618,000, which compares to £28,000,000 
in 1950 and £24,000,000 for the last quarter 
of 1950. 

Due to the operation of the Eady Plan’s 
first year, the average price of admissions 
rose from 18.1 pence in the first quarter of 
1950 to 18.5 pence in that of 1951; which 
makes the decrease in gross takings all the 
more significant. The Trade’s 
figures show that in the periods under re- 
view the total number of admissions in- 
creased by 0.8 per cent in the North Coun- 
try against the background of the over-all 
decrease. That area is highly industrialized 
with an increased spending power of the 
people there due to the mounting rearma- 


figures 


Joard of 


ment program. 

The figures take into account for the first 
time the preliminary figures of the recent 
census of population. For the whole of 
Britain there are—it is shown—86 seats per 
thousand of the population of all ages, the 
figure for England being 82, for Scotland 
116 and for Wales 99. The average number 
of admissions per head of the population in 
the 1951 quarter was 7.3. That shows at- 
tendances at motion picture theatres by 
every person in the country on the average 
at a rate equal to 29 times a year. 

The proportion of net takings accruing 
to film-hire fell slightly from 35 per cent to 
34.8 per cent and the amount retained by 
exhibitors increased by 11.2 per cent, from 
£10,447,000 to £11,621,000. 

The crushing burden of 
dence of entertainment tax is shown by the 
fact that the annual yield of the tax has 
grown from £5,200,000, or 15 per cent of 
gross takings in 1936, to £37,200,000, or 35 
per cent of gross takings, in 1950. 


the rising inci- 


Telescription Sales Names 
District Managers 


The appointment of district managers in 
four territories was announced in New York 
last week by Reuben Kaufman and Oliver 
A. Unger, president and vice-president, re- 
spectively, of Snader Telescription 
Inc. The men are Sam Wheeler, Washing- 
ton; Albert Dezel, Detroit; Leonard Mintz, 
Philadelphia, and Robert Hartgrove, Dallas. 
Additional appointments will be announced 


Sales, 


soon. 
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‘The Next Great Special Event 
Exclusively For Motion Picture 
- Everywhere! 


. OFFICIAL WORLD'S 
eo CHAMPIONSHIP FIGHT FILMS 
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GET YOUR ADVANCE ADVERTISING 
WORKING NOW...with special trailer, 
posters, newspaper ads! 

Distributed by RKO RADIO PICTURES, INC. 





RELUCTANT ON 
STAGGER PLAN 


Majors Fear U. S. Charge 
of Conspiracy on Use 
of Fox Release Plan 


Fear of possible action by the Department 
that 
accused of con- 
film 


from going along 


Justice—on the ground companies 

concert could be 
racv—has kept at least 
istributor, perhaps more, 
Twentieth Century-Fox plan in 
of films to 


runs, it 


one major 


the 
roit of staggering the release 


luce the number of simultaneous 


was learned this week 
this 20th- Fox—attempting 


the 


instance, 
simultaneous run situation which 
source of complaint by the exhi 
public—launched the stag 
in Detroit. It is under 

llips, Paramount’s 

assistant general counsel, was unwilling to 
go along until the plan was approved by the 
Justice Department In effect 
that Mr. Phillips suggested that all the com 
intly 


it is reporte | 


submit the plan for Govern 


ent approval 


20th-Fox Opposed 


20th-Fox loathe to do so 


it felt that (1) the Justice Department 


However Was 


not advise on such matters, proposing 
guidance of the individual 
and (2) the less 
on strictly 


all 


the 
ounsel be sought: 
ent is approached 
itters, the better 


for 


prominent distribution executive said 


is week: “They are afraid of being charged 
film act 
Ot 


they'd like to go along with the plan. 


mspiracy if the companies 


without Government approval. 


) wait for Government ap- 
he Government will nevet 
1 time.” A. W 


anvtl ahead of 
distribution 


ing 
ount's chief 


ain reason for his com- 


not joming the staggered release 
was due to a “legal problem.” 

1¢ other hand, William F. Rodgers, vice 
ral sales manager of MGM, 


not 


lent and gene 
lan was practicable.” Be 


yntinued, wasn't this simultaneous 
tly an exhibitor problem ? 
iking ? The exhibi 
book them 
to comply with the wishes 
bitors.””. MGM, said Mr. Rodgers, 


that 


s and we 


ot the exhi 
vad HO Dian im minc 


| the same 


vould ease the con 


on vere feature is played in 


" 
W 


f nearby theatres 


Gehring Cites Support 

Willian 
manager of 20th-Fox, said the 
troit had met 
but its 


necesary because 


Gehring, assistant general sales 
plan in De 
the theatre 
the 


original 


with support of 
for 


the 


operators suspension time 


beir g was 


26 





PARAMOUNT CONTINUES 
CONTRACT POLICY 


There is little chance of Paramount 
changing its policy requiring that all 
contracts be approved by the home 
office in New York, according to 
A. W. Schwalberg, president of the 
Paramount Film Distributing Corp. 
Asked to comment on a complaint 
by Rotus Harvey, president of the 
Pacific Coast Picken of Inde- 
pendent Theatre Owners, that the 
company is making a mistake in not 
giving local exchanges more auton- 
omy in approving contracts, Mr. 
Schwalberg said: ‘Since | have been 
with the company, the home office 
contract department has the job of 
approving all playdates and terms. 
There is no intention of changing.” 





block of eight films involved in the plan had 
been played off. He said that stage shows 
and long runs that were not anticipated had 
necessitated a switch in scheduled first run 
openings. Mr. Gehring said the plan again 
would be used as soon as there was another 
block of pictures available. From Detroit it 
has been reported 20th-Fox 
was trying to work it out so that the other 
distributors could go along 


however, that 


The plan had worked in this way: Follow- 
ing the downtown first run (at the Fox, 
United Artists or other houses in the same 
category ), there was a 28 day clearance with 
the picture available to 11 theatres. But in 
stead of all these 11 houses playing the pic- 
ture at the same time, the week was split, 
with five or six of the theatres playing the 
picture during the first part of the week, and 
the remainder the latter part. 

After this run there was a seven-day break 
following which the film was available to 30 
or 40 more theatres over a wider area. The 
same principle was applied here 

That the simultaneous run problem is of 
prime importance from a public viewpoint is 
emphasized by the fact that Joseph J. Lee, 
for 20th-Fox in Detroit— 
who has been a supporter of the stagger re 


branch manager 
lease system—has decided to campaign for 
the re-implementation of the plan by appear 
ing before the Greater Detroit Motion Pic 
ture Council early in 1952. 

Discussing the simultaneous release situa 
tion in general terms, Mr. Gehring said that 
this condition was caused by the exhibitors 
who wanted to get in on the pre- and earlier 
promotion and publicity. But he 
warned that “exhibitors and distributors 
should weight carefully how the picture will 
hit with the public before deciding whether 
it would be better to play it as soon as pos 
sible or wait with the booking” 


relase 


Rogers TV 
Film Action 
Goes to Trial 


HOLLYWOOD: 
precedent-setting suit of Roy Rogers 
against Republic Pictures, in which the 
cowboy star is trying to prevent the studio 


The important and 


from releasing his old films to television, 
went to trial before Judge Pierson M. Hall 
Angeles Federal Court last week. 
The industry is watching the proceedings 


in Los 


with unusual interest since they are likely to 
decide whether a star’s name is his own and 
he can control its use, or whether the studio 
owns the pictures outright and can do with 
them as it sees fit. The judge’s ruling can 
break down the barriers or else reduce to a 
trickle the flow of theatrical motion pictures 
to television 

At the opening of the trial, attorneys for 
Mr that he controls the 
rights to his name as well as his likeness 
and that of his horse, Trigger. They also 
presented evidence that the Republic an- 
that it would sell his films to 
television cost him his sponsored radio show 
had been receiving $1,750 


Rogers argued 


nouncement 
for which he 
weekly. 

Republic’s lawyers declared that the stu- 
dio controls all rights to the Roy Rogers’ 
pictures and that it use them in any 
manner, including exhibition over mediums 
to be developed in the future. 

Mr. Rogers ended his 13-year career at 


can 


Republic earlier this year over the question 
of television provisions in his new contract. 
Last July, he obtained an injunction which 
barred Republic from selling his pictures to 
television pending final determination of the 


case. 


RKO Fight Pictures 
Did Standout Job 

Sped to the theatres with the greatest 
dispatch, the RKO Pictures film of the 
Sugar Ray Robinson-Randy Turpin bout 
boosted business as much as 75 per cent and 
was generally acclaimed as a very fine and 
exciting job. 

Broadway houses had the fight film on 
their screens in the early afternoon on the 
the contest. Theatres reported 
fight in to see the bout and 
leaving without bothering with the 
feature picture. The RKO picture gave the 
the rounds, repeating sore 


day atter 


fans coming 


even 


highlights of 
exciting action in slow-motion. The tenth 
round particularly dramatic on the 
screen which caught every detail of the ring 


was 


action 

From London unusual interest 
3ritish exhibitors was reported in the fight 
picture. Two dupe negatives and a print 
reached the British capital two days after 
the fight. RKO executives said they had at 
least 750 firm bookings on hand and they 
felt confident the company would establish 
an all-time high booking record for a picture 
of this sort. 


among 
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EXCLUSIVE THEATRE TV 
RUNNING INTO SQUALLS 


In Congress and Locally 
Resentment Takes Form 
Of Planned Restriction 


Mounting resentment, both in Congress 
and on a local level, has characterized re- 
action to last week’s highly successful ex- 
clusive presentation of the Sugar Ray 
Robinson-Randy Turpin fight in 14 theatres 
via large-screen television. 

On the floor of the House, several Rep- 
resentatives made statements to the effect 
that the promoters had no right to deny the 
bout to home television viewers and radio 
listeners, and the House Rules Committee 
scheduled a meeting to consider whether 
there should be a sweeping Congressional 
investigation of the entire question of ex- 
clusive theatre television. 


Some Special Taxes and 
Fees Are Proposed 


Locally, attempts were made in several in- 
stances to put the damper on future theatre 
television attractions through the imposition 
of special taxes and dues. 

The man-in-the-street, and that included 
quite a few of those who had stood in line 
at theatres trying to get in to see the fight, 
was just plain angry and resentful. Industry 
spokesman admitted that developments had 
taken a turn that called for some good public 
relations. 

The next bout scheduled for exclusive the- 
atre presentation is the Saddler-Pep light- 
weight fight September 26. Once again, 
RKO Pictures will film the match. The 
admission scale at the theatres, which ranged 
up to $2.40 for the Robinson-Turpin contest, 
will be substantially lower for the Saddler- 
Pep fight. RKO Keith’s in Washington 
already has announced that it will charge 
$1.20, or just about half its scale, September 
12. 

It has become known that Nathan L. 
Halpern, head of Theatre Network Televi- 
sion, has made a bid on behalf of the the- 
atres for the Academy Award ceremonies in 
Hollywood. So far no decision has been 
made. There is a question whether televi- 
sion-shy studios will permit their contract 
players to be seen on the air. 


Tremendous Response to 
Robinson Fight 


Meanwhile, theatre television continues to 
progress, stimulated by the tremendous pub- 
lic response to the Robinson-Turpin fight. 

It was learned this week that RCA is 
hard at work improving the 7MP4 tube now 
being used in its large-screen equipment. An 
RCA spokesman confirmed that there have 
been new developments having to do with 
tube life and steady performance. 

RCA also is turning its attention to the 
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CROWDS CAME BUT 
HOUSES' PROFIT LOW 


A complete sellout that resulted in 
rioting in a number of cities marked 
the exclusive presentation of the 
Sugar Ray Robinson - Randy Turpin 
fight over theatre television last 
week. The International Boxing Club, 
which charged theatres 75 cents a 
seat for the rights to the bout, real- 
ized a gross gate of $767,000 for the 
fight at the Polo Grounds which saw 
Robinson batter Turpin into oblivion 
in the tenth es Despite their 
high scales and the huge attendance, 
few of the theatres involved made 
any money on the fight. Reports from 
the || cities concerned indicated 
great audience enthusiasm. More 
than 5,000 persons had to be turned 
away at the State-Lake theatre, 
Chicago, and police had to be called 
out after the crowd battered down 
the front windows and doors of the 
house. 





small theatres and their theatre television 
needs, making tests with tubes. that require 
lower voltages and units involving smaller 
optics. “Now that we have perfected equip- 
ment for large houses, we naturally are 
anxious to reach all ends of the market,” 
the spokesman said. 

Later this autumn, RCA expects to dem- 
onstrate theatre television in color. Para- 
mount Pictures also has a color television 
tube which is known to be applicable to 
large-screen equipment. Richard Hodgson, 
a Paramount executive, has said that the 
company has increased the output of its in- 
termediate theatre television units to 10 a 
month. RCA, with about 200 orders on hand 
has put production of its instantaneous- 
projection units on an assembly-line basis 
and hopes to turn out 25 units a month soon. 
The tube also is being mass-produced. 

This Wednesday, Skouras, 
president of Twentieth Century-Fox, left for 
Zurich, Switzerland, to inspect progress on 
the color Eidophor theatre television system 
being developed there. It was understood 
that, if he liked what he saw, the equipment 
would be dismantled and brought to New 
York for demonstration. The Eidophor, in 
which 20th-Fox has a considerable interest, 
uses the CBS color television method involv- 
ing a revolving color-wheel. 

The light source in the Eidophor system 
is the conventional arc lamp. The television 
image is formed on a special mirror coated 
with an oily liquid which modulates the light 
values so that it is possible to put a bright, 
sharp image on the screen. 

The proposal for a Congressional inves- 


Spyros we 


tigation of theatre television was sponsored 
by Representative Clemente of New York. 
Representative Madden of Indiana said last 
week the general public should not be barred 
from seeing important events like the Ro- 
binson-Turpin fight. Representative Sutton 
of Texas insisted the failure to provide for 
home radio and TV accounts violated “a 
right that should not be denied the tax- 
paying public of America.” He did not 
explain in detail how the tax angle fitted 
into the picture. 


Wants Probe of College 
Football TV Plan 


Representative Machrowicz of Michigan 
said he wanted Congress to investigate the 
National \thletic Association’s 
restrictions on telecasting football 
And State Senator Whittier of 
Massachusetts protested to the Federal Com- 
munications Commission over the exclusion 
of the general public from the fight and ex- 
pressed the opinion that “an event of this 
importance fall within the public 
domain.” 


Collegiate 
games. 
Sumner 


might 


A change of tune was called by Represen- 
tative Widnall of New Jersey who charged 
that Washington’s Negroes were unable to 
see the fight because the RKO Keith in the 
capital refuses to admit Negroes. He intro- 
duced a bill that would bar theatres from 
showing television programs if they charge 
admission and where they refuse admission 
on grounds of color, race or creed. 

Senator Robert C. Hendrickson of New 
Jersey charged monopoly in the theatre tele- 
casts of sporting events and he called on the 
Government to crack down on the practice. 

One circuit to run into trouble following 
the Robinson-Turpin fight presentation was 
Walter Reade Theatres which had the bout 
on the screen of its St. James theatre in 
Asbury Park, N. J. Abe Greene, the state’s 
National Boxing and 
head of the state’s fight board, informed the 


Commissioner also 
circuit that a five per cent tax would be im- 
posed on the fight. This week, Walter Reade, 
Jr., president, agreed to a conference but 
called for “citations” and “authority” under 
which the board could legally tax theatre 
telecasts of fights. 


Philadelphia Would 
Tax Theatre TV 


In Philadelphia, City Councilman James 
G. Clark sought legislation requiring the- 
atres to pay an annual license fee of $1,500 
for the privilege of showing exclusive 
theatre telecasts for paid admissions. 

From Denver it was reported last week 
that the Broadway theatre there has received 
theatre television equipment from National 
Theatre Supply and hopes to get it ready in 
time to show the World Series in October. 
Denver has no television station of its own. 
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People in > ews 


last week 
Hearst Metro 
that pro 
He succeeds his 


WILLIAM 


elected 


RANDOLPH Hearst, JR., 


presid 
News, In the 
News of the 

SEYMOUR 


Was 
compaliy 
Day 
BERKSON, general 
News 


ite publisher's place on the board 


of International Service, 


The 
h trade publication, arrives in New 
October 4. He 
October 11 


publisher of Cimema, 


will proceed to 


ollywood 


CHARLES J. FELDMAN, general sales manager 


Universal-International Pictures, Inc., 
has agreed to serve as national distribution 
of the 


salute ot 


annual industry 
the Variety Clubs 
Memorial He spital ( 
O'DONNELL, 


second 
ristmas 
Will 


paign, ROBERT J 


Rogers am- 
hospital 
president, announced this week 


THEODORE assistant of the 
Motion Pic 


to Rio 


with 


SMITH, exe 
international d 
\ssociation of America, flew 
last weekend to 
ber company representatives on prob 


laneiro contert 
distribution 
that the 


t contemplates _ re 


inter 


rican 
orts indicate 


igainst American con 


Monogram- 


been pro 


ontinental 
Monograt 
arrived in New 


company s 


European 


appointed 
the 


Smith Management Company, PHILIP 
SMITH, president, announced this week 
in Boston. Mr. Selver will supervise five 


theatres. 


Epwin Risa, long-time the 
Merritt theatre, first-run Warner circuit 
has resigned. 


manager ot 
house in Bridgeport, Conn., 
He will retire to his farm in East Haven 
GEORGE RORARACK succeeds him 

Jutes Levy, producer of “Fabiola,” is visit- 
Israel on business following confer- 
officials 
and producers. He is seeking government 


ing 
ences in Italy with government 
financing 


participation in productions 


aimed at the American boxoffice. 

CLaubE F. Lee has been appointed manager 
of national and head of the New 
York office for the Motion Picture Adver- 

Service 

leans, C. J. 

this week. 


sales 
tising Company, Inc., New Or- 
Mabry, president, announced 


Karp, Warner Brothers attor- 
and HERMAN FINKELsTEIN, ASCAP 
will contribute lectures to a 
series sponsored by the Copyright Insti- 


New York. 


Josern D. 


ney, 
attorney, 


tute in 


Dan NEWMAN, Chicago publicity man, has 
bought his partner’s interest in the down- 
Astor theatre and is now 


town 300-seat 


the sole lessee. 
NATHAN YAMINS, Massachusetts circuit 
operator, has donated buildings and real 
estate valued at $30,000 to the Beth Is- 
rael Hospital, Boston. 


Jack SuerrirF, formerly buyer and booker 

for the Vinnicof Theatre Circuit, has 
Realart Pictures of California, 
as office manager and salesman. 


joined 


Inc., 


Harry A. 
Walter 


springs, 


3URKE, veteran city manager for 
Reade Theatres in 
N. ¥ 
missioner of Public Safety for the upstate 
He will continue to supervise the 
and Congress theatres there 


Saratoga 


has been appointed Com 


resort 
Community 





Actors Guild Begins New 
Contract Negotiations 


HOLLYWOOD: The 
resentatives of the 
Association of 
this week 
basic con 


Actors Guild 


filn 


screen 
com- 
the 


ottices of 


Picture Producers, Inc., 


negotiations on a new 


the Guild’s principal demands 


of 

outright ban against the showing on 
television of 
August 1, 1948, until producers agree 
formula for 


theatrical films produced be 
fore 
to a extra pay for the actors 
2 


The guild is also seeking to raise the day 
players’ scale from $55 to $100 per day and 


30 


that of free lance actors from $175 to $375 
per week. The Guild would also like greater 


job protection for day players. 


Greenspan Confirmed As 
TV Code Administrator 

The National Society of Television Pro- 
ducers in Hollywood recently approved the 


appointment of Lou Greenspan as adminis- 
trator of television’s code of ethics, which 
is patterned after the motion picture code. 
Administration of the code will be financed 
by assessment of members and the collection 
of fees for services rendered. 


Seek Decree 
Violations: 


Rembusch 


CHARLESTON, W. Va.: Trueman T. 
Rembusch, president of national Allied, this 
week urged exhibitors to invest in a wire 
or tape recorder for the two-fold purpose 
of improving on their buying technique and 
pinning down alleged trust violations. 

Speaking before the convention here of 
the West Virginia Allied, Mr. Rembusch 
said exhibitors’ charges often were brought 
to the attention of Allied, but denied by the 
salesmen, the manager and the heads of the 
company ‘To substantiate the forcing 
charges of the exhibitor is a difficult chore; 
a wire recording would furnish incontest- 
able evidence of the violation,” he declared. 

He added that, recently, an exhibitor sub- 
mitted to him a recorded interview with a 
salesman, taken down by a hidden micro- 
phone, that proved “beyond a doubt,” that 
the salesman and the manager were guilty as 
charged by the exhibitor. 

Mr. Rembusch said that as a result of 
meetings with representatives of the Theatre 
Owners of America, an “almost” unified in- 
dustry front should result for the forthcom- 
ing hearings on channel allocation by the 
Federal Communications Commission. He 
warned that any widespread use of Phone- 
vision or any home subscription television 
system would result in large-screen projec- 
tors being installed in clubs and bars. 

\fter Robert W. Coyne, special counsel to 
the Council of Motion Picture Organiza- 
tions had described the Movietime U.S.A. 
campaign, the meeting was transformed into 
a Movietime organizational meeting, with 
Fred Helwig, president of W. Va. Allied; 
Rube Shor, treasurer, and Gene Custer pre- 
siding at various intervals. Mr. Helwig, the 
and all other officers 


board of directors, 


were reelected. 


Eckman on Britain's 


New Film Council 

LONDON: With Sam Eckman, Jr., Metro, 
as the American representative, the Board 
of Trade this week announced the composi 
tion of the new Cinematograph Films Coun- 
The Earl of Drogheda continues as 
chairman with six independent members. 
Reginald Baker, Frank A. Hoare, Sir Alex- 
Korda and J. Arthur Rank represent 
the producers; Mr. Eckman and Sir Arthur 
Jarratt the renters, and Sir Alexander King, 
Cecil Bernstein, J. W. Davies, E. J. Hinge 
and Sir Philip Warter the exhibitors, Tom 
O’Brien, G. H. Elvin, Rosamund 
John and electrician A. M. Isles speak for 


the employees. 


cil. 


ander 


actress 


Volmar Handling Latin Sales 

Victor Volmar, who last 
week by Keith Everson as Monogram pub- 
licity manager, will handle Latin American 
territory sales from the New York office, 
and supervise foreign language films. 


was succeeded 
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Myers Calls 
For Action 
On Tax Bill 


WASHINGTON: With members of the 
House of Representatives and the Senate 
likely to meet in conference next week to 
iron out differences in their versions of a 
1951 tax bill, Abram F. Myers, National 
Allied States general counsel and spokes- 
men for the Council of Motion Picture Or- 
ganizations on tax matters, has alerted all 
elements of the industry for action. 

The bill the 
Finance Committee and debated this week is 
than the 
Myers said only 
the 


reported out by Senate 
more favorable to the industry 
House While Mr 

that he informed all 


industry of the names of the likely House 


version 
had segments of 
Senate conferees, the inference was clear 
I out to 


for adopting the Sen 


iat the signal had gone inform the 


lawmakers of the 1 


need 
version, which narrows the tax exemp 
or entertainments sponsored by non- 
organizations and carries no exe mption 
ny type of so-called non-profit motion 
Senate bill 


started 


showing also per 
after December, 
1946, 1947, 1948 or 


years and grants all 


firms which 
1945 to carry losses for 
1949 ix 


rward for 
ld 


sold as 


four 
well as new—the four-year 
for 1948 and 1949 losses. 
specily that the 
effect the first day of the 
10 days after the 
» bill into law Observers feel the 
President by October 21, 


rsions excise 
into 


President 


vo to the 


excise changes to go into et 
rees on the tax bill prob 
nators 


, Democrats, and 


Byrd and Con- 
Millikin and Taft, 


d, the 


George, 


licar If seven are name other 
ocrat probably would be Senator John- 
The 
rees will include Representatives 
Dingell and Mills, 


Representatives Reed 


ind the Republican, Senator Butler 
conte 

( oeper, 
Republicans. Repre 


who has been ailing, 


replaced Representative Simp 


McCarthy Sees Bigger 
Film Year Overseas 


John G. Mcé vice-president for in 
ternational affairs of the Motion Picture As- 
returned to New York Wednesday 

10 weeks abroad, the 

s market this year would be the best 

1946. He attributed the gain to the 


situation, fewer restrictions 


irthy, 


and reported 


t and continued public ac 
edicted for the first year of 
Ame a dollar 
1 possi g $25,000,- 
He brot gl im 
MPI dy a rreeme wit ain, and 
said ] 


I Dutch 


rican agreement 


7.000.000 for 


iid he had di with 
industry leaders 
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NO RED FLANNELS? 


Harry Lamont, operator of the 
Riverview drive-in, Rotterdam Junc- 
tion, N. Y., took a commanding lead 
this week in the current contest of 
gimmicks which has drive-in owners 
complementing their picture shows 
with llama rides, animal farms and 
“kiddie lands.” The ingenious Mr. La- 
mont is now operating a red fire en- 
gine which cruises. around inside the 
drjve-in for an hour before the show, 
giving the kids freé’rides. The kids 
and their parents love it, Mr. Lamont 
reports. 





Schary Sees 
Films Strong 


Dore Schary, vice-president in charge of 
production at MGM, this week emphatically 
refuted the charge that the American in 
dustry was in dire straiis, that its collapse 
was imminent, and are hum 
than it 
Out of a working population of 
100 names are 
in the Communist hearings. vf 

\ddressing the Los Angeles Advertising 
Club Tuesday, Mr. Schary added: “The true 
picture is a picture of an industry that is 


said: “Stages 


ming, employment is higher ever 
has been 
25,000 only 


some involved 


furnishing more theatres than ever before in 
its history, with better product from every 
company than it has ever furnished—an in- 
dustry that since the war has been adjust 
ing its costs to an efficient scale of 
tions—that 


high-cost 


opera 
is making a larger number of 
pictures than before and is 
by returns on these films that its 
audience is still attached to this medium of 
entertainment ; 

Mr. Schary hit at critics who mocked the 
term ‘“Holllywood” and that to him 
Hollywood is a community “that has a local 
payroll of some $180,000,000 a year—an in 


eve! 
proving 


said 


dustry that gives up its time, its money and 
its spirit to affairs of the city, the state and 
the community that 
much to the morals of 
industry that is unique in that it is also a 
very important art.” 

Despite “esoteric” books written about the 
“art and the different film 
making in foreign countries, Mr. Schary said 
he was convinced the “American motion pic- 


nation—a has contrib 


uted the world—an 


of the cinema” 


ture—which is best identified by its generic 
term ‘Hollywood’—has accomplished more, 
has entertained, 
more people over a longer period ot time 
other 
in the world.” 


enlightened and informed 


than any motion picture community 


Universal Gross Rises 

Consolidated world Uni- 
versal Pictures, during the 13 weeks. ended 
July 28, were $15,533,133, it reported to the 
Sec Commission in 


sales of 


gross 


Securities and Exchange 
Washington last week. The figure for the 


neriod last year was $13,414,150. 


NBC Adding 
New York 
TV Facilities 

The National Broadcasting Company du 
ing the past week radically expanded its 
television facilities in New York with the 
acquisition of a stydio and the lease of two 
theatres. : 

NBC bought the old Vitaphone studio in 
Brooklyn from Warner Brothers for a re- 
ported $500,000. The studio is well equipped 
for sound-film production, but has only one 
large stage. This is the second instance in 
which NBC has taken over facilities from 
the Warners. The network last year bought 
30 acres of ground behind the Warner stu- 
dios at Burbank, Cal. 

Last week, in New York, NBC announc- 
ed that it had leased the New Amsterdam 
Roof Theatre from™WOR*TY afofig ‘with 
all the equipment already installed there. 

And this week; NBG ,contracted with 
RKO Theatres for a five-year lease on the 
Colonial Theatre on Broadway and 62nd 
Street, New York. The house, built in 1905, 
has a seating capacity of more than 1,000 
and has been a film theatre for 20 years. 

Observers considerable significance 
into the NBC expansion moves. Ft is -arguéd- 
that they betoken the network’s intention to 
anchor the center-weight of its television 
operations in the east despite the transcon- 
tinental microwave hookup which, will be-: 
come commercially availa‘le to all netwarks,: 
later in the fall. Since there is only ong 


read 


channel going each way, however, Service 
link will be limited. 
networks 


on the new 

The other 
known to be anxious to add to their New 
York space to relieve current cramped 
working conditions in the production of 
shows. All have plans for modern studio 
facilities also on the coast. 


television also are 


Republic Holding Four 
Regional Sales Meetings 


Four regional sales meetings are, in line 


for the Republic sales staff. The first was 
held September 14, at the studio, with exec 
utive vice-president James R. Grainger pre- 
siding. The second is to be Friday, in Chi- 
cago; the third, October 1, in New York;, 
the last, October 4, in Atlanta. Herbert J. 
Yates, president, will, attend all sessions. 
Sales, adveitising, and exhibition policies 
will come in for complete ‘discussion, 


Use Maskless Screen ba 

A maskless screen of a new prefabricated 
type developed by Ben Schlanger and Wil- 
liam Hoffberg, New York architects and 
engineers, is a feature of Leo, Brecher’s 
Plaza theatre in Scarsdale, N. Y., which 
reopened September 12, following extensive 
remodeling. The screen regular 
screen fabric for the surround as well as 
the picture itself. The entire 
structure has been designed for fabrication 
and installation as a unit in any theatre. 


employs 


for screen 
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Sereen Never in Better 
Shape, Insists Zukor 


by WILLIAM R. WEAVER 
Hollywood Editor 


The 


industry to which he’s devoted an un 
failingly exciting 


lifetime 
so formidable as it 


was never faced 


with competition faces 

and it was never in better shape to 

it, says Adolph Zukor, board chairman 

’aramount Pictures, who feels so strongly 

ut the matter that he has volunteered to 

making a speaking tour for the Movietime 

U.S.A. committec they 
want to send me.” 

He adds: “If I were convinced that 
this campaign is undertaken with the deepest 
the kind we need to maintain the 
prestige and prosperity of the motion pic- 


‘anywhere 


going 
not 
sincerity, 


ture industry, I would not have volunteered 
I have examined the plans of the COMPO 
I know this to be that kind 


committee and 


of campaign.’ 


Ordinary Films Cannot 
Recapture the Patron 


The man who perhaps knows more about 
f production budgets over the 
years than any other “There isn’t a 
in the business that hasn't 
got a bigger inventory today than it ever 

d, by from 25 per cent to 50 per cent. I'm 
speaking in 1 not 

terms of the number of pictures. The need 
and 
compe nies, 


the history « 
says: 


4jor company 


terms of dollars invested, 
investment on this scale is genuine, 


is widely understood by the 


although possibly not so widely by the ex- 
hibitors. This acute need arises from the 
certain knowledge that ‘ordinary’ pictures 
cannot recapture the patrons who, for vari- 
ous reasons, have got out of the old movie- 
habit. It is just as certain, and as 
generally understood, that the outstanding 
attraction can and does bring the big crowds 


going 


back, in some cases even bigger crowds than 
in the best periods of the past.” 

He goes on, “It is proper that the trade 
papers acquaint the exhibitors with the size 
of our production inventories, so they will 
understand fully that these outstanding pic- 
tures, the only ones that can save their thea 
tres, must be marketed on a proportionately 
big scale. Exhibitors in 
they can get away with the old policy of 
playing a flat-rental Western on the week- 
end, and who book the big pictures in on 
the weakest days they’ve got, must revise 
their thinking. 

“They must realize that by using the big, 
solid attractions on the best days they will 
be enabling producers to earn a profit on 
them, to reinvest in more big pictures, and 
at the same time will be making as much 
cr more money for themselves and will be 
winning back their lost regular trade. 

“The exhibitor is going to meet sterner 
week-end competition this season than he 
There are more kinds 
of competition running against him than 
None of it can chal- 


situations where 


ever has had to meet 


there ever has been. 


lenge the motion picture on a basis of enter- 
tainment, but the combined counter-pull of 
the competitive media reaches its peak on 
the week-end, and the motion picture theatre 
must be at its peak then also if it is to main- 
tain its leadership in the minds of the public. 
The production branch has challenged the 
competition with the present peak invest- 
ment in quality product. The exhibitor 
must transmit that challenge.” 

It is the Paramount intention, Mr. Zukor 
says, to put its biggest and strongest attrac- 
tions into exhibition as rapidly as they can 
be made ready for release, and he believes 
all companies should do likewise. He says: 
“If we have learned anything from the ex- 
perience of the past two years it is that 
great pictures, and nothing else, will retrieve 
the patronage that has been lost. A great 
picture cannot do that lying on a shelf wait- 
ing for a holiday or some other special oc- 


casion,” 


Start Three Pictures 

Three pictures were. started during the 
week and four finished, to bring the shoot- 
ing level to 34. 

Stanley Kramer Productions, releasing 
through Columbia, started “High Noon,” 
directed by Fred Zinnemann, with Gary 
Cooper, Thomas Mitchell, Lloyd Bridges, 
Lon Chaney, Otto Kruger, Grace Kelly, 
Katy Hurado and others. 

Aaron Rosenberg began shooting ‘The 
World in His Arms” for U-I, with Raoul 
Walsh directing Gregory Peck, Ann Blyth, 
Eugenia Leonvitch and Anthony Quinn. 

Larry Finley went to work on “The Bush- 
wackers,” for Jack Broder Productions, with 
Rod Anateau directing John Ireland, Wayne 
Morris, Lawrence Tierney, Dorothy Malone 
and Myrna Dell. 





THIS WEEK IN PRODUCTION: 





Ali Baba 
( Technicolor ) 
Send of the River 
(Technicolor ) 


Son of 


STARTED 
INDEPENDENT 


The Bushwackers 
(Jack Broder 
Prod.) WARNER BROS. 

UNITED ARTISTS ‘ 

High Noon (Stanley 
Kramer Prod.) 

UNIVERSAL-INT'L 

The World In His 
\rms 

COMPLETED 

———— 


UNIVERSAL-INT'L 
Bronco Buster 
( Technicolor 


arson Cuty 
( Technicolor ) 


SHOOTING 
COLUMBIA 


Death of a Salesman 


INDEPENDENT 

Three for Bedroom ( 
(Brenco Prod., 
Cinecolor 


LIPPERT 
For Men Only 
(H-N Production ) 


MONOGRAM 

Northwest Territory 
(Lindsley Parsons 
Prod.) 


Rodeo (Cinecolor ) 


PARAMOUNT 

At Sea with the Navy 
(Hal Wallis Prod.) 

Somebody Loves Me 
( Perlberg-Seaton 
Prod., Technicolor) 


METRO-GOLDWYN- 
MAYER 
Skirts Ahoy 
( Technicolor ) 
Young Man in a 
Hurry 
The 
Scaramouche 
( Technicolor ) 


Invitation : ; 
Son of Paleface 


(Technicolor ) 
Shane (Technicolor) 
( Technicolor ) REPUBLIC 
Belle of New York Captive of Billy the 
( Technicolor ) Kid 


Ivanhoe 


UNIVERSAL-INT'L 


Francis Covers the 
sig Town 


RKO-RADIO 
The Korean Story 
Big Sky (Winchester 
Pic. ) 
Androcles and the 
p seaetonralicen WARNER BROS. 
About Face (color) 
20TH CENTURY-FOX 
Five 
Wait Till the Sun 
Shines, Nellie 
( Technicolor ) 
Phone Call from a 
Stranger 


I'll See You in My 
Fingers Dreams 
Where's Charley? 
(Technicolor ) 
Crimson Pirate 
( Technicolor ) 
Belles on Their Toes Room for One More 
(Technicolor ) The Lion and the 


Return of the Texan Horse (color) 
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Great News! RCA’s offer 


TO 


STAKE MORE 


in theatre business 
brings terrific response! 





Theatre owners all over America are 
starting to modernize now with RCA‘s 





liberal credit deal 


Thank you, Mr. Exhibitor, 
for your confidence. 


Thank you, Mr. Editor, 
for your support. 


Business is getting better. 


A great new modernization 
program is now beginning 
to roll. 


Let’s all keep it 
rolling together! 


A few weeks ago, we here 
at RCA made you this offer: 


“Effective immediately: For you, 
the theatre owners, RCA now 
makes available additional mil- 
lions of dollars in new credit fi- 
nancing in an all-out effort to 
give you the theatre equipment 
you need to modernize now for 
better house appeal, bigger grosses. 








“This offer to stake new millions 

in helping you modernize your 

theatres tells you in the most posi- 

tive terms that RCA has bound- 

less faith in the future of the theatre 
| __ business.” 














Big new modernization 
program starts rolling 


In the few short weeks since this 
offer was made, the response has 
been TREMENDOUS! 


Already exhibitors are beginning to 
take steps toward a better future. Al- 
ready they are replacing their old pro- 
jectors and lamps with new and better 
equipment. Ripping out old broken- 
down seats and installing new ones. In- 
stalling new carpeting, new air condi- 
tioning. Cleaning up and dressing up 
their theatres. 


Because they know now that modern- 
ization really pays. . . pays off in greater 
house appeal, bigger grosses, better 
profits. And they know that we here at 
RCA are with them .. . ready to help 
them at every step of the way with a 
bold, straightforward modernization 
plan that looks the future squarely in 
the face . . . and then offers to stake 
more millions on that future in easy, 
low-cost credit financing for you. 








Whole theatre industry 
hails bold RCA plan 


Says Chick Lewis in “Showman’s Trade 
Review”: . . .“It’s the greatest vote of 
confidence that has ever been manifested 
in the motion picture theatre.” 


Says Ben Shlyen in “Boxoffice’’: . . .“‘Strikes 


MILLIONS 


Says Martin Quigley, Jr. in ‘Motion Pic- 
ture Herald’: ‘A striking example of con- 
fidence in the future of the motion picture 
theatre from a firm closely identified with 
television and radio. . .” 


Says George Schutz in “Better Theatres’’: 
“Smart money is on the theatre! ... RCA 
says to those who doubt, ‘Wanna bet?’. 
And in evaluating the significance of that 
eagerness to gamble, one immediately re- 
members that here is an organization that 
is all but Mr. Television himself.”’ 


Why you ought to stop 
worrying about the future 
of your theatre business 


George Schutz was right. We at RCA are 
closely identified with television. So the 
following statement should give you food 
for thought: 


@ RCA, more than any other company 
in America, knows the interrelations of 
theatre business, theatre television, and 
home television. Because RCA pioneered 
in all three fields. 


@ Armed with all this knowledge, RCA 
stands ready to pour more millions of 
dollars into the theatre business right now. 
Because when all the facts are known, the 


future of the theatre business still looks good. 








Call your RCA dealer . . . get all the facts 
... do it today ... now! Don’t put off doing 
something about improving your theatre 
business. Get all the facts on RCA’s great 
new plan. Call your RCA dealer. Find out 
how much he can help you in your modern- 
ization . . . how little cash it takes . . . how 
far RCA will go to back you up. 


Call him right now 





Offer may be limited .. . act now! 


Restrictions and shortages may curtail 
this RCA Theatre Modernization Plan at 
any time! So please do not delay. Call 
your RCA dealer and order your share of 
this available equipment . . . now. 











THEATRE EQUIPMENT 
RADIO CORPORATION 
of AMERICA 


a most encouraging note for all in this gygsyegrinG PRODUCTS DEPARTMENT, CAMDEN. Ni. J. 


industry.” 


in Canede: RCA VICTOR Company Limited, Montrest 





Report Film 
Gross Down 
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Short Product in 
NEW YORK—Week of Sept. 17 


ASTOR: Musical Moments Warner Bros. 
Feature: Jim Thorpe—All American. .Warner Bros. 


CAPITOL: Cat Nip 
Colorful Holland 
Feature: A Place in the Sun 


CRITERION: Nature's Half Acre..RKO Radio 
Feature: Alice in Wonderland RKO Radio 


PARAMOUNT: The Big Truth RKO Radio 
Allen's Animal Kingdom. .. Paramount 
Feature: Flying Leathernecks RKO Radio 


RIVOLI: Panic Pastry... -. +++ 20th-Fox 
Feature: David and Bathsheb 20th-Fox 


ROXY: Tall Timber Tale............20th-Fox 
Feature: People Will Talk 20th-Fox 


Paramount 


First Run Houses 


WARNER: Tweety’'s S.0.S....... Warner Bros. 
World of Kids Warner Bros. 
Feature: A Streetcar Named Desire. Warner Bros. 


CHICAGO—Week of Sept. 17 

CHICAGO: Robinson-Turpin Fight Film 

RKO Radio 

Warner Bros. 
20th-Fox 
20th-Fox 


Warner Bros. 
RKO Radio 


Feature: On Moonlight Bay 


STATE LAKE: The Helpful Geni 
Feature: David and Bathsheba 
SURF: Scentimental Romeo 
Feature: Kon-Tiki 

WOODS: Home of the Danes 20th-Fox 
Feature: People Will Talk 20th-Fox 


ZIEGFELD: A Day With The F.B.I.. .Columbia 
Feature: The Clouded Yellow olumbia 





Anti-Trust Suit Filed 
By Drive-in Theatre 


he Family drive-in theatre 
700 “car 9 « id l 
Heights, Pa 
filed an anti-trust sui 
Being s 
wes, ‘The 
mprovement 
um that they 


sooner than 42 


tot 
ind ci 


play first-run in Philadel; 


Fox Has 14 
Set or Ready 


week 


this 


had passed 


Twentieth Century-Fox 
1 that the 
nark in the preparing of 


1952 


an 
the one 
top films 
with 14 pictures— 
or 
production 
the 


vice-president in charge 


uncec studios 
Its 
rele ise, seven o! 


Fechnicc -either completed o1 
Adding to the 


innouncement by 


urrently in 
production pace was 
Darrvl F. Zanuck, 

ductic 16 more films would be 


1951 


are 


m, that 
the end of 
ning 
Before Dawn,” 
early next year, ‘Man of 
lechnicolor, “The Model 
Broker,” “Viva Zapata” 
Heart” lechnicolor 
St. Louis,” “Friendly 
Montana,” both 


Lydia Bailey,” 


idy completed teatures. 


include “Decision 
leased 
Worlds” in 


the 


to be re Two 

, 
and 
Marriage and 
With 
As 
Island” 


n Technicolor, as 


a Song in My 
“Pride of 


“Red Skies of 


in 


and 
well as 
ilso in Technicolor 

Phone Call From 
“Return of 
n Tech 


Shines, 


sefore the cameras are 
“Five Fingers,” 
‘Bells on Their 


“Wait Till the 


1 Stranger,” 
he Texan, Toes” 


nicolor, and Sun 
Nellie.’ 
Settle Percentage Case 

rhree percentage actions brought by dis 
tributors Woodrow and Ruth 
Bressler, operators of the Dayvue theatre in 
Ky., have been concluded upon the 
filing of a stipulation. The actions had been 
filed by Columbia, RKO and Loew’s 


involving 


Davton, 


U to Release 
Short Series 


\ 
Earth 
1949 } 
World 
tion, 


subjects, “The 
1948 and 
United 
Inc., non-theatrical distribu 
being offered to theatres by 
Universal - International The distributor 
reports that the non-theatrical circulation 0 


series of two-reel short 
Its People = 
de Rochemont 


made in 


for 


im 
”\ 
Fi 


now 


} 
l 
Loui 
Ims, 


these reels has been confined to schools and 
Thirteen subjects in the series are 
theatres in the 1951-52 
another 13 the following year. 
reening of the first three titles for thea- 
release—" Nomads the Jungle,” 

Dry “An Island 
-shows production values compat 


colleges 
be 


eason 


released to 


1 
and 


to 


hel 
trical ol 
“Water 
Nation” 
ible to the standards set by de Rochemont 


] the March 
issues on the Malayan jungk 


Lands” and 


e Was of 


The 


on the 


when h producer o 
ime 
ind island of Japan are considerably 
more interesting than the one on conditions 
part the United 


perhaps because the scenes are rela- 


the southwestern of 


states 


in 


tively unknown. A pleasing departure from 
the usual pattern is the use in these two sub 
by a Japanese girl 
and a Malayan jungle boy. The script ior 
Water for Dry Land” adopted a didactic 
which may annoy some patrons. 

issues are rep- 


of commentaries 


jects 


tone 

Assuming that these three 
resentative, the series “The Earth and 
Its People,” despite its educational charac- 
is sufficiently well made and interesting 


new 


tet 
enough to be a worthwhile addition to any 
theatre program. Subjects are in black and 
white and the running times vary from 19 
to 22 minutes.—M. Q., JR 


New England Meet Set 

The annual regional convention of New 
Allied at the Copley Plaza, Bos- 
4, will hear Paul Raiborn 
of Paramount discuss the latest develop- 
ments Paramount's Telemeter 
Ray Feeley, executive director of Indepen- 
dent Exhibitors, Inc., of New England an- 
nounced this week. There will also be ex- 
‘inerama and theatre television. 


England 
ton, December 


in system, 
hibitions of ( 
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Fox Shorts 
On Artists 


Twentieth through Art 
Films, has completed a series of eight one- 


Century-Fox, 


reel shorts on great artists of the canvas in 
photographed in Tech 
nicolor, will be released by 20th-Fox here 
this fall. All of the pictures have been shot, 
but none has as yet been cut or edited. Addi 


Eur ype, The series, 


tional footage will be photographed in New 
York 

Each short will be set in the framework 
of a little story. Among the artists included 
in. the Botticelli, Renoir, Degas. 
Vermeer, Rafael. 
Their the 


series are 
Hogath and 
photographed 


Rembrandt, 
works 
museums of Europe. 


were in 


\ccording to Peter Levathes, shorts sub 
jects sales manager for 20th-Fox, the series 
was sparked by the feeling that there now 
is a definite demand for this type of subject 
and that it finds wide acceptance 


Warner Circuit Executives 
Meet in New York 

Zone managers and home office executives 
Warner Bros. Theatres met last week at 
the New York home office with Harry M. 
Kalmine, president and 
presiding. Zone managers in attendance in- 
cluded: Alfred D. Kvool, Chicago; Nat 


general manager, 


Wolfe, Cleveland; Harry Feinstein, New 
Haven; Frank Damis, Newark; Charles A. 
Smakwitz, Albany; Ted Schlanger, Phila 
delphia; Moe A. Silver, Pittsburgh; George 
\. Crouch, Washington. Home office ex 
ecutives attending included Miles Alben, 
Max Blackman, Frank Cahill, Nat Fellman, 
Harry Goldberg, Louis J. Kaufman, Her 
man R. Maier, Frank Marshall, W. Stewart 
McDonald, Frank Phelps, Carl Siegel, Har- 
old Rodner, Bernard Rosenzweig and Ben 
Wirth. 


Four-Year-Old Trust Suit 
Is Settled Out of Court 


A four-year-old trust suit filed in the New 
York District Court by Radio Centre, Inc., 
in behalf of the Mosque theatre in Newark, 
N. J., against eight distributors and several 
circuits, has settled out 
Originally sought were $3,648,000 in triple 


been of court 
damages. 
plaintiff—‘substantially less than the dam 


ages stipulated”—but details were not re 


Some payment was made to the 


vealed. The basis of the suit was alleged 
preferable treatment received by certain cir 
cuits in the distribution of first-run product 
Fox West Coast Drops 2 

Gamble and O’Keefe Theatres has taken 

ssession of the Tower theatre, Fresno, 
and the Ritz theatre, Hanford, Cal., 
Fox West Coast Theatres. The Ritz was 
purchased outright, while the Tower 


trom 


was 
acquired under long term lease 


Brotherhood 
Film Urged 


\ suggestion that the American film in 
dustry should produce at least one film an 
nually that would point up the objectives of 
“Brotherhood Week” 
George Skouras, new industry chairman of 
the project 1952 Mr. Skouras cited 
“Quo Vadis” as the type he had in mind 

Mr. Skouras’ 
New York 


duced to members of the industry by J 


was made last week by 
tor 


suggestion was made at a 
intro 
Rob 
ert Rubin, vice-president and general coun 
1 director of the Na 
Christians Jews 

Mr. 
event, 


luncheon where he was 


sel of Loew's, and 


tional Conference of and 


Brotherhood week. 
the 


which takes place in February would start 


which sponsors 


Skouras said that planning for 


immediately. 

It was also announced that Eric Johnston, 
president of the Motion Picture Association 
\n 


campaign fot 


head the national 

Also present at 
Depinet, Robert 
Picker, Max 
Robbins, George 
Salmon, Austin 
\. Mulvey, William 1 
Rodgers, Edmund Reek, Rutgers Neilson, 
Will H. Hays, Leon Bamberger, Spyros P 
Skouras, William White, Harry Hirsch 
field and Charles Hacker. 


of rica, had agreed to 
another year 


Ned | 


Fabian, Gene 


the luncheon were 
Mochrie, S. H. 
E. Youngstein, Herman 
Dembow Montague 


Keough, James 





COLUMBIA PICTURES ANNOUNCES THAT PRINTS OF THE FOLLOWING 








PICTURES ARE NOW AVAILABLE IN OUR EXCHANGES FOR SCREENING 
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4 Theatre. 
14 Air Plans 
Approved 


ISHINGTON Four theatre 
ind 14 television and radio 
approved by the National 
xduction Authority between August 8 and 
he agency announced last weekend. 


construc- 


projects 


I “atre projects given the go-ahead 
$24,550 theatre in 
Fricker; a 

onsolidated Theatres 

.; a $42,500 theatre 

in M. ynticello, Ark 

1 proposal by Marysville State Theatre 

Yuba City, Cal., to alter a theatre. 

rmission to build a $600,000 addition 


studio 


were: a 

for Frank A. 

3,900) drive-in or 
North Augusta, S. ¢ 
Zula L. McDougald 


television San 


granted — the American 
npany. NBC got approval 
[V studio, a $108,900 film 
and a $40,000 TV studio 


New York, and 


Chicago. 


$229,000 TY 


ling pre yect all in 
studio in 
studio 
Corpo- 


approvals were for a T\ 


ntral New York Broadca 2 


vracuse ; facilities 
| iiladel- 
Broad- 
Sunbury, Pa.; a TV 


Read 


cations, Inc., Pl 


for Sunbury 


Radio Corporation 
ig station for Prairie 
ompany, Aberdeen, 
the Air Mart 
{) c 1dge, ir 2 i T 1 
WFVC, Alma, Mict 
| television st 


Itra igh 
n H. Poole of Mt. Wilson, Cal 


Miss. ; a 
Corporation, 
station for 
and an 


for 


Inc., near 


frequency 


Salesmen Continue Row 
Over Wage Settlement 


g in 

this 
Colosseum of 
America 


which withdrew 


counter-charges continued to 
week in the white-hot feud 
Motion Picture 
its former Chi 
from the parent 
week and established — as the 

Motion Picture ilesmen’s 
Guild of ricago. Stating the 
public disputes with dis 
H. B. Wynn, Jr 


president and 


between the 
and 


unit, 


zo 
1 ' 

roup las 

group last 


Colosseum 
loes not € 
and 
, 
general coun 
that 
was 


categorically denied 
wage settlement 
charged by 
unit. They 

I ispired to 
Colosseum” and 
s ambition, 
Zeltner 
hance for the 

the Cleve- 


agreement ot 


having 
quit to form 
denied the 


1 accepte wage 
a weekly increase of $7 and a $1 expense 
boost a day. The Mir neapolis unit 


t 1 keeping 


refused 
as “1 with the in 
losseum 


Sheraton 


the raise 
creased cost oi 4 ( 
meets in convention 

Hotel, October 


d-/. 


38 


IN NEWSREELS 


MOVIETONE NEWS, No. etna 
retary Marshall. France honors Ge E.:senhower. 
Harry Gruss back for poli trial Greek election. 
Indian gods get food ration “350 ,000 ball in Venice. 


MOVIETONE NEWS, No. 76—Truman blasts Soviet 
tyranny and falseness. Kaesong strafing admitted 
by U. S. Czechs crash Iron Curtain. Gr goes 
back to Russia. England worried over its king 
Sports: Golf. Rodeo in Oregon. Tennis—Maureen 
Connolly. 

NEWS OF THE DAY, No. 205—Gen 
as Detense chief. Harry Gross va 
party in_ Venice. Gov. Dewse 
Golden Gate swim classic. Bu 
son-Turpin bout 

NEWS OF THE DAY, No. 206 
viet tyranny as ) I 

as Reds 
pact chiefs 
Dust bow! auto cl 


new hats 
PARAMOUNT NEWS, No. &—Harvest Ball in 
hattan, Hollywood ceremonies honor Se, 
re reading about 
Truman James 

to aa oo Three 

baucacTarele ter 

PARAMOUNT pein ® No. - 

pendence t ashington 

es honor — scoeee 

oil refinery 

‘meet in Ottaw 
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Marsh ull ae 
1es ),000 
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Truman brands So 
orean parle 
Curtain crashed 
Canada. Monkey 
Turf thriller plus 


accuse 


ASSIC 
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sealed 


Y Europes 
NATO chi iefs 
Ke Tennessee 
TELENEWS DIGEST, No. 1B 
s SR frees Jap POW’s 

Gen ge attr 


Marst 


UNIVERSAL 
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WARNER. PATHE NEWS, r Pres UN admits 
rafec esong err nt see 
S lier” + 





Altec Service Announces 
Carrington Sales Drive 


The “G. L. Carrington Sales Drive,” hon 
president of the Altec Service 
held from September 24 to 
announced this week by 


Mr. 


oring the 
will be 


iber 1 


Bessey, 


( orp 
Decen 
H. M 


> 
sessey 


it was 
executive vice-president. 
had two purposes: to 
has been with 
“to expand its 
and_ electronic 


said the drive 
Mr. Carrington, 
he company 14 years, 
service 


mor who 
and 
activities in the 
products field.” 
Show Parker Film 
J. J. Parker’s United Artists theatre, 
Portland, Ore., last -week played “Citizen 
Clute,” a 13-minute television film written, 
lirected and John J. Parker, 
founder and head 
Productions, 


produced by 
late 
Television 


( 
circuit’s 


Parker 


son of 
Ge: fae F 


Hollywood. 


R. B. Payne 

R. B. Payne, 32, 
manager of the Interstate 
in Dallas, Tex., died there 
3orn in Rockwall, Tex., he started to work 
for Interstate as an usher 13 years ago. He 
was assistant to Robert J. O’Donnell, head 
of the circuit, having occupied posts in 
various Interstate His wife and 
i daighter survive. 


secretary to the general- 
Theatres circuit 
September 12. 


houses. 


Exports Up 
26% in Half 


WASHINGTON: Total value of U. S. ex- 
ports of motion picture films and equipment 
during the first half of 1951 increased 26 
per cent over the value for the first 
months of 1950, the Commerce Department 
has reported. 

Film chief Nathan D. Golden said the fig- 
ure for the first six months of this year was 
$13,889,832, compared with $10,991,425 in 
the like Substantial 
shipments of films 
equipment more than offset a sizeable drop 
in exports of 35mm unexposed positive raw 
stock. 

Exports of exposed feature films amounted 
to 153,972,897 linear feet valued at $4,980,- 
456 in the first half of this year, compared 
January-June, 1950, figures of 127 
feet valued at $3,857,076. 
Shipments of 35mm positive feature films 
the big factor in the increase in this 
Shipments of 35mm negative and 


Six 


1950 period. gains in 


exposed feature and 


with the 
229,859 linear 


were 
category. 
positive 


and negative exposed fea 


but not as sharply 


16mm 


tures also rose 


David Barrist Dies 
David Barrist, 60, pioneer 

exhibitor, September 14 
brief illness at his summer home 
N. J. Before his retirement about fou 
years ago, he operated the Ritz Airport and 
Mayfair in Philadelphia as well as theatres 
in Bridgeton, N. J. Mr. Barrist was also in 
the publishing business for some time. His 
three brothers and 


Philadelphia 
following a 
in Ventnor, 


died 


wife, a son and daughter, 


a sister survive. 


John F. Hayes 

John F. Hayes, 81, 
hibitors in Philadelphia, 
in that Following his “nickelodeon” 
days, he founded the Hayes Amusement 
Enterprises which operated the Columbia 
and York theatres in Philadelphia and other 
houses in southern New Jersey 


one of the first ex- 
died September 14 


city. 


Ada May Spoor 

Ada May Spoor, 77, wife of George K. 
Spoor, film pioneer, died September 6 in 
Chicago. She is survived by Mr. Spoor, a 
sister, Helen, a daughter, and four grand- 
children. Mr. Spoor was one of the found- 
ers of Essanay Film Studios. 


Ray E. Zahn 

Ray E. Zahn, 53, owner of the Falls Thea- 
tre, Menomonee Falls, Wis., died September 
9. He leaves his widow, Margaret; his 
sons, Raymond and Wallace; his father, 
Frank; and three sisters and four brothers. 
He was a member of the Wisconsin Allied. 


Alphonse Mousette 

Alphonse Mousette, 59, owner of theatres 
in Hull, Aylmer and Masson, Quebec, died 
September 14. He was three times a mayor 
of Hull. A and three daughters 


survive. 


widow 
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ALBANY 


A post-Labor Day spurt was reported in 
a number of situations throughout the ex- 
change district. . . . Mild fall weather kept 
most of the drive-ins open. One of the first 
to close was the Starlight at Schroon Lake 
in the Adirondacks. . . . With the return to 
Albany Law School of Irwin Ullman, son 
of Saul J. Ullman, upstate general manager 
for Fabian, George Lourinia has been trans- 
ferred from the Auto-Vision, at East Green- 
bush, to the Mohawk, on the Albany-Sara- 
toga Road. John Dwyer, assistant at the 
Mohawk, has been shifted to the Auto- 
Vision as manager by Leo Rosen, area man- 
aging director of Fabian drive-ins. Those 
attending and enjoying the telecast of the 
Robinson - Turpin fight, before a packed 
house in the Grand, included: Samuel 
Rosen, Edward Fabian, Bernie Brooks, Nat 
Lapkin and Fred Haas, of the Fabian home 
office; Chris Pope, Schine circuit brooker ; 
Leonard L. Rosenthal, counsel and adviser 
on film buying for Upstate Theatres, Inc.; 
Jack Goldberg, MGM manager; Arthur 
Newman, Republic manager; and Max 
Westebbe, RKO manager. 


ATLANTA 


Trade in downtown and drive-in theatres 
better with very hot and dry weather. Play- 
ing were: Art, “Salt of the Earth”; Fox, 
“People Will Talk”; Loew’s Grand, “An- 
gels in the Outfield”; Paramount, “Peking 
Express”; Rialto, “Stage to Tucson”; Roxy, 
“Little Big Horn” and “Savage Drums”. 

. On the row visiting were: Mack John- 
son, Alexander City Theatres; Audrey Wil- 
son, Trussville, Ala.; John Radney, Bama, 
Alexander City, Ala.; Bob Cannon, Live 
Oak and Lake City, Fla.; Jay Soloman, 
Independent Theatres, Chattanooga, Tenn.; 
R. J. Horne and George Thornton, Carbon 
Hill, Ala. The new manager of the 
Florida theatre in Haines City, Fla., is 
W. T. Richards. . . . Paul Jenkins appointed 
sales representative for the Kay Exchanges 
in Atlanta. . . . Repeal of the city’s five per 
cent amusement tax has been requested by 
theatres in Tuscaloosa, Ala... . B. B. Gar- 
ner, president of Talgar Theatres, has an- 
nounced that R. T. Mullens has been ap- 
pointed manager of the drive-in at Talla- 
hassee, Fla... . Fred McCallum, for a good 
many years with the Wilby-Kincey Theatres 
in Alabama and Tennessee, appointed man- 
ager of the Auditorium in Birmingham, Ala. 


BALTIMORE 


Fine weather and good pictures have 
combined to keep the upward trend of the 
boxoffice going at a better than average 
pace. “David and Bathsheba” opened to 
excellent business at the New theatre 
“People Against O'Hara” at Loew's doing 
better than average. “Flying Leathernecks” 
at Hinpodrome in its third week, “People 
Will Talk” at Town in its third week, both 





MOTION PICTURE HERALD, SEPTEMBER 22, 1951 


holding well. Popular price engagement of 
“Cyrano” at Keith’s opened well. “Adven- 
tures of Captain Fabian” at Mayfair, and 
‘Tomorrow Is Another Day” at Stanley hold- 
ing their own... . C. Elmer Nolte, Jr., state 
chairman for the Movietime in Maryland 
campaign, headed the executive committee 
on a trip to Cumberland and Cambridge, 
where the two district kickoff meetings were 
held... . The annual outing of the MPTOM 
was held. 


BUFFALO 


Tent No. 7, Variety club of Buffalo 
opened its social season with the first of a 
series of previews and dinners. . . . Leonard 
Goldenson, president of United Paramount 
Theatres, spoke before the fifth annual con- 
vention of the New York State Cerebral 
Palsy Association. . . . Edward L. Hyman, 
vice-president of United Paramount Thea- 
tres and several members of his staff, met 
with Buffalo and Rochester theatre execu- 
tives. Robert T. Murphy showed the 
Turpin-Robinson fight films in his Century 
theatre. . . . J. Frederick Schoellkopf IV, 
executive of Skyway drive-in Theatres 
Corp., has been named chairman of the 
State Association of Councils of Social 
Agencies’ new committee on local responsi 
bility for national programs. . .. Earl Evans 
working on “David and Bathsheba,” in 





WHEN AND WHERE 


September 23-27: Annual convention, The- 
atre Owners of America, Astor Hotel, 
New York City. 

September 24-26: Annual meeting, Motion 
Picture Industry Council of Canada, 
Mount Royal Hotel, Montreal. 

October 11-13: Joint convention, Theatre 
Equipment and Supply Manufacturers’ 
Association and Theatre Equipment 
Dealers Protective Association, Ambas 
sador Hotel, Los Angeles. 

October 16, 17: Annual convention, Allied 
Theatre Owners of the Mid-South, Hote! 
Gayoso, Memphis, Tenn. 

October 28, 29: Fall board meeting Allied 
States Association, Biltmore Hotel, New 
York City. 

October 30-November |: Annual. conven- 
tion, Allied States Association, Biltmore 
Hotel, New York City. 

November 6, 7: Annual fall convention 
Kansas - Missouri Theatre Association, 
Hotel President, Kansas City, Mo. 

December I 1, 12: Convention, Associated 
Independent Theatre Owners of Wiscon- 
sin, Schroeder Hotel, Milwaukee. 





Rochester, Niagara Falls and several other 
western New York towns... . Art Moger 
Warner field representative, in from Boston 
for conferences with Arthur Krolick and 
Charles B. Taylor 


BOSTON 


Despite unseasonal hot spell, “David and 
Bathsheba” opened big at the Paramount 
and Fenway, but “Here Comes the Groom” 
started slowly at the Metropolitan. Hold 
overs kept business down to average in 
other spots. “That’s My Boy” is complet 
ing its third stanza at the Metropolitan. .. . 
Charles Kurtzman, northeastern division 
manager of Loew’s Theatres, Inc., and 
Ernest Emerling, advertising director of 
Loew’s Theatres introduced the new local 
director and publicist for the Loew’s Bos 
ton Theatres, Karl Fasick of Washington 
at a luncheon at the Copley-Plaza for the 
Producer Louis DeRochemont 
brought his crew here to shoot indoot 
scenes of his newest film “Walk East On 
Street”. . . . Joseph P. Liss, for 

with Warner Theatres as man 
iger in various cities and as buyer and 
booker in Newark, New Haven, New York 
and Boston offices, has been appointed dis 
trict manager for Warner’s Massachusetts 
Theatres, replacing Maxwell Melincoff who 
resigned Labor Day. ... With the resigna 
tion of Ernest Israel, head buyer and 
booker for the Yamins circuit, the buying 
and booking of all the theatres in the cir 
cuit will be handled by the Daytz Brothers 
Theatre Enterprises. 


CHICAGO 


off here since Labor Day, 
with a few notable exceptions, such as 
“David And Bathsheba,” which piled up a 
tremendous first week gross of over $35,000 
at the State Lake (with a price scale of 
98 cents and $1.20, both including tax): 
“The Secret Of Convict Lake” hitiing al 
$20,000 in its first session at the 
Roosevelt ; and “People Will Talk,” off to a 
good start at the Woods. “Show Boat” is 
failing to come up to expectations in its 
subsequent runs and “On Moonlight Bay” 
is disappointing at the Chicago. Elsewhere. 
“Kon-Tiki” was holding up well in its sixth 
week at the Surf, and “Odette” and “Kind 
Lady” were fading at the Ziegfield and 
World Playhouse, respectively, with their 
runs drawing to an end. “The People 
Against O'Hara,” is at the Oriental. 

Ray Carsky, merchandising manager of 
B. & K., is retiring to Florida after 28 years 
with the circuit. . . . Jane Powell has been 
booked into the Oriental for a two-week 
personal appearance starting Sept. 20. 

The Palace theatre closed Friday, Septem 
ber 14, after a successful run of Disney's 
“Alice In Wonderland,” to get ready for 
its legit bow September 20. Purdue Univer- 
sity researchers have come up with a new 

(Continued on following page) 
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RKO Grand 


popped to 


Hill.” Both RKO 
had the Robinson-Turpin fight pic 
tures. Local date for the Metropolitan 
Opera presentation of “Die Fledermaus” 
December 17-18-19 at Loew’s Ohio . ee 
is reported that only 
available locally for ‘CBS telecasts of foot 
ball starting September 29 will be 


placed in salesrooms oi dealers. 


DENVER 


Staying tor a fourth the Broad 

“Flying Leathernecks.” “Here 
the Groom” with three nice 
weeks at the Denham. Other first runs in 
clude “The Guy Who Came Back” with 
fomorrow Is Another Day” at the Alad 
din, labor, Webber ‘Jin Phorpe —All 
\merican” with “Fugitive Lady,” Denver, 
Esquire; “Mark of the Renegade” and ‘Tall 
larget,” Orpheum; “Pickup” with “Never 
Trust a Gambler,” and Dance Magic” at 
the Vogue Jesse Jones, former 
of theatres at Canyon City, Colo., now 
ating in the Portland area, was visiting on 
film row Mr. and Mrs. Geo. McCor 
mick, of Canon City, Colo., theatres, to 
N. Y. on vacation John Thomas re 
signed is) Des Realart branch 


had “Thunder on the 
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are 
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games 


Columbus 


week at H 


Way 1s 


] 
Comes closes 


ownel 


oper 


Moines 


manager 


DES MOINES 


Melvin Kinkhead, former 
lowa and Howard theatres at Jefferson, has 
given a field commission in Korea 
Lieutenant Kinkhead landed in Korea at 
Inchon on Dec. 20. At that time he was a 
corporal Mrs. Clarine Norton of Chi 
cago, Lll., has filed suit in New Hampton 
against the Central States Theatre Corp. of 
Des Moines and Laura Jean Herman of 
St. Louis, administratrix of the estate of 
Harry F. Herman, for an accounting of the 
profits of the operation of the Firemen’s 
theatre in New Hampton Mrs. Norton 
said in her petition that she now owns a 
half interest in the theatre, and that Central 
States has not paid her her share ot the 
profits since Oct. 1, 1950... . The Winthrop 
in Winthrop has been reopened under the 
management of Burdette Ross of Lamont 
and Mrs. Fred Pierce of Winthrop. ... Mr. 
ind Mrs. Glenn Partlow of Stuart have sold 
the Stuart theatre to C. W. Rodgers of 
Idaho Falls, Idaho Paul Scholer, man- 
ager of the Ritz in Chariton, has been trans 
ferred to Oelwein where he will manage the 
Grand and Ritz theatres for Central States. 
Mr. Scholer succeeds R. L. Felix who re 
signed the post to take a sales job in Hamp 
ton 





manager ot the 


been 


DETROIT 


All first-run houses grossing avert 
age or above including the holdovers. 
“People Will Talk” is featured at the 
United Artists for a second week, with big 
returns. Held over for another week is 
“Flying Leathernecks” at the Fox. Michi 
gan reports excellent returns from “That's 
My Boy” now playing a third week at the 
Michigan. Adams is doing fine with “An 
gels in the Outfield.” A double bill at the 
Palms offers “Force of Arms” and “Bad 
man’s Gold.” Madison is showing two re 
“Toast of New Orleans” and 
Sherwood Forest.” “Kon-tiki” 
for another fine week at the 


are 


release s, 
‘Rogues of 
continues 


... Dave Idzal, managing director 
5,000-seat Fox will have TV siar 
appear on stage for the theatre’s 
anniversary beginning September 21. 
Leading Detroit notables will be on 
hand for the opening of “David and Bath- 
sheba” at the Madison theatre 


HARTFORD 


Downtown 
Will 


Hornblower,” 


Cinema 
ot the 

Dagmar 
23rd 


included: “People 
“Captain Horatio 
Warner Strand; “Cyrano de 
Allyn; and “Sirocco,” E. M. 
Loew’s. Phe 1,000-seat Ridgeway thea- 
tre, Stamford, newest theatre project in 
Connecticut, has opened. Paul S. Purdy, 
formerly with the Lockwood & Gordon 
Theatres and Kounaris and Tolis Theatres 
in the Hartford area, is managing director. 
. Frank Ferino has joined the advertis- 
ing staff of the State theatre, Hartford... . 
J. F. McCarthy, manager of the Warner 
Strand, has been named chairman of the 
theatres committee of the Hartford Fire 
Prevention Week campaign in October... . 
Variety Club of Connecticut, Tent No. 31, 
has scheduled an open house at its new 
quarters, in New Haven, for September 29. 
Hartford visitors: Dick Stephens, Co- 
lumbia exploitation department; John Mar- 
kle, UA exploitation department; and John 
R. Patno, Norwalk theatre, Norwalk, Conn. 


INDIANAPOLIS 


Weldon Parsons kept his audience at the 
Lyric contented from 6 to 10:40 p.m. Thurs- 
day night, awaiting arrival of the Robin 
son-Turpin fight film. He showed three 
features and all the shorts in the house... . 
Syndicate Theatres have installed new Sim- 
plex XL mechanism in the Arteraft and 
Franklin at Franklin. Paul Love has 
leased the Cozy at Dugger trom William 
Wallace. . John Allison, operator of the 
Vivian at Carlisle, has acquired the Hoosier 
at Shelburn. . . . H. K. Embleton, branch 
manager, has moved his Monogram offices 
to the former ELC location. . H. F. Mos- 
siman, 65, who formerly operated theatres 
at Elwood and Kokomo, died September 14. 

. “Jim Thorpe—All American” led the 
way here last week with a $12,000 gross at 
the Indiana. 


KANSAS CITY 


A new zoning ordinance passed recently 
for Kansas City, Mo., requires offstreet 
parking for all new buildings outside the 
central business district; such as theatres: 
one space for each four seats; churches, one 
space for each seven seats or 140 inches of 
pew length. Present structures which are 
expanded will then come under the regula 
tions. ... The Hadacol caravan, with Jimmy 
Durante and other stars, drew an estimated 
15,000-20,000 to Riverside stadium one night 
—admitted on presented boxtops. ... Many 
from Film Row attended the opening of the 
new Royal, at Unionville, Mo., September 
11. ... The Bunin “Alice in Wonderland” 
ran a week at the Vogue, Strand, South- 
town, and four days at the Fiesta. Six 
theatres (various exhibitors) are running 
day and date (and advertising collectively ) 
“Savage Drums” and “Little Big Horn.” 
The theatres are the Glen, Strand, Baltis, 
Southtown, Fiesta and Vogue. Several 
Kansas City had midnight 
opposite page) 
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shows Saturday—two, showing three fea- 
tures after 9 p.m.; one, starting the last pic- 
ture (not on the regular program) at 11 :30. 
One drive-in said “Stay for the late show 


free.’ 


LOUISVILLE 


The annual Kentucky State Fair provided 
chief competition to the new programs 
offered at the first runs here. . . . “Force 
of Arms” opened at the Mary Anderson, 
while ““M” was presented at the Scoop. 
Loew’s featured “Pickup” and “Mask of the 
Avenger,” while the Strand had “The Sec 
ret of Convict Lake” and “G. I. Jane.” At 
the Rialto was “Meet Me After the Show” 
and “Fugitive Lady.” “Fabiola” opened at 
the Kentucky, while the Brown took ove 
“Flying Leathernecks” and “Father Takes 
the Air” following a previous week at the 
Rialto here. Out of town exhibitors 
seen on the row recently included: Tom 
Maxedon, Burley and Shelby Theatres, 
Shelbyville, Ky.; L. M. Denton, Shepherd, 
Shepherdsville, Ky.; C. K. Arnold, Arco 
and Melody, Bardstown, Ky.; Don Stein 
kamp, French Lick Amusement Co., French 
Lick, Ind.; E. L. Ornstein, Rialto, 
Marengo, Ind.; Gene Lutes, Capitol, Frank- 
fort, Ky.; R. L. Gastrost, Victory, Vine 
Grove, Ky.; George Peyton, Griffith, La 
Grange, Ky.; and Edwin St. Clair, St. 
Clair, Lebanon Junction, Ky. Mr. St 
Clair reports that the special amateur con- 
test show, which he staged jointly with the 
Lions Club, played to approximately 1,500 
people and raised approximately $500. 


MEMPHIS 


First class attendance kept first runs busy 
in Memphis. Loew’s State reported one of 
its stronger openings with “The Secret of 
Convict Lake.” Loew’s Palace got off to 
a good start with “Cattle Drive.” Malco 
was well pleased with a week-end opening 
of “Dear Brat.” Warner continued to have 
good attendance with “Jim Thorpe — All 
American.” ... A new 600-seat theatre, the 
Dixie, is nearing completion at Montecello, 
Ark., and will open in December, Mrs. Zula 
McDougald, owner, reported. Louis 
Haven, Sr., and Jr., have bought Sky Way 
drive-in at Forrest City, Ark., from Walter 
Priddy. . . . C. W. Tipton, owner, reports 
that he has built new rest rooms, a new 
lobby, new concessions and a new entrance 
for his New theatre at Manila, Ark. 
Charles Jones, Kay Films branch manager, 
has resigned and taken a position with War- 
ner Bros. as a booker. . . . Exhibitors book- 
ing and shopping on film row included: C. N. 
Eudy, Houston; Dan Landers, Harrisburg; 
J. K. Jameson, Bald Knob; Moses Sliman, 
Luxora; Orris Collins, Paragould; W. F. 
Ruffin Sr., Covington; Amelia Ellis, Mason; 
Douglass Pierce, Jackson; C. J. Collier, 
Drew; Jesse Moore, Crenshaw; T. E. Wil- 
liams, Clarksdale, and Charles Boren, 
Shannon. 


MIAMI 


“Show Boat” was on the final lap of a 
10 week run at the Flamingo; “People Will 
Talk,” Carib, Miami, Miracle; “Jim Thorpe 
—All American,”” Embassy. Variety; “Here 
Comes the Groom,” for the third week at 
Florida, Sheridan; “You Never Can Tell,” 
Lincoln, Town; “Flying Leathernecks,” 
Paramount, Beach; Lou Bunin’s “Alice in 
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SUNDAY MORNING, at the Sky-Way Niagara Drive-in theatre, near Buffalo. 


The ser- 


vices, third of the summer, were conducted by Martin J. Hoeppner, pastor of the Evan- 


gelical Lutheran St. John's Church, Buffalo. 


The 800-odd persons attending services rep- 


resented a 250 per cent increase over-normal and included many shut-ins and guests, he 
said, and predicted other Protestant churches would use drive-ins in the area next sum- 


mer. 
gregation paid full praise. 


Wonderland” and “Wolf 
Trail; “Two Guys and 
with a_ stage show; 
Woman,” Maytair Art, and “Symphonie 
Pastorale,” Colony Art. On the late shift, 
Paramount offered ‘Force of Arms” and 
Town “Never Trust a Gambler”. . . . The 
Florida State Theatres had the ‘Turpin 
Robinson fight film at the downtown and 
subsequent run houses. . . . With the resig- 
nation of Jack Hegarty from the Gateway 
in Fort Lauderdale, Fla., Ralph Wilson took 
over as acting manager. Harold Cummings 
is his assistant. . Other recent changes 
included Douglas Jernigan, now assistant at 
the Rosetta; Allison King advanced from 
the post of chief usher to assistant at the 
Tower; Murray Birchansky returned from 
sick leave to assist at the Cameo, and Har 
mon Ellison assumed the assistant’s post at 
the Town. .. . With the change to all Span 
ish film, the Capitol now has a Spanish 
speaking assistant, Jose Abraira. . . . Relief 
managers for the Wometco circuit now are 
George West doing the rounds for the 
neighborhood houses and Craig Collins for 
the downtown houses. 


MILWAUKEE 


“Happy Go Lovely” played at the River 
side while a holdover was “Little Egypt” 
at the Palace. “Iron Man” was viewed at 
the Warner. Third week running was 
“That’s My Boy” at the Towne. . . . The 
AITO of Wisconsin decided that the them« 
for their state convention to be held at the 
Schroeder Hotel, December 11-12, will 
be ‘“Movietime Convention of Wisconsin 
Allied.” On October there will be 
the kickoff dinner at the state capitol in 
Madison for the Movietime campaign. Gov. 
Kohler will speak. . . . When “People Will 
Talk” opened at the Fox-Wisconsin, and 
“David and Bathsheba” opened at the Fox- 
Strand, both pictures were preceded by full 
page ads that were underwritten by various 
merchants. 


MINNEAPOLIS 


“The Strip” is at the Gopher; “Mr. Bel- 
vedere Rings the Bell” at Radio City; “The 
People Against O'Hara,” State. The Lyric 
is showing “The Basketball Fix.” ‘Native 


Hunters,” Royal, 
a Gal,” Olympia 
“That Hamilton 


The theatre is managed by William Brett, to whom Pastor Hoeppner and his con- 


Son” is at the RKO Pan, and “Force of 
Arms” is at RKO Orpheum. The Sun 
theatre at Emery, South Dakota, dark since 
1942, has been re-opened by Merle J. Burns 
; The marquee of the O’Brien theatre, 
Tracy, Minnesota, has been redecorated. . . . 
Cyril Huss and Leo Huss of the Lyric 
theatre, Faulkton, South Dakota, were film 
row visitors. 


NEW ORLEANS 





Three shows held over which drew large 
attendance for the first week, at the Saen 
ger, were “That’s My Boy”; “Captain Hor 
atio Hornblower” at the RKO Orpheum, 
and “Tales of Hoffman” at the Civic.” 
“Song Of My Heart” was at the Avenue; 
“One Foot In Heaven” opened at the 
Tudor; the Globe showed “Cattle Drive ;” 
and Loew’s State had “Angels In The Out 
field”. Louisiana exhibitors visiting 
were Jack O’Quinn, Kaplan; F. G. Pratt, 
Jr., Vacherie; Harold Dacey, Raceland; 
Charles A. Phillips, Jonesville; A. Knicely, 
Harrisonburg; Ann Molzon, Labadieville; 
Mrs. Ed Thomasie, Marrero; Joe Hatty, 
Jr., La Fitte; John Luster, Robeline; Mr. 
and Mrs. Charles Levy Hammond; Mayor 
Lew Langlois, New Roads; O. Gaudie, 
Port Allen and Ernest Delahaye, Marin- 
guoin. 


OKLAHOMA CITY 


The Capitol theatre was to have “Movie 
sweepstakes”. Downtown theaters 
showed: Criterion, “David and Bathsheba” ; 
Harber, “Little Egypt” plus “This Is 
Korea”; State, “I Was An American Spy” 
and “Lets Go Navy”; Center, “Happy Go 
Lovely”. Midwest, “Thunder on the 
Hill”; Warner, “The Tall Target” plus 
“The Kind Lady”. The Secretary of 
State, Austin, Texas, has assigned the trade 
mark “Lucky License Nite” to the Bayou 
drive-in theatre, at La Marque, Texas 


OMAHA 





All branches of the film industry went to 
work with an aggressive, determined spirit 


Movietime U. S. A. 
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paign in Nebraska, and Jake 
Worid-Heraid critic, commented in his 
column: “lf we were to name the feeling 
that seems to be dominant, we'd say it was 
hopeiuiness and optimism, a calm and 
thoughtiul attitude with brains instead of 
keynote.” Three holdovers 
featured Omaha showings last week, run- 
Irom average across to a well-above 
average mark tor “Flying Leathernecks” 
at the Brandeis. . The Stuart, la., thea- 
tre has been sold by Glenn Partlow to C. W. 
Idaho Falls, Idaho, a former 
Griswold, la., resident. . .. E. W. Anderson, 
Sioux City, Ia., will build a drive-in at 
O'Neill on the site of an old dance pavilion. 


PHILADELPHIA 


Tke I. Hirst circuit reopened the 4-Paws 
wi Lich darkened last Spring. Al Blum 
berg, manager of Warners’ Circle for many 

resigned from the company. . 
Roth’s Royal, Hummelstown, 
Pa., is now the Standard. Warners’ 
Aldine in Wilmington, Del., sold to the 

Realty, Inc Alter making many 

ijor cuts, the Pennsylvania State Board 

Motion Picture Censors granted a seal 

yroval to “Native Son,” which opened 
at the Warner’s Earle without 
anying stage ] A “Kiddie 
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into first run box offices. . . . Playing were 
“Flying Leathernecks” at the Paramount 
and Oriental ; “Angels in the Outfield” at the 
United Artists; “Comin’ Round the Moun- 
atin” at the Broadway; “I Was an Ameri- 
can Spy” at the Orpheum; “Ballerina” at 
the Art Guild; and “Four In a Jeep” at the 
Music Box. ... “The Frogmen” moved over 
to the Mayfair after a week's run at the 
Orpheum and Oriental. “Angels” was 
“sneaked” at the United Artists and had the 
packed house in stitches, so should ring the 
bell. . . . M. M. Mesher, former Oregon 
district manager of the Evergreen chain, 
resigned his new position in Seattle. 


SAN FRANCISCO 





Leathernecks” at the Golden 
was top grosser in town, with “David 
and Bathsheba” (advanced prices) in a re- 
peat week at the Fox . New on the street 
are “American in Paris” (pre-release en 
gagement) at Loew’s Wartield, “Force of 
\rms” at the St. Francis, “His Kind of 
Woman” at the Golden Gate, “Jim Thorpe— 
All American” at the Paramount and “Meet 
Me Aiter the Show” at the Fox The 
Esquire is conducting “movie sweepstakes” 
Thursday and Saturday night. 

Fox theatre put on a Saturday morning 
‘kids” and parents. Only stipu 
lation to tickets that childden be 
accompanied by parents when they picked 
ir tickets at Macy’s Department Store. 
program included “‘ Fury,” 

Our and “Three Stooges” comedies 
plus six color cartoons Sol Cohen, 
former manager of Robert Lippert’s News- 
partner of the 
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TORONTO 


Openings included ‘F 
at the Imperial, “Night 
Odeon Toronto, “A 

” at the University and Nortown, 
iptain Horatio Hornblower” at the Shea’s 
1 Eglinton and the Hyland brought back 
Town”. ... “Show Boat” at Loew’s 
“Kon-Tiki” at the Towne Cinema re- 
a fourth week; “Bitter Rice” at 


inge 


lving Leathernecks” 
Without Stars” at 
Millionaire for 


ane 
‘Our 
ind 


mained for 


the International Cinema was held over for 
a third week, while “David and Katnsheba” 
at the Victoria and “Iron Man” at the Up- 
town stayed for a second week. ... For its 
second showing at the Tivoli and Capuitol, 
“The Frogmen’’ is supported by “Circum- 
stantial Evidence,” and at the Danforth, 
Fairlawn and Humber, “Cyrano de Ber- 
gerac,” in its second run at popular prices, 
is billed with “Paper Gallows.” ... Marilyn 
Maxwell appearing in person at the Casino 
Theatre. . . . National Committee of Motion 
Picture Exhibitors Associations of Canada 
meets at the Mount Royal hotel, Montreal, 
September 24. Ihe Motion Picture 
Industry Council of Canada will convene at 
the same locale September 24 and 25. . . 
Charles S. Chaplin, UA Canadian general 
manager and chairman of the boxoffice com- 
mittee of the council, led a group of leading 
figures of the Canadian Film industry to 
suffalo where they attended the Movietime 
U.S.A. meeting. ... Fourth general meeting 
this year of the Association of Motion Pic- 
ture Producers and Laboratories of Canada 
will be held in Montreal September 23. 
Mid-year conference of Variety Interna- 
tional being held in Toronto, October 4-6. 
\rrangements include special bleachers for 
delegates and wives on the route to be taken 
by Princes Elizabeth and the Duke of Edin- 
burg during the royal visit to Toronto on 
October 5. . Movie Digest sold exclusive- 
ly in theatres to date will now get general 
distribution in Toronto and Montreal 
through the New Liberty magazine organi- 
zation. The Savoy theatre, Hamilton 
sold recently to Limited for a re- 
ported $110,000. 


WASHINGTON 


New openings included “Force of Arms” 
at the Warner; “David and Bathsheba” at 
the Bogert “Meet Me After the Show” at 
the Capitol; “Happy Go Lovely” at RKO 
Keith's; “Tony Draws a _ Horse” and 
“Happiest Days of Your Life” at the Little; 
holdovers included “The Prowler” at the 
rrans-Lux; right Victory” at the Play- 
house; “Oliver Twist” at the Dupont and 
“La Ronde” at the Plaza. Carryovers for 
the week were “Jim Thorpe—All American” 
at the Metropolitan, and “Rich, Young and 
Pretty” at the Columbia. This was a 
week of premieres in Washington. “David 
and Bathsheba” was — a gala premiere 
at Leow’s Palace, and the Warner Theatre 
unfurled “Force of Arms.” Hy Bettinger 
replaces William Kurtz as manager of the 
National theatre. . . . William Howard, 
vice-president of RKO Theatres, has ap- 
pointed Jerome Baker to manage RKO 
Keith’s here, replacing the late Hardie 
Meakin. . Nathan D. Golden, director of 
the Motion Picture-Photographic Products 
Division of NPA, Department of Commerce, 
was the speaker at the Motion Picture 
Council of D.C. meeting on September 14. 
‘ The Gayety has booked the Metropoli- 
tan Opera Co.’s “Fledermaus” for two weeks 
starting December 25 


To Aid Rogers Hospital 

An additional $25,000 was voted last week 
by major company presidents in New York, 
Variety Club of New York-Will 
Memorial Hospital at Saranac, 
N. Y. The Hospital Fund, finding its 
money raising capabilities insufficient, re- 
cently asked the major companies for addi- 


Gaynor 





for the 
Rogers 


tional assistance. 
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Allied Artists 


STAMPEDE: Rod Cameron, Gale 
Cameron very good. I visited McLeod, Alberta, last 
year where he had been a guest, and everyone spoke 
very highly of him. Much good will was registered. 
Played Thursday, Friday, Saturday, August 23, 24, 
S.—Harland Rankin, Erie Theatre, Wheatley, Ont., 
Cana 


Columbia 


YANK IN KOREA, A: Lon McCallister, William 
Phillips—Good exploitation possibilities and a good 
picture to back it up. Outside of a rather poor end 
ing, the story is good and will please most of the 
fans who like this type of picture. Rental fair and 
business above average. Fine picture for small town 
situation. We played it as a late night show Satur 
day, August 18.—Kenneth J. Sniffin, President Thea 
tre, Mauchester, Ga, 


Storm—Rod 


Metro-Goldwyn-Mayer 


DIAL 1119: Marshall Thompson, 

Played on double bill—good suspense with superb 
acting by, Marshall Thompson. Played Friday, Sat- 
urday, August 31, September 1.—J. C. Balkcom, Gray 
Theatre, Gray, Ga 


GO FOR BROKE: 
son—A natural for 
room only the first 
for free drinks and had Lt. 
with the 442nd in Europe). 
the successor to “Battleground”, and you couldn't 
keep them out. Fine business, and a rental within 
reason, Very favorable comments. Played Thursday. 
Friday, August 30, 31.—Kenneth J. Sniffin, President 
Theatre, Manchester, Ga. 


LAW AND THE LADY, THE: 
Michael Wilding—M-G-M is tops for musicals and 
spectacle extravaganzas, as well as just good Pic: 
often they turn out something like 
this which lowers their average. Business poor, and 
for my part, the picture was too. Greer Garson 
should take more care in the selection of her scripts 
or she'll lost whatever following she has left after 
this. Played Thursday, Friday, August 23, 24—Ken 
neth J. Sniffin, President Theatre, Manchester, Ga. 


SHOW BOAT: Kathryn Grayson, Howard Keel— 
This will bring customers back whom you have not 
seen since TV—and they'll keep coming for such 
product. Played Thursday, Friday, Saturday, August 

31, September ri Walter W. Wehr, Park Theatre, 


Virginia Field 


Warner Ander- 
exploitation. Played to_ standing 
night. Tied in with Coca Cola 
Nagata in person (he was 
That with a build-up as 


Van Johnson, 


Greer Garson, 


tures, hut every s0 


Pleasantville, N. 


Monogram 
BLUE BLOOD: Bill 


picture—nothing but praise. 
but feel we should have gone out after it. Played 
Thursday, Friday, Saturday, August 30, 31, Sept. 1.— 
Harland Rankin, Erie Theatre, Wheatley, Ont., 
Canada. 


BLUE BLOOD: Bill 
played this everywhere on 
were ne Played Monday, 
August 27, 28, 29. arland 
Tilbury, Ont., Canada. 


BLUE GRASS OF KENTUCKY: Bill Williams, 
Jane Nigh—A picture well worth playing—many fine 
comments. Rusiness was fair in spite of hot weather. 
Plaved Thursday, Frida Saturday, August 16, 17. 18. 
—Harland Rankin, Er: Theatre, Wheatley, Ont., 
Canada. 


BLUES BUSTERS: Leo Gorcey, Huntz Hall—The 
Bowery Boys have a definite following—good for 
action fans. Our natrons seemed to like this picture. 
Played Monday, Tuesday, Wednesday, August 27, 28, 


Williams, Jane Nigh—Good 
Business could be better, 


Williams, June Nigh—We 
our circuit, and reports 
Tuesday. Wednesday, 
Rankin, Plaza Theatre, 
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29.—Harland 
Canada, 


COUNTY FAIR: 
no fault to find with this picture 
tomers satisfied Played Monday, 
day, August 27, 28, 19.—Harland 
Theatre, Belle River, ‘Ont. Canada. 


COUNTY FAIR: Rory 
proved fair at this house 
to so-do business. Played 
6, 7.—Harland Rankin, Erie 
Canada. 


JOE PALOOKA MEETS HUMPHREY: Joe Kirk 
wood, Leon Errol—No fault to find with these pic 
tures—good build-up out of funny strip.—Harland 
Rankin, Erie Theatre, Wheatley, Ont., Canada. 


SNOW DOG: Kirby Grant, 
action picture for action house. I 
“Blue Grass of Kentucky’. Played 
Saturday, August 16, 17, 18—Harland 
Theatre, Wheatley, Ont., Canada. 


YOUNG DANIEL BOONE: David Bruce, Kris- 
tine Miller—Strictly for double bill, but seemed to 
satisfy. Played Monday, Tuesday, Wednesday, August 
20, 21, 22.—Harland Rankin, Erie Theatre, Wheatley, 

, Canada 


Rankin, Erie Theatre, Wheatley, Ont., 


Rory Calhoun, Jane Nigh-—Have 
nothing big, but cus 
Tuesday, Wednes 
Rankin, Beau 


Calhoun, Jane Nigh—-This 

Double-billed first of week 

Monday, Tuesday, August 
Theatre, Wheatley, Out 


Elena Verdugo—Good 
doubled it with 
Thursday, Friday, 


Rankin, Erie 


Paramount 


APPOINTMENT WITH DANGER: Alan 
Phyllis Calvert—Doubled this with “Rogue River’ 
and the combination brought them out. They liked 
both pictures—action plus. Played Tuesday, Wednes 
day, Thursday, September 4, 5, 6.—Walter W. Wehr, 

ark Theatre, Pleasantville, N 


GREAT MISSOURI RAID, THE: Wendel! Corey, 
Macdonald Carey—Very good movie dealing with 
Frank and Jesse James. It didn’t do much Rite as 
we were so late playing it. Played Monday, Tues 
day, August 20, 21—J. C. Balkcom, Gray Theatre, 
Gray, 


REDHEAD AND THE COWBOY, THE: Glenn 
Ford, Rhonda Fleming—Played this with “Air Cadet” 
and the combination beat “Show Boat” by $4. We 
couldn’t figure which feature brought them in, but 
they came. “Show Boat” was third run in my situa 
tion. Played Sunday, Monday, September 2, 3 
Walter W. Wehr, Park Theatre, Pleasantville, N. J 


I add, 


Republic 


UNDER MEXICALI STARS: Rex Allen, Dorothy 
Patrick—First Rex Allen I have played, but it will 
not be my last. My western fans certainly went_for 
him, and his singing is very good. Good luck, Rex, 
and keep those pictures of yours coming! Played 
Friday, Saturday, August 24, 25.—J. C. Balkom, Gray 
Theatre, Gray, Ga. 


Twentieth Century-Fox 


CALL ME MISTER: Betty 


Grable, Dan Dailey 
This wasn't Betty’s best picture, hut deliciously re 
freshing. We all love her here. Having these hot 
rod crazy races doesn’t do business any good. Played 
Friday, Saturday, Sundav. August 3, 4. 5.—Harland 
Rankin, Plaza Theatre, Tilbury, Ont., Canada. 
FOURTEEN HOURS: 


Paul Douglas, Debra Paget 


Good 
Sun 
Gray 


much of the 
, but not the 
Monday, 
Theatre, 


Too same thing 
type my fans like 
August 26, 27.—J. ¢ 
Gray, Ga 


HALF ANGEL: Loretta 
Good  business.—Alfred J 
Philadelphia, Pa. 


throughout 
i Played 
Balkcom, 


Joseph Cotton 


R Looe 
Fried Theatres, 


Davis, 


MANHUNT: Walter Pidgeon, Joan Bennett, George 
Sanders—An old picture, and one of the best. Those 
who had seen it came again, and the newcomers 
enjoyed it even more. It gave me fine three days’ 
business, Played Thursday, Frid ay, Saturday, August 
30, 31, September 1.—Earl Barlow, Alma Theatre, 
Vancouver, B. C., Canada 


ON THE RIVIERA: Danny Kaye, 
I have never played a Danny Kaye picture and done 
business. This was no exception ayed Wednesday, 
Thursday, August 29, i C. Balkcom, Gray 
atre, Gray, Ga 


Gene Tierney— 


United Artists 


ADVENTURES OF GALLANT BESS: Cameron 
Mitchell, Audrey Long—There is a dollar to be made 
with this picture—they liked it. Played Friday, Sat 
urday, August 31, September 1 darland Rankin, 
Plaza Theatre, Tilbury, Ont., Canada 


CYRANO DE BERGERAC: 
Powers--Opening day very big 
and expect to play it seven 


Theatres, Philadelphia, Pa 


FABIOLA: Michele Morgan, 
one movie I really got fooled on—thought I had some 
thing, even if it was costume was one of the 
worst flops I’ve played in years. It was made in 
Italy with English dialogue substituted, which was 
very noticeable. Story was very vague, due to having 
been cut from three hours to 9 minutes Played 
Wednesday, Thursday, August 22, 23.—J. B. Balcom, 
Theatre, Gray, Ga 


Jose Ferrer, Mala 
Booked for four days 
Alfred J. Davis, Fried 


Henry Vidal—Here’s 


Gray 


Universal International 


FRENCHIE: Joel McCrea, Shelley 
other good picture that brought us 
Played Thursday, Friday, August 23, 
Gawthrop, Linda Drive-In Theatre, Palatka, 


TARGET UNKNOWN: 
Douglas—Great suspense movie 
Force Played Sunday, August 19.--J 
Gray Theatre, Gray, Ga. 


Winters—An 
good crowds. 
%4.—-Adaline H 
Fla. 


Mark Stevens, Robert 
dealing with the Air 
>. Balkeom, 


Warner Bros. 
ONE FOOT IN HEAVEN: Frederic March, Martha 


Scott—A reissue which I played for three days with 
satisfactory results. I held a special screening two 
weeks before playdate with each community repre 
sented in my county. After they wrote their opinions 
of the picture, we published them in the local paper 

recommended very highly. Played Tuesday, Wednes 
day, Thursday, August 14, 15, 16—J. C. Balkcom, 
Gray Theatre, Gary, Ga. 


STRANGERS ON A TRAIN: Farley Granger, 
Ruth Roman—Booked to play four days and held over 
for seven!—Alfred J. Davis, Fried Theatres, Phila 
delphia, Pa. 
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INDEPENDENT FILM BUYERS 
REPORT ON PERFORMANCE 


Film buyers of independent circuits in the U.S. rate current 
product on the basis of its performance in their theatres. This 


report covers 111 attractions and $,200 playdate S. 


Titles run alphabetically. Numerals refer to the number of en- 
gagements on each attraction reported. The tabulation is cumula- 
tive. Dagger ({) denotes attractions published for the first time. 
Asterisk (*) indicates attractions which are listed for the last time. 


EX means Excellent; AA—Above Average; AV—Average; 
BA—Below Average; PR—Poor. 


THE FILM BUYER'S RATING 


EX AA AV BA 
Alice in Wonderland (RKO Radio} o 8 
Along the Great Divide (W.B.) ee Ma 
Apache Drums (U.1.) 4 34 7 
Appointment With Danger ( Para.) 7 47 #39 
As Young as You Feel (20th-Fox) - > 
Best of the Badmen (RKO Radio) 21 18 
Big Carnival, The (Formerly Ace in the Hole) 
(Para.) 

Bird of Paradise ({20th-Fox) 

Brave Bulls, The (Col.) 

Bulighter and the Lady, The (Rep.) 

Captain Horatio Hornblower (W.B.) 

Cattle Drive (U.I.) 

Cavalry Scout (Mono.) 

Comin’ Round the Mountain (U.!.) 

Cyrano de Bergerac (U.A.) 

Dear Brat (Para.) 

Double Crossbones (U.I.) 

Excuse My Dust (MGM) 

Fabiola (U.A.) 

Fat Man, The (U.1.) 

Father's Little Dividend (MGM) 

Fighting Coast Guard (Rep.) 
tFlying Leathernecks (RKO Radio) 

Follow the Sun (20th-Fox) 

Fort Worth (W.B.)} 

Fourteen Hours (20th-Fox) 

Francis Goes to the Races (U./.) 

Frogmen, The (20th-Fox) 

Go for Broke (MGM) 

Goodbye, My Fancy (W.B.) 

Great Caruso, The (MGM! 

Guy Who Came Back, The (20th-Fox) 

Half Angel (20th-Fox) 

tHappy Go Lovely (RKO Radio) 

Hard, Fast and Beautiful (RKO Radio) 

He Ran All the Way (U.A.) 

Her First Romance (Col.) 

Here Comes the Groom (Para.) 

tHis Kind of Woman (RKO Radio) 

Hollywood Story (U.I.) 

Horsie (Formerly Queen for a Day) (U.A.) 
House on Telegraph Hill (20th-Fox) 
Hurricane Island (Col.) 

| Can Get It for You Wholesale (20th-Fox) 

| Was a Communist for the F.B.I. (W.B.) 

| Was an American Spy (A.A.) 
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Inside the Walls of Folsom Prison (W.B.) 
Iron Man, The (U.1.) 

Jungle Headhunters (RKO Radio) 
Katie Did It (U.1.) 

Kind Lady (MGM) 

Kon-Tiki (RKO Radio) 

Last Outpost, The (Para.) 

Law and the Lady, The (MGM) 
Lemon Drop Kid, The (Para.) 

Little Big Horn (Lippert) 

tLittle Egypt (U.1.) 

Lorna Doone (Col.) 

*Lullaby of Broadway (W.B.) 

M (Col.) 

Ma and Pa Kettle Back on the Farm (U.1.) 
Man from Planet X, The (U.A.} 
Mask of the Avenger (Col.) 

Meet Me After the Show (20th-Fox) 
Mr. Belvedere Rings the Bell (20th-Fox) 
Molly (Para.) 

My Forbidden Past (RKO Radio) 
*My Outlaw Brother (U.A.) 

New Mexico (U.A.)} 

Night Into Morning (MGM) 

No Questions Asked (MGM) 

Oh! Susanna (Rep.) 

On Moonlight Bay (W.B.) 

On the Riviera (20th-Fox) 

Only the Valiant (W.B.) 

Painted Hills (MGM) 

Passage West (Para.) 

Peking Express (Para.) 

Pickup (Col.) 

Prince Who Was a Thief, The (U.1.) 
Prowler, The (U.A.) 

Raton Pass (W.B.) 

Rawhide (20th-Fox) 

Rich, Young and Pretty (MGM) 
Samson and Delilah (Para.) 

Santa Fe (Col.) 
*Scarf, The (U.A.) 

Sealed Cargo (RKO Radio) 

Secret of Convict Lake, The (20th-Fox) 
Show Boat (MGM) 

Sirocco (Col.) 
*Skipalong Rosenbloom (U.A.} 
Smuggler's Island (U.I.) 

Soldiers Three (MGM) 

Strangers on a Train (W.B.) 

Strictly Dishonorable (MGM) 
Sword of Monte Cristo (20th-Fox) 
Take Care of My Little Girl (20th-Fox) 
*Tarzan's Peril (RKO Radio) 

Teresa (MGM) 

Texas Rangers (Col.) 

That's My Boy (Para.) 

Thing, The (RKO Radio) 

Tokyo File 212 (RKO Radio) 

Try and Get Me (U.A.) 

Two of a Kind (Col.) 

Up Front (U.1.) 
*Valentino (Col.) 

Warpath (Para.) 

When the Redskins Rode (Col.) 
You're in the Navy Now (RKO Radio) 18 
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An International Association 


Weve Got The Ball—Let 5 Score With It! 


Y this time, you've received your 

pressbook and portfolio of material 

aids, in the campaign for Movietime, 
U.S. A. Spectacular, is the word for it—a 
working kit for working managers. Film 
industry has never had a better package vi 
prepared showmanship, ready for use at the 
point of sale. 

In the language of the gridiron, we are 
carrying the ball, now, down the field, so 
let's touchdown. You know the 
rules of the game, and with the training 
you've had, we'll win. Our industry is at 
stake; the coach has done a wonderful job 
in planning the line-up. Keep your eye on 
those goal-posts and put it over. 

We are lucky in the fact that we're play- 
ing on our own grounds, in fair weather. 
This is the season for motion pictures and 
the crowds are rooting for our side to win. 
We know our strength, and we’ve learned 
the signals of the opposing teams, who dis 
closed their tactics in recent months. Now, 
we can’t lose, for we're the best All-Ameri- 
can entertainment. 

COMPO are sending out 35,000 of the 
Movietime, U. S. A., kits, so there are 
enough to go around, with some to spare. 
No excuse for not getting yours, and less 
excuse for not using it. If there was ever 
a chance to do something for yourself as 
well as for your industry, this is the oppor- 
tunity. Study the pressbook, sit down and 
read it carefully, know the contents thor 
oughly for your theatre. 

And, take this to heart and act accord- 
ingly: Don’t buy your minimum of acces- 
sories and materials for this drive. Buy 
your maximum, and create a new maximum, 
on this occasion, to prove to yourself, and 
others, that you can do a complete job, in 
your situation. Really go after the result, 
and don’t count pennies of cost in providing 
yourself with necessary materials. Nobody 
is making any money selling these acces- 
sories for your use. 

You’ve often heard our discussion of 24- 
sheets, as a factor in “Selling Approach,” 
All right, look at the 


score a 


on various pictures. 
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MANAGERS NEEDED 


An important theatre circuit in New 
York City needs ten new managers and 
assistant managers in its expansion pro- 
gram, and that's newsworthy enough to 
deserve top position on this editorial page. 
We invite Round Table members who are 
interested to contact this desk, with per- 
mission to turn over their inquiries to the 
proper persons. It's an opportunity for 
good men. 

In the recent past, it has been noticeable 
that there were fewer men in search of 
jobs, and more jobs in search of men, which 
is a sign of the revival of showmanship. It 
means that good managers are more in 
demand, and that there is a better market 
for the professional services of experienced 
managers who have had substantial train- 
ing in this business. 

Our classified advertising page shows 
this trend, because there are fewer “posi- 
tions wanted” and more "help wanted" ads 
running, and the ads that appear obtain 
an immediate response. One in particular 
that we noted, in the issue of August | 8th, 
had six replies, and the advertiser ap- 
parently found what he was looking for, 
among these applicants. Which is all to 
the good. 

We can't urge employed men to change 
their jobs, but we applaud those ambitious 
men who seek better jobs to improve them- 
selves. The industry will benefit when more 
good men decide to seek advancement in 
their chosen field. 





24-sheet for Movietime, U. S. A., which is 
reproduced as the cover of your portfolio. 
Where can you get so much art work, of 
such good quality and color, for as little as 
$2.40? Start now, to write your order for 
the posters and materials you will need and 
use, for your own benefit. Nobody else is 
going to do your job for you. 


gy Current in the trade press is a six 
page insert from 20th Century-Fox 
which consists for the most part of a four 
color reproduction of one of the 24-sheet 
posters that are available on “David 
3athsheba.” No real showman can look at 
this 12 x 20-foot display ieeling 
the lift it gives. It is dramatization in color, 
with genuine poster value and will concen- 


and 


without 


trate your selling approach in displays away 
the theatre. The company will give 
the poster if the billboard 
which 


from 
you buy 


deal 


you 
fair 


GN 


lelevision is a new 
should learn something trom it. Over 


space, is a 


q 


the years, we learned enough stage-cratt so 
we can walk back-stage in a darkened thea 
tre without falling over either actors or ap 
paratus; and in Astoria, we were taught 
studio jargon, sufficient so we can make all 
technical 


industry, and we 


the right answers in almost any 
conversation. But, sitting around bars, we 
observe a new, young, television generation 
Theirs is a precision job, operating on a 
split-second schedule. 

These new, young people are full of con 
versation—not necessarily aimed at us, but 
we have big ears. And, as an end result, we 
have decided we don't know what they are 
talking about, but they do. That's an im- 
portant decision, in such a situation. Years 
ago, we worked with and for Eddie Dowling, 
in Broadway theatres and on Astoria sound 
stages, and we this, among other 
things: That the closed ear (to new ideas) 
and the closed eye (to new technique) is 
often fatal, for the man who thinks so. 

There’s not much moral to this, but if and 
when there several hundred television 
studios operating with many thousands of 
employees in key-cities and surrounding 
towns, then theatre managers better not get 
“biggity” Harlem). Go 
around and keep your eyes and ears open, 
your mouth closed, until you know whether 
or not these young technicians have some- 


—Walter Brooks 


learned 


are 


(as they say in 


thing you never heard of 





THEATRE 
DISPLAY 


ON THE BOARDWALK at Atlantic City, the front 
display of the Warner theatre, for the premiere of 
"Streetcar Named Desire'"—which attracts plenty of 
attention in a highly competitive area. 


"Little Egypt'’ really does the 
ront display at the M ir theatre 
i paper-doll’’ technique and 


ur Own marquee 
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MOVIETIME PORTFOLIO 
A DREAM COME TRUE 


As ef this moment, the film industry has 
never done a better job in its own behalf 
than in the pressbook and portfolio of show- 
manship for Movietime, U.S.A. But the 
campaign as a whole will be the addition 
of your personal efforts (and yours, and 
yours)—the accumulative skills of Round 
Table members and individual managers, at 
work, across the nation. 

The book says, “You're the only one who 
can do it—the man on the spot—if Movie- 
time, U.S.A. is going to be sold in your 
home town!” And you are on the spot, so 
sit down, right now, and digest what this 
splendid pressbook and portfolio bring to 
you, by way of practical showmanship. 

In our analysis of selling approach, we 
have no desire to save you any moments in 
the actual study of the pressbook itself (nor 
do we, at any time}. But we want to accent 
some things that may escape your notice, 
make it easier for you to make the most 
of this opportunity, encourage you to do 
more this time than you done 
before, with materials at hand. 


That Flash Is Your 
Inspiration 


have ever 


The portfolio cover is a reproduction ot 
the 24-sheet and you will find ways to use 
this for lobby and marquee display—it is a 
grand piece of art work for $2.40. Post it, 
mount it, make cut-outs and decorations 
from it, but use it. There 3-sheets, 
1-sheets, 40x60's and standees, all good, all 
different. There are pennants, streamers, 
fantails, and additional copies of the press- 
book cover, 18x37 inches, at 20¢ each, for 
window displays. There are bumper strips, 
balloons, special trailers. 

In newspaper advertising mats, there are 
many slugs and sizes to be inserted in your 
standing ads, or added as underlines to give 
your advertising that Movietime, U.S.A. 
flavour. You will find many of these in all 
sizes that you can use and change often, 
through a campaign. One composite mat, 
costing 50¢ at National Screen, contains 
thirty-seven slugs, all on one mat! Who 
could ask for more? Another composite 
mat, selling for 35¢, has eleven other and 
different slugs for advertising and printing. 


Institutional Ads 
In Mat Form 


We are pleased to see that COMPO has 
made available in the Movietime pressbook, 
the newspaper ad mats of some excellent 
institutional advertising styles which were 
originally printed as suggestions by our con- 
temporary, the Film Bulletin. These ads 
were provided by the art departments of 
various major companies, but now they are 
also available in mat form, and that will 
make it possible for you to use this expen- 
sive and desirable institutional advertising 
copy in your own Movietime campaign, for 


are 
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GO TO A MOVIE THEATRE TODAY! 


HERE'S YOUR INSPIRATION! You'll find preparation in your portfolio! And you can put it 
over with good old-fashioned perspiration, at the point of sale! The effort will be entirely 
for your own benefit. Use this 24-sheet and other displays to bring back that lost audience 


at the box office. 


the cost of a 25¢ newspaper ad mat. Insti- 
tutional advertising sells your theatre and 
creates that movie going habit. 

A most practical idea is to persuade yout 
newspaper man to establish Movietime, 
U.S.A., as a standing head for movie news 
or advertising. The pressbook contains that 
suggestion, and there are large slugs, ap- 
propriate for the purpose, available. We 
like, too, the idea of competitive theatres 
joining in a certain amount of cooperative 
advertising, or doing what they do with a 
reasonable display of coherent “get together” 
that will be visible to disinterested persons. 
You'll be surprised how much it helps your 
industry to abandon that old ‘dog eat dog” 
theory. Your campaign, locally, will g 
over im proportion to this cooperation 


“How To Sell” May 
Disprove Life 


The “How to Sell” 
contained in your portfolio, requires careful 
reading, and we can’t attempt to digest it 
for you. In fact, the measure of your ability 
as a real showman will be shown by the 


section Movietime, 


extent in which you benefit by these pages 
of suggestion. If they leave you “cold’— 
maybe you better consult a doctor. If Life 
is correct in its diagnosis, then individual 
managers will be first to show signs of rigor 
mortis. 

There are ten “coloring 
available, at $2 the set, on different 
pictures, and that poses a question. Ten 
coloring contests are not necessarily better 
than one at a time and theatres always like 
to follow their booking schedules. We fear 
this obstacle may stop some timid souls, but 


contest” mats 
for 


we advise you to get the set, and encourage 
the biggest coloring contest of all time, as 
a feature of Movietime, U.S.A., in your 
town. There is also a package containing 
thirty publicity mats, again on all different 


pictures. But if this embarrasses you, why 
don’t you make a regular practice of buying 
lew at a time, on every 
They are cheap, and they 
obtain free newspaper space. 

You'll find radio scripts, and materials for 
rV, and we can’t 
believe that the reducing diet of Hollywood 

sell tickets at 
And all sorts of special features 
and stunts which you will have to study for 
and for 

the basic idea 
revolves 


publicity mats, a 
picture you run? 


press stories (although 


stars will box 


office ! ) 


any your 


situation decide 
reflect 


your 


particular 
The 
“business in 

theatre,” 
supplement is 
“Wanted ! 


your 
vourself books 
that 


around 


town 
and on that 
offered, with the 


Million 


your premise 
an entire 
headline 
Agents !” 

What’s 
tor everybody’s business, 
wrong with that 
Movietime, U.S.A. Convince your 
the truth in that statement, 
and you'll have a comprehensive campaign 
which will react to the benefit of Main 
Street, U.S.A. 

We can’t afford a better tag-line than the 
one you'll find in the bottom of the portfolio, 
where you see it last: “We've got the 
SHOWMANSHIP, we've got the EX- 
PERIENCE, we've got the INCENTIVE. 
Now let’s do it, this for OUR- 
SELVES !” —W.B 


One Press 


good for your business is good 
and you can’t go 
practical formula for 
business 


neighbors of 


time 


A Record Player Promotes 
Record Breaking Business 


Carl Carter, manager of the Lyric theatre, 


Waycross, Ga., Says he broke records with 
3roke” by using a record player 
on the box office front, playing U. S. Army 
band numbers as part of the lobby front 
ballyhoo. It worked so well that he did it 
all over again with “The 


“Go For 


Great Caruso.” 
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National Pre-Selling 





ver. After 


rical history 


one 


and 
who can talk if you 
Ss For the job w 
Electro” 


and will give o' 


1 man, no 


will brit 


The September Cosmopolitan, now on the 
stands, carries an unusual coverage of mo- 
tion picture subjects, and it also includes a 
new departure, as a house feature in the 
front of the book, “My Favorite Druggist,” 
written by Louis Bromfield. The fact that a 
distinguished author writes interestingly of 
a Main Street merchant is sufficient to 
raise the point, when will Cosmopolitan in- 
clude “My Favorite Motion Picture Theatre 
Manager” in this series? When COMPO 
recently referred to a national magazine 
article about a theatre manager, they had 
to go back to a story written about George 
Peters, manager of Loew's theatre in Rich- 
mont, Va. in the Saturday Evening Post, 
hack in 1947. What this industry needs is 
more national magazine articles about thea- 
tre managers along Main Street. 

. 


Ivertisit 


vember 


50.004 budget 


RKO-Radix 


Adding another weapon to the showman- 
ship arsenal being assembled for the $15,000 
exploitation contest for the upcoming 20th 
Century-Fox picture, “The Day the Earth 
Stood Still,” the company is printing a special 
four-page herald in the form of a startling 
tabloid newspaper, covering the landing of a 
strange inter-planetary space ship. Initial 
printing of the herald runs to 1,000,000 
copies, which will be available at cost, 
through National Screen Service branches. 
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The October Redbook contains an impor- 
tant feature article, “The Nancy Sinatra 
Story,” written by Jim Henaghan, illustrated 
in color, and covering five pages. It tells of 
the least publicized member of a much-pub- 
licized trio. Her story is one of dignity and 
courage as she continues her fight for her 
rights and happiness. The sub-head of the 
piece reads, “Out of the dreams of young 
love came the nightmare of disillusionment. 
Then a patient woman had to learn a 
greater patience.” 
The 


space 


startling 
ship is approaching 

wt a speed of 4,000 miles per ho 
ported to the nation by Drew I 
Kaltenborn, Gabriel Heatter a 
iia special radio transcriptions 
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The United Daughters of the Confederacy 
have voted to sponsor “Drums of the Deep 
South,” which RKO Radio will release, fol- 
lowing a special preview for representatives 
of the Atlanta and Georgia chapters. Pic- 
ture will be launched in 30 cities of 13 south- 
ern states in October, with the big premiere 
in Atlanta, at the Paramount theatre, on 
the final day of the annual convention of the 
Daughters of the Confederacy. The Atlanta 
Journal is co-sponsoring the event and will 
carry full reports of plans and activities. 
The flag of the Confederacy, the historic 
“Stars and Bars,” has been flying, signifi- 
cantly and extensively, of late. 

e 


ontinuous 


follows 
using four 
“David and 
among leading 
Also included are 
(Paramount) and 
(Warner's), with 
“Ms Imperium,’ 


magazine for 
picture trade 
color illustrations in its rf 
Bathsheba,” which it proclaims 
“Movies of the Month.’ 
‘Here Comes Groon 
‘Jim Thorpe, All-American” 
“Rhubarb” (Paramount ) 
(MGM), “A Place in the Sun” (Paramount), 
‘People Will) Talk” (20th Century-Fox), 
“Bright Victory” (Universal) and “Saturday’s 
Hero” (Columbia) as runners-up 

& 


{mericar September 


press by 


the motior 


view ot 


Paramount has completed an extensive 
vith Whitman's candy as 
Comes the which opened at the Astor 

Broadway, September 20th The 
campaign includes 250 window dis- 
plays in key locations and 500 counter displays, 
each prominently featuring Bing’s likeness and 
title and playdates. In addition, 

sponsoring spot announcements 
plugs over station WPIX, seven 


tieup 
promotion for “Here 
Groom,” 
theatre, on 
| 


arge-scalt 


e ypacture 
Whitman's are 
ind television 

avs a week 


Friendly Competition Between 
Friendly Drive-In Theatres 

William Wallos, manager of the Mid-City 
Drive-In theatre, north of Kenosha, Wis.. 
Robert Peck, the Keno 
Drive-In, south of Kenosha, are en- 
a friendly tilt, in competition with 
each other, that pleases their 


and manager ot 
Family 
joying 
patrons and 
increases their number. The two operations 
are trying to outdo each other in gimmicks 
the drive- 
bicycle rac- 
mkeys and 


ind it has become a hot race for 
Wrestling, fireworks 
square dancing, real 


in seat 
live n 


ing 


baby bears have all been tried, and they are 
with 
forth be 


outpost s 


Christmas 
back 


northern and 


now planning a 
Claus 
the 


season 


Santa doubling and 


tween 


southern 


Francis’ Races to 


The Box Office 


Larry Kent, manager of the Esquire thea 
tre, Sacramento, played “Francis Goes 10 
to win, and it paid off at the box 
His campaign was complete and con 


the Races” 
office 
tained every showmanship angle that could 
be applied to a talking mule with ability to 
speak lines, The Mayor 6 
Sacramento Week” 
the Sacramento newspaper and civic depart- 

Both used 
pictures seen in 
Baer, 


day 


and get laughs. 


declared ‘Francis and 


ments cooperated papers the 


largest publicity we've 


Max 


opening 


months tormer heavyweight, 


ittended performances and in- 
understudy, a_ local 


the 


troduced ‘Francis’ ’ 


mule with ambitions for stage, 


Rounda bout Entries 
For Quigley Awards 


| 


It started when Rodney Bush, exploita- 


Fox, sent us two 
campaigns which he had received from Fred 
Souttar Fox Midwest 
theatres in but it ended all 
the work ot 
Brown, manager of the Miller thea 
W ood Barret, who is Fox Mid 
man in Wichita. That makes 
it sound complicated, but it really isn’t for 
Round Table 


tion head for 20th Century 


district inager tor 
Kansas City, 
right, with both entered as 
Buddy 
tre ind 
west publicity 
member 


Buddy Brown is a 


with lots of friends 





FOR SALE 
IRIS THEATRE 


5746 W. Chicago Ave., Chicago 


thickly populated, well 
growing Austin community 


1019 Seats—Fully Equipped 
and Ready to Operate 


Two Late Model 25-Ton 
Westinghouse Cooling Units 


Price, $75,000 


Includes Land and Building 
Terms to Suit 


For further details contact— 


M. F. GLASS 
175 NORTH STATE STREET 
CHICAGO |, ILLINOIS 

Telephone: Randolph 6-5300 


Located in the 


established and 
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Round Table §olling Approach 


In Britain 


Rk. H. B. THompson, the manager ot the 
Royal cinema, Scunthorpe, is pleased with the 
response from his Children’s Matinee Club, in 
their effort to help sick children in local hos- 
pitals, The youngsters turned in 1,480 farthings 
m cash, 36 eggs, 144 Oxo cubes and over 500 
books and magazines. . .. R. J. CRABBE, assist- 
ant manager of the Savoy cinema, Swindon, 
built a model stork, equipped with flashing 
torch bulbs, for night display, and this worked 
so well, he constructed several more for street 
ballyhoo, creating the impression there were 
storks all over town, for “Father's Little Divi- 
dend.” On top of that, 73 local shop windows 
ad special displays and offered their own “Little 
Dividends” in a most extensive cooperative ad 
vertising tieup W P. LAMBERT, manager 
of the Odeon theatre, Farncombe, sends his first 
contribution to the Round Table, and proves 
showmanship skill in making much at little cost 
His cashier, 23 years on the staff, was presented 
with the Odeon Silver Star, on stage, as a good 
example of public relations P. C. Steven 
SON, manager of the Palace cinema, Lancaster, 
another new member of the Round Table, sends 
a photo of an excellent window display for 
“Captain Horatio Hornblower.” ... E. C. Car 
rER, manager of the Odeon theatre, Dagenham, 
kept “Hotel Sahara” in proper atmosphere with 
costumed girls as fortune tellers, in lobby and 
street ballyhoo. ... R. W. PARKER, manager of 
the Regal, Torquay, bannered a pleasure craft 

local waters tor “Happy Go Lovely” 
tract attentior \. L. PAaReezer, resident 
manager of the Odeon theatre, Bognor Regis, 
distributed paper pennants on sticks to children 
to launch his campaign for “Alice in Wonder 
land.” . G. H. W. Spary, manager of the 
Pavilion cinema, Reading, capitalized the local 
Youth Movement in his public relations. 


Vy 


to at 


Perek Burner, in London, filled with 
ful interest in 30-year-old John Barry, who has 
been manager of the Odeon cinema, Kettering, 
jor only a month or so, but is blazing a trail 
4 showmanship in our direction. The lad 

lived with half of his life 
in military adventure, and he be 
gins his career as a manager with exploits that 
vill keep him in the news RKO-Radio’s 
live exploitation for “Tarzan and the Jungle 
Queen” in London theatres, attracted admirers 
for “Tarzan” and such numbers that 
extra police were required to handle the 
rowds. ... A. D. Pavey, manager of the Odeon 
theatre, Herne Bay, submits his substantial 
campaign on “Alice in Wonderland” as a con- 
ender for the Quigley Awards, with excellent 
photos for an upcoming British picture page. 
His Cinema Club Parents Day, an annual event, 
is highly successful as public relations and a 
business builder Len Crate had “Father” 
parading his “Little Dividend” as street bally- 
hoo, wearing a morning suit borrowed from 
a local undertaker and a tall hat, made of card- 
board. The baby and pram were loaned by 
another member of the staff, at the Union 
cinema, Dunstable . L. D. Pau, manager 
of the Cabot cinema, Bristol, joins the Round 
Table with evidence of his showmanship. are A 
Murruy, manager of the Savoy, Stourbridge, 
had a practical duck paddling around a lobby 
pool for “Mr. Drake’s Duck.” . L. Lovet 
manager of the Regal, Kirkcaldy, found a k cal 
collection of small glass figurines, to key his 
campaign for “The Menagerie.” 
*. G. HAWKINS, manager of the Gaumont 
theatre, Nottingham, found a local merchant to 
present two fine chairs to a couple married for 
73 years, a promotional gesture with front-page 
newspaper coverage. . S. SPRINGFIELD, man- 
ager of the Palace cinema, Eltham, proves that 
ancient autos as exploitation for “Excuse My 
Dust” acquire as much advertising in England 
as they do in Kansas 
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DAVID AND BATHSHEBA—20th Century- 
Fox. In Color by Technicolor. Powerful 
Alignment of Historic Story, Stars, Pro- 
duction Genius! Ancient Holy Land Re 
lived Half Way Around the World. The 
Most Tempestuous and Forbidden of the 
World's Great Love Stories. For This 
Woman, He Broke God's Cacehieaiioidel: 
Light Up, Dress up, Shine Up, for thi 
Great Attraction. 24-Sheet is a master 
piece of Poster Art and Will Dignify Your 
Campaign in Any Situation. > othe 
posters have similar quality 

a teaser 24-sheet! Jumbo 

olor, keys the campaign 

tions. Newspaper ad mats in 

and style, including a 2-color ad mat 
those newspapers that have color on = 
Milwaukee managers have thes« 
ads sponsored, at no cost to the 
theatre! f teasers and 


color 
Extraordinary set of 
lugs, for all kinds of use and space. You're 
dealing with a Goliath in advertisi 
portunity. Study the colossal pressbook 
carefully and buy yourself some busine 

Publicity mats will get attention (they've 
had the first billion readership 
pre-selling. history). Coloring contest wi 
get the kids and their Sunday School 
teachers, too. Story of the film in three 
picture-strips, may get free space, if you 
talk nice to the editor. Film has had mar 
chools and churche 


total in 


velous pre-selling to 


SATURDAY'S HERO—Columbia Pictures. 
No punches pulled! The story of the big 
time football hero who 
and soul, by his University. At 
screen strips the glamour off 
buying system, with the story of one 
who beat it, and of the girl who made hin 
a man! Meet the Kept Men of collegs 
football! 24-sheet sells this punch line both 
pictoriaily and in block type. Other poster 
and display materials carry the theme. The 
herald packs the advertising punch in a 
small package for every campaign. New 
paper ad mats are mostly in large size 
or lacking in punch in smaller sizes, because 
these are merely reductions for size, not 
redesigned for smali space. Ad slugs wil 
provide for program copy. Picture require 
selling for it needs explanation 
can't do that without room to tell your 
story. Watch carefully that you put over 
the theme of this picture, the plot on 
which it is based, for it will bring you an 
interested audience. Lots of sports fan 
will thank you for the idea, and sports out- 
lets will cooperate with you. 


owned 


boy 


ana you 





Refreshment 
Service for 
DRIVE - IN 
THEATRES 


SPORTSERVICE CORP. 
SPORTSERVICE BLDG. * BUFFALO, N. Y 


A PLACE IN THE SUN—Paramount. Base 
on Theodore Dreiser's great novel, ‘An 
American Tragedy. The greatest acting 
version of famous love story. Un 
f youth. Montgom 
Shelley Winter 


a ver 
equaled as a story 
Clift, Elizabeth Taylor 
a famous dramatization. Young people 
of Life, taking so much of 
Love. Your audience will be talking about 
this fine picture long after 
playdates. 24-sheet and other posters 
huge portraits of oung 

bby and marquee display. Folder he 


asking so much 


your theatre 


have 


majority of situ 


campaign 

it contains all the best showmar 
study it, use it f 

n newspaper and 

Teaser newspaper ad 

bear carefu 

t them, tor tne 


\dvertising. 
are unusual—and will 
umber 


Use a 


The teasers w reate curiosit 


and excitement. Other newspaper ad mat 


n a large number of sizes and shapes f 


possible use. Sma 
mposite vide f 
Better go aeer 
ture. Public ity 


mat pr 
gen 
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pace inm 


tree t newspaper 
aise tieups 
tore 


with camera and 
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fabu US, a 1d 
mething wr figure 

A STREETCAR NAMED DESIRE—Warner 

Brothers. An Elia Kazan Production. Fr 

the stage succe by Tennessee William 

and like all of his dramatic writing, thi n 


or ot s$rne ight, nor Tor juvenile 


y § sss and 
dramatic portrayal 
great, but d 
jiences. Picture 
old and 
a Pulitzer Award Play, with rear 


audiences. If c¢ 
of character that make 

it to please all auc 
has been extensively pre wide 
known a 
paper praise. 24 


in ty 


yt magazine and newstr 


heet and accessorie ell the stars 
3mat 


ene 


Newspaper ad mat 
ame theme, and 


al ar 
follow the you may won 
Il your 
ana 


some things, and 
Study the st yle 
go best in your community 
aramati modern-day play 
A four-page, 2-color herald key 
the campaign and duces the four 
that are available for your 
mat 


der about so Wil 


potential customers. 


pick what will 
It strong 
writing. 
repre 
panel 
for TT 
the amusement page’’ ads, in small space 
just fit your needs. It's a different 
of picture—treated accordingly 


obby display. Some smal 
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Ten cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1. Four 


insertions for the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher 
reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency 
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HELP WANTED 


MANAGER 


theatre 


Ww iat a EXPERIENCED FOR 
n — Bror beral sala plus percentage 
BOX 2007, MOTION 


PI Sa RE. HERAL D. 


MANAGER, 
r P; 


WANTED APPLY UP 
TOWN 


THEATRE 
THEATRE 


POSITION WANTED 


20 YE ARS IN THE. die ATRE 


BOX ou MOTION PICTURE HERALD 


MANAGER vo 


THEATRES 


FOR SALE: WELL EQUIPPED THEATRE, TOWN 
5$00 Southern California 15,000 cash, balance five 
ears. For Sale: Newly equipped theatre and building, 
one of California’s fastest growing coast towns. $40,000 
ash, balance over five years. For Sale: Equipment 
and leasehold two theatres, Southern California town, 
8500. Ideal climate, excellent operation 
$20,000 cash, balance over three For Sale 
1500-seat theatre, equipment, leasehotd and parking lot 
Angeles, equipment new. $40,000 cash, balance 
five years. For Sale: Lx Angeles theatre, 800 seats, 
subsequent run Ideal operation $5000 
cash, balance r 
Seats, 
family 
) n fiv Rental 
month Sa y ) c 0, 750 
seats, equipment ge ease reaso mable. Mountain al 
hunting, g- $10,000 alance in four 
Lease in one apartment 
2000 arge trade area, n competition, 
amily operat Addres AMU SEMENT 
y COMPANY 1 3 ly Drive, Beverly 
Calif. Phone: Crestview 4 


cash. b: 


vears ) store rooms, 


WANTED 
England— New 
TURE HERALD 


OR DRIVE-IN 


THEATRE ? 
York BO 2604, MOTION 


BUSINESS BOOSTERS 


COMIC 


BOOKS, AVAILABLE AS PREMIUMS 
Siveaways at your kiddy shows. Large variety, latest 
newsstand editions. COMICS PREMIUM CO., 412% 
wich St., N. Y. C. Publications for premiums 
1939. 


Green 
(exclusively) since 


BINGO DIE-CUT CARDS, 75 OR 100 NUMBERS, 
$3.50 per thousand PREMIUM PRODUCTS, 339 W. 
“th St.. New York 18, 


STOP! LOOK! LISTEN! 


THIS CLASSIFIED PAGE HAS 
buyer writes: “I bought my new house ckrcash your 
ads." A projectionist says: “Thanks to your paper for 
the nice job it found for me.” A manager tells us 
“Whenever I want to change positions, I do it through 
vour classified page and it's all so confidential.” And 
those whe w — to sell or buy good used equinment 
these mns to tell their story MOTION 
PICTURE SE RALD, Classified Dept., Rockefeller 
Center, New York 20. 


SEATING 


SEATING SERVICE 


ers. } ushior Pp. 


SEWN 


rts 


COMPLETE CUSH 
on and back cov Chairs re 
THEATRE 
Nashville 


im your theatre without interruption 
AT SERVICE CO., 160 Her mitage Ave 


Tennessee 





CHAIR-ITY REGINS AT S. 0. S. 300 HEYWOOD 
veneer $4.75; 293 rebuilt Andrews inserted panelhack 
spring cushion $4.95: 223 rebuilt late International 
fully upholstered with spring edge cushions $8.95 
Send for Chair Bulletin. S. O. S CINEMA SUPPLY 
CORP., 604 W. 52nd St., New York 19. 





USED EQUIPMENT 





BUY 
Super-Simplex 
Brenkert 


NOTHING! CHECK WITH STAR FIRST! 
mechanisms, rebuilt $850 pair; pair 
RCA 1 KW Lamphouses and Hertner Gen- 
erator, rebuilt, $595: 2 unit electric ticket register, 
rebuilt, $129.50: DeVry 20 watt amplifiers, rebuilt, 
5 Simplex Intermittents, rebuilt. $49.50: Western 
Electric 206 Soundheads. rebuilt. $195 pair. What do 
you need? STAR CINEMA SUPPLY, 41 W. 50th 
St., New York 19. 


EDUCATORS 
Baby 
like 





HOLMES SWEET HOLMES! 
(Mazda Lamps) $605; with W. E. soundheads, 
Strong arcs, rectifiers, special $995 et Pe necag 
new dual outfits with amplifier and ak 
Deals Invited. S. O. S. CINEMA SU PPL Y 
604 W. 52nd St.. New York 19 


. Time 
CORP., 


PRINTING SERVICE 


WINDOW CARDS, PROGRAMS, HERALDS, 
photo-offset printing. CATO SHOW PRINTING CO., 
Cato, N. Y 











NEW EQUIPMENT 





EEL ALARMS, $5.50; W a plastic coated screens 
35c foot; photocells, from $2.25; sound lenses $14.50; 
0 ampere rectifiers, $345 pair; film cabinets $2.95 sec- 
— STAR CINEMA SUPPLY, 441 W. 50th St., New 

ork 19. 


S-T-R-E-T-C-H YOUR $$$ AT S.O.S. RECTIFIER 
bulbs 15 ay $4.59; coated lenses (25% more light) 
oor pair; ecm ation Slaphones $9.95; SOS 

NEN UPPLY CORP., 4 W. 52nd St., 


ATTRACTIONS WITH 
letters, 4°°--35c; 8”—S0c; 10’ 

$1.50. S. O. S. CINEMA 
52nd St., New York 19. 


PLAY UP 
Masonite ae 
12” ~85¢ 


LY _CORP., 


TEMPERED 
0c ; 


1,2Sc; 16” 
4 WwW 





DRIVE-IN EQUIPMENT 
DRIVE-INS DON’T DELAY. IMPROVE YOUR 
light and sound this season. Send for S. O. S. listing 
stating your car capacity. S. O. S CINEMA SUPPLY 
CORP., 64 W. 52nd St., New York 19. 








STUDIO EQUIPMENT 





WANTED: 16MM AND 35MM MOTION PICTURE 
production equipment. Send your listing for our liberal 
cash offer. We want Mitchells, Moviolas. Tripods, 
laboratory and editing equipment. See us first for best 
used equipment purchases. THE CAMERA MART, 
INC., 70 W. 45th St., New York. 





RECORDING SYS- 
UDS rebuilt, $1095; 
Howell specialist 


COMP un E TE MAURER BM 
tem, $2 Moviola soundpix 
heavy pce Brent dolly $975: & 
outfit, $2350 originally Auricon super 120 
cameras, prompt delivery Micro synchronizer 
4 way 16/35mm combination $195; Bell & Howell 35mm 
step printer 3995; 5000W Sunspots on stands $77.50; 
new 35mm continuous sound picture printers $995; 
new Bridgamatic Jr. 16mm automatic developing ma 
chines (plus tax) $995. Cesh paid for used equipment 
Trades taken. S. O. S. CINEMA SUPPLY CORP., 

52nd St., New York 19. 





MAGIC SHADOWS—THE STORY OF THE ORI- 
gin of Motion Pictures by Martin Quigley, Jr., Adven- 
turous exploration of the screen’s history told in 191 
crisp pages and 28 rare illustrations, Exciting reading 
for now and authoritative reference for tomorrow. A 
Georgetown University Press book. Price, postpaid, 
$3.50. QUIGLEY BOOKSHOP, 1270 Sixth Ave., New 
York 2, N. Y 








RICHARDSON’S BLUEBOOK OF PROJECTION. 
Best Seller since 1911. Now in 7th edition. Revis 
to present last word in Sound Trouble Shooting Chart. 
Expert information on all phases of projection and 
equipment. Special new section on television, Invalu 
able to beginner and expert, $7.25 postpaid. QUIGL EY 
BOOKSHOP, 1270 Sixth Avenue, New York 20. N. Y. 





Clarification Is Sought 
Of Yankwich Decision 


Clarification is being sought of 


recent 
listributors by Judge 
Los Angeles District 
Court in the suit filed in behalf of 
the Fanchon & Marco circuit’s Bald 
theatre in Los Angeles. In a lengthy 

ten Judge Yankwich upheld 
major companies in the 
generally gave 
pattern of releases. 


& Marco 


in favor 


Leon Yankwich of 


iwin 
writ- 
the 
clearance action and 
support to the current 
Homer I Mitchell, 


counsel, in a letter t 


opinion, 


his 


Fanchon 


50 


Judge Yankwich, sought clarification of the 
ruling on the grounds that it was open to 
Mr. Mitchell also pointed 


alleged inconsistencies and contra- 


musinterpretation. 
out 
lictions 


some 
in the decision. 


Legion Reviews Seven 
Films, Approves 4 


Reviewing pictures 
National Legion of Decency has found 
‘Lady From Texas” morally unobjection- 
able for all and placed it in Class A-I, and 
“The Mob” and “Paint- 


seven this week, the 


‘Criminal Lawyer,” 


ing the Clouds with Sunshine” morally un- 
objectionable for adults. It has found 
morally objectionable in part for all: “As- 
sassin for Hire,” “Blackmailed” and “Come 
Fill the Cup.” 


Levin Associates Meet 

Associates of Jack Levin, founder and 
manager of two former 
checking companies, Copyright Protection 
Bureau and Confidential Reports, met in 
Chicago for three days over the weekend to 
consolidate Jack Levin Associates, a national 
checking, research and survey company. 


former general 
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Come Fill the Cup 


Warner—tThe Last Drink 


Not since the much-discussed “Lost Week- 
end” has a picture tackled the difficult subject 
of alcoholism as frankly and forthrightly as 
“Come Fill the Cup.” It is a hard-hitting and 
highly dramatic, yet sensitive and understanding 
film that bars sugar-coating in the presentation 
of a vital problem 

James Cagney is in top form in a part that 
for him has the elements of the new and the 
old. He’s still the scrappy, determined, tough 
little guy whom his many fans love, but he is 
also a tortured human being suffering from a 
serious affliction, a man with an unquenchable 
thirst that brings him to the lowest level of 
existence before he rallies to master and con- 
trol it. 

\ very competent supporting cast helps to 
make this a first-rate picture that gives the 
wudience a glimpse into the desperate world 
of the alcoholic. Many of the touches have 
such a ring of authenticity and sincerity that 
they could well have been taken from the files 
of Alcoholics Anonymous. The story itself may 
be far fetched and, in its gangster angle, be 
comes almost a take-off on the Cagney films of 
another era, but in its essence—the struggle of 
a man against himself—its realization on the 
screen is superb. 

Henry Blanke produced and Gordon Douglas 
directed with a fine sense of where good taste 
draws the line and the imagination must take 
over. Ivan Goff and Ben Roberts endowed the 
screenplay with intelligent, crisp dialogue 

Cagney, in the role of a newspaperman who 
drinks himself out of a job but manages to 
make a comeback, turns in a great performance. 
He is most competently supported by Phyllis 
Thaxter, Raymond Massey, James Gleason and 
Gig Young. 

Despite the gangster angle, exhibitors will do 
well to label this a “different” Cagney film. It 
certainly is not entertainment for youngsters, 
but it makes mighty potent screen stuff for 
millions of adults. The film lags in spots, partic- 
ularly toward the end, but this detracts little 
from its effectiveness. 

Cagney, “on the wagon” after coming close 
to death, strikes up a friendship with James 
Gleason, another ex-alcoholic. He gets his job 
back at the paper and is asked by publisher 
Massey to help his nephew, Gig Young, a drunk- 
ard. Young has married Phyllis, Cagney’s old 
girl friend. Cagney finds the assignment dis- 
tasteful, but agrees to do what he can. 

It soon becomes apparent that Young is mixed 
up with gangsters. Cagney is unable to get him 
away from the bottle until Gig kills Gleason in 
a car accident. That marks the turning point 
and Gig agrees to cure himself, despite the 
suffering that it involves. Cagney tracks down 
the gangsters in approved daredevil style 

Seen at the Warner screening room in Nex 
York. Reviewer's Rating: Very Good.—Fren 
Hirr. 
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Running time, 113 


Release date, October 20, 1951 
‘ audience classifica 


minutes »>CA No. 15327. Adult 
tion. 

Lew Marsh.... 
Paul Copeland 
John 

Charley 

Royd Copeland 
Dolly Copeland 
Larry Keating, 
Spencer, John Kellogg, 


--Jimmy Cagney 

-Phyllis Thaxter 

Raymond Massey 

James Gleason 

-Gig Young 

TORTI TET «++++-Selena Royle 
Charlita, Sheldon Leonard, Douglas 
William Bakewell, John Alvin 


Bannerline 
MGM—Reporter Makes Good 


How to succeed in journalism is one theme 
here; how to smash small city racketeers, an 
other. The two themes are made to jibe, in 
spite of cynicism of the times, in spite of venal 
ity among journalists. And that is the moral. 
For this is a preaching kind of story—and also 
entertainment, 

Charles Schnee’s screenplay has pungent wit, 
has things to savy about American history and 
destination, and has the sort of dialogue in 
which people say something intelligent but not 
with solemnity nor profundity, and which the 
persons portrayed would be likely to utter 
Such persons are J. Carrol Naish, the town's 
ruthless but worldly-wise gangster chief; Lionel 
Barrymore, a dying American history teacher, 
sharp, acid, humorous and bitter about his fail 
ure to win the fight against gangsters; Larry 
Keating, a publisher knuckling to gangster pres 
sure but with sympathy for youthful naiveté 
and enough spunk to finally risk his newspaper 
and business future in the fight for decency; 
Sally Forrest, young but wise enough to encour- 
age her fiance to make his own decisions; 
Keefe Brasselle, that fiance, a cub reporter, 
naive, witty, energetic, earnest, clever, and the 
engineer of all the things which occur suddenly ; 
and Lewis Stone, an oldline reporter, who relies 
on the bottle and the sad wisdom of years. 

trasselle, in haste to be a first-class reporter, 
faces the facts of life: his town is run by gang 
sters, his publisher is afraid of them, the citi- 
zens don’t care; and even when he manages to 
arrange a phony front page of news that the 
gangsters are on the run, to please his dying 
history teacher, crusader Barrymore, it is not 
enough. He then arranges to have copies cir- 
culated around town. 

That quixotic prank does it. His publisher 
forgives the prank, but gangster Naish doesn't, 
and forces his firing. Naish’s gangsters go fur- 
ther: they beat Brasselle brutally. Publisher 
Keating is finally outraged; his paper and “run 
away grand jury” go after Naish; and Bras 
selle, on his hospital bed, realizes his future is 
secured, in his town, and with his girl. 

Unpretentious, neatly directed, photographed, 
modestly packaged for family trade, this never- 
theless has MGM values of production, in its 





SHOWMEN’S REVIEWS 
THE RELEASE CHART 





casting, in dialogue, in action from start to fin- 
ish. Henry Berman produced, with director 
Don Weis. 
Seen at the New York projection room. Re 
viewer's Rating: Good-——FLoyp STONE 
Release date, October 12, 1951 Running 
minutes. PCA No. 15320. General audience 
tion, 
Mike 
Richie 
Hugo 
Tosh e 
Frankie Scarbine 
Stambaugh 
Mrs 
Warner 
John Morgan 


Mr. Peek-A-Boo 


United Artists—Situation Comedy 


The strong visual humor should 
carry this comedy far into the field of favor 
with the family audience despite a few inherent 
in construction. The children par 
ticularly will love the antics of Bourvil, inter 
national comedian, as he lends comedy and 
pathos to the role of the mundane government 
clerk who suddenly discovers his strange abil 
ity to walk through walls 

Bourvil this talent to good advantage 
and in the course of his activities spies on and 
falls hopelessly in love with Joan Greenwood, 
an English girl, who has been tempted into a 
dishonest existence by a male burglar. To point 
up the error of her ways Bourvil embarks on a 
lite of robbery and therein lies most of the com 
edy Some of the funny situations occur when 
Sourvil constantly escapes through prison walls 
and when he plagues former employer 
During his robbery period Bourvil affects the 
apt title of “Mr. Peek-a-Boo.” Finally Bourvil 
convinces Miss Greenwood that she should 
mend her ways. He returns the stolen goods 
and the story is on its way to a surprise ending 

Bourvil gives a performance but the 
supporting players are for the most part un 
distinguished Although the picture was pro- 
duced in France and has an international cast, it 
not been dubbed or sub-titled since the 
English dialogue is understandable. Jean Boyer 
does a creditable direction job in this Jacques 
Bar production. 

Reviewed at Brandt's 85th Street Theatre in 
New York where a sneak preview audience 
found the comedy much to their liking. Review 

's Rating: Very Good—Dorormy A. Kir- 
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The Lady from Texas 


U-I—Charming Eccentric 


osephine Hull is 
charming 


“The Lady from 
eccentric, little different 
(Continued on following page) 


Texas,” 
from the 
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Continued from preceding page) 

pixilated ladies she gave us in “Harvey” and, 
earlier, on the stage, in “Arsenic and Old 
Lace.” This Leonard Goldstein film is a mildly 
amusing comedy, which depends solely upon 
the antics of the delightfully daft Miss Hull 
for its humor. If your patrons enjoy Miss 
Hull’s brand of fun, this is their dish. Others, 
however, may weary of the joke 

Filmed in Technicolor and having to do 
with cowboys, cattle and ranches, “The Lady 
from Texas” is not, however, a conventional 
Western. The occasional gunplay, fisticuffs and 
are merely window-dressing for the 

lightweight romance, and homely 


chases 
comedy 
philosophy 

Craig Stevens, the 
anxious to buy or swindle 
which will become extremely valuable when 
the railroad runs a line through it. Living in 
genteel poverty and removed from the harsh 
realities by a make-believe world of her own 
creation, Miss Hull is protected from the 
avaricious Stevens by Howard Duff, a liberty 
loving cowpoke; Mona Freeman, a winsome 
ingenue, and Chris-Pin Martin. Stevens brings 
suit to have Miss Hull declared incompetent 
The scheme is to become her guardian and 
then bilk her of her porperty 

Brought into court before her jeering neigh- 
Miss Hull proves, at least to judge Gene 
satisfaction, that she is of sound 
mind. Sure, her husband has been dead 20 
years admits, but she acts as though he 
is among the living because she likes to keep 
nice people alive forever. The judge and the 
townspeople are won over by this philosophy, 
and Miss Hull keeps her land and her liberty 
As another result of the trial, Duff marries 
Miss Freeman 

All the performances are excellent 
the role lacks freshness, Miss Hull gives her 
usual flawless characterization as the southern 
gentlewoman. The costuming and sets are rich, 
and the Technicolor photography shows them 
to good advantage. 

Gerald Drayson Adams and Connie Lee 
3ennett fashioned the screenplay from a story 
by Harold Shumate. Joseph Pevney directed 


Reviewed at the 


the piece, is 
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villain of 
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Reviewer's Rating Good 
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Joe Palooka in Triple Cross 
Monogram—Pugilistic Melodrama 


The boxing contest which has been the front 


and-center point of interest in the Joe Palooka 
to now is got around too late this time 
for a climax in what has been, until 
a strictl y melodramatic story, The shift 
asis may or may not prove popular 
alooka fans, but it have the 
of making the outcome of the ring battle 
seem less certain than usual. On points, the 
fering rates fairly evenly with its predecessors 
in the series 
“se Jeffries’ screenplay, from a story by 
Harold Bancroft, has the world’s he eavyweight 
champion, his wife and his manager, kidnapped 
by three escaped convicts who, having slain 
another citizen at the opening of the film, keep 
the three under their control on threat of death 
One of the convicts, after murdering his tw 
companions, forces the trio to pass him off, in 
disguise, as Mrs. Palooka’s aged aunt, while 
Joe prepares for a championship match which 
will net him, for the bandit, $100,000. At ring 
time, the bandit, holding a gun on Mrs. Pa 
looka, forces Joe’s manager to bet the e $100,000 
on Joe’s opponent and tells pre lose 
the match or forfeit his That's the 
situation when the ring, and the 
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does 


Joe he 
wife’s life. 
they go int 


manner in which it’s resolved is for the film, 
rather than a synopsis, to tell. 

In addition to Joe Kirkwood as Joe, James 
Gleason as his manager and Cathy Downs as 
oe’s wife, the film has John Emery in a highly 
professional job as an educated convict, Steve 
Broidy as his trigger-happy companion and 
Don Harvey as the third escapee. 

Hal E. Chester produced, with Bernard W. 
Burton in association, and Reginald LeBorg 
directed. 

Previewed at studio.. Reviewer's Rating 
Good,.—WIiLtiam R. WEAVER 
Release date, September 16, 1951 Running time, @ 
min. PCA 15430. General a 9 classification. 
ee Palooka. -Joe ak dais Jr 
Ann Cathy Downs 
I shn Emery, Don Har- 


No. 


James. Gleason, Steve Broidy, 
vey, Rufe Davis, Jimmy Wa llington, Mary Young, 
Eddie Gribbon, Sid Tomack, Dickie LeRoy, Jimmy 
Lioyd, Cliff Clark, Hank Worden 


Corky of Gasoline Alley 


Columbia—The Wallets’ Adventures 

The Wallet clan of comic strip renown, who 
made their first screen appearance some nine 
months ago in “Gasoline Alley,” are back again 
in a noisy family comedy very similar to the 
first effort. The original cast, of whom only 
Don Beddoe as Uncle Walt bears a resemblance 
of his cartoon counterpart, is reunited and 
Edward Bernds has once again written the 
screenplay and handled the direction. 

Avid fans of the happenings along Gasoline 
Alley may provide a sizeable oe but the 
average citizen, who can take the Wallets or 
leave them alone, will find this flee only a 
mildly funny slice of entertainment. The con- 
trived situations are rather tired cliches, de- 
pending to a large extent on wanton destruction 
and violence for their humor. The dialogue is 
not much better. 

3riefly, the story line concerns a brash ex 
trovert with a distinct aversion to work, Gordon 
Jones, who comes to live with the Wallets 
Jones blunders about the household, Corky’s 
(Scotty Beckett) diner and Skeezix’s (Jimmy 
Lydon) fix-it shop, creating havoc at every 
turn. Beckett and Patti Brady, young Judy 
Wallet, decide the only way to keep the family 
from bankruptcy and raving insanity is to con- 
vince the free-loading Jones to move on. Jones, 
however, is faking an injured back which he 
claims keeps him bedridden. Eventually, the kids 
prove Jones’ back injury is a hoax and all ends 
happily as Jones leaves the household and the 
Wallets are handsomely reimbursed for their 
troubles 

Flitting in and out of the story are all the 
Gasoline Alley folk, including Nina, Hope, 
Pudge McKay, Aunt Phyllis and Avery. Wal- 
lace MacDonald produced 

Resieanet at the Colum! Ma screening room in 
New York. Reviewer's Rating: Fair.—T. C 
ts Shab date, September, 1951. Running time, 80 
minutes. PCA N 15379. General audience classi 
hcation 
Corky... 


Scotty Beckett 


Skeezix......- 
Walt Wallet 
~Seetay Bas aly et 
Patti Brady, Susan Morrow, Kay ‘Christ ypher, Mad 

Mitchel, Dick Wessel, Harry Tyler Ralph Votr 

John Doucette, Charles Williams, Lester Matthews, 
Jack Rice, Ludwig Stossel, John Dehner, Lewis Russell 


The Basketball Fix 


Realart Pictures—Current History 

A program picture, yet a slick, professional 
parcel of entertainment. A trite story, yet with 
a departure from norm in its ending. Slow in 
starting, it builds up suspense to its inevitable 
climax. 

There has been the wisdom to employ a first 
rate cast, first-rate photography, under direc- 
tion of Stanley Cortez, and first-rate super 
vision by producer Edward Leven, associate 
producer Henry Spitz, and director Felix Feist 
rhe topical content is obvious exploitation ma 
terial 

The story twist is the arrest and probable 
jailing of the chief character—an unhappy, even 
startling ending. The character is Marshall 
Thompson, attractive, appealing, earnest basket- 
ball player in high school and then college 


Gordon Jones 


Poor, and in pursuit of 
Vanessa Brown, he succumbs to the money of 
gambler William Bishop. At first, his needs 
are satisfied. When conscience plagues him, 
Bishop refuses to let him withdraw from the 
system of scoring fewer winning points. It is 
too late for both, however; the police have 
been aware a while, and they close in. 

The story is told in part through the ob- 
servations and flashback reminiscences of sports- 
writer John Ireland, It is an effective method 
and garnishes a simple tale 

The picture is a Jack Broder 
from a screenplay by Peter R. 
Charles Peck, Jr. 

Seen in a Neu 
viewer's Rating: Good.—F. S. 

Running time, 62 minutes Release 
13, 1951. PCA No. 15307. General 
fication 
Pete Ferreday ; John Ireland 
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Arizona Manhunt 
Republic—Western 


Chis has the appeal of little Michael Chapin 
as “Red” and little Eilene Janssen as “Judy,’ 
for the younger fans, and is one of a series. It 
doesn't have enough credibility to satisfy com- 
pletely the discerning western fan who some- 
times wants his heroes and even his villains to 
be smart—and at least to have some marksman 
ship. For all the shooting and hard riding, 
there is not too much accomplished 

The story revolves about the sudden disrup 
tion, capture and partial extinction of Stuart 
Randall’s desperadoes, after a long series of 
bank robberies. Before his death, he hides the 
gold in a cave. Sheriff James Bell and deputy 
John Baer capture Stuart’s brother, Roy Bar- 
croft, and Stuart’s foster daughter, Miss Jans- 
sen. The former they jail; the latter they nurse 
back to health and away from her hatred of the 
law. Enter then the desperadoes’ agent, charm- 
ing Lucille Barkley, who believes Eilene knows 
where the gold is hidden. She engineers Roy’s 
escape, Eilene’s kidnapping; and away they go 
to the cave and the gold. But little Red, deputy 
faer, and Sheriff Bell catch up with them 
rhere is a final getaway in a stage coach, which 
hurtles to destruction Barcroft and Miss Bark 
ley 


producer, and 


le 
Rudy Ralston was associate 
They worked 


Fred C. Brannon the director 
from William Lively’s script 
Seen at the Republic New York projection 
om. Reviewer's Rating Fair.—F. S. 
Release date, September 15, 1951. Running time, 60 
minutes. PCA No. 1 audience cl 


neral classifi 
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Roaring City 
Lippert—Crime Featurettes 


‘Roaring City” is a one-hour film trip_made 
by two episodes in the life of one Dennis 
O’Brien, played by Hugh Beaumont, a water 
front character who seems to be always inno- 
cently involved in a crime, and escaping jail 
by the skin of his teeth. 

It is understood that these are the pictures 
produced by Lippert for television. They are 
actually half-hour affairs with two separate 
plots. The film(s) may have a us seful purpose 
for the exhibitor whose program runs either 
too short or too long. In that case, he can split 
the film and run only one of the episodes, 
whichever he sees fit, or let the picture run the 


full hour, , 

Produced and directed by William Berke, 
“Roaring City” first tells a story of Beaumont 
becoming involved with an attempt to fix a 
fight and a fight manager who bets against his 
own boy. The plot becomes thicker and harder 
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to understand as the film unreels and just as 
you think you are getting somewhere, there is 
the fadeout and the second story is under way. 

The latter yarn is as fantastic as the first 
one is complicated. Beaumont is approached by 
a beautiful blonde as he is peacefully sipping his 
coffee in a waterfront cafe, and she offers him 
$100 to play “husband” to her sister, who has 
a romantic problem to solve. Here, too, the 
plot gets bogged down in cliches and impossi- 
bilities until everything is straightened out just 
in time for the second fadeout. 

Here and there the dialogue assumes the 
quality of brightness but generally it is pretty 
flat. Beaumont does what is expected of him 
adequately, while Edward Brophy plays Beau- 
mont’s pal. 

The one fact that becomes obvious from this 
film is that entertainment prepared for television 
should not be assumed to be also palatable for 


the motion picture medium. 3 

Reviewed at the New York theatre in New 
York. Reviewer's Rating: Fair—Cuaries J 
LAZARUS. 

Release date, May 4, 1951. Running time, 60 minutes. 
PCA No. 15145. General audience classification. 
Dennis O’Brien ugh Beaumont 
Prof. Ene: ..Edward Brophy 


Lt. Bruger.. ..Richard Travis 


ADVANCE SYNOPSIS 


ANNE OF THE INDIES 
(20th Century-Fox) 
PRODUCER: George Jessel. DIRECTOR: 
Jacques Tourneau. LAYERS: Louis 
Jourdan, Deborah Kerr, Jean Peters, Herbert 
Marshall, Thomas Gomez, James Robert- 
son Justice. 

DRAMA. Jean Peters, the most feared 
pirate of the sixteenth century, takes Louis 





Jourdan aboard her privateer as a member of 
the crew when she discovers him in irons 
aboard a captured British merchant ship 
Jourdan is merely another sailor to Miss Pet- 
ers, at first, but suddenly she discovers she is 
in love with him. Her mentor and the most 
ruthless pirate on the seven seas, Thomas 
Gomez, resents Jourdan. He accuses him of 
treachery and shoots him in the chest. Miss 
Peters sides with Jourdan and Gomez becomes 
her mortal enemy. The pirate queen and Jour- 
dan have a falling out, however, when she 
learns that Jourdan has a wife, Debra Paget. 
Miss Peters captures Miss Paget and then 
Jourdan. She tortures them for days, but, in 
a moment of sentiment induced by drink, frees 
them. From shore, Miss Paget and Jourdan 
watch a fierce battle between Miss Peters and 
Gomez in which the pirate queen and her crew 
are killed. 
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TITLE—Production Number—Company 


ABBOTT & COSTELLO Meet the 

Invisible Man (116) ne 
Abilene Trail (4946) Mono. 
According to Mrs. Hoyle (5122) Mono. 
Across the Wide Missouri (color) MGM 
Adventures of Capt. Fabian (5101!) Rep. 


Bud Abbott-Lou Costello 
Whip Wilson-Andy Clyde 
Spring Byington-Brett King 
Clark Gable-Ricardo Montalban 
Errol Flynn-Micheline Prelle 


For exploitation see Managers’ Round Table section. 
* following a title indicates a Box Office Champion. 
Picture ratings under National Groups are estimates by 
leading women's organizations and national review committees: 
A—Adults (over 18 years), Y—Youth (ages 12 to 18), C—Chil- 
dren (ages 8 to 12). Legion of Decency Ratings: A-I, 


Unobjec- 


tionable; A-2, Unobjectionable for Adults; B, Objectionable in 


part; C, Condemned. 


(S) before a page number indicates advance synopsis. 


Release Running 
Stars Date Time 


Mar.,'5! 
Feb. 4,'51 


c-REVIEWED— 
(S) synopsis 
Issue Page 


Groups L.of D. Review 


AYC 
AYC 
AY 


Very Good 
Very Good 


Mar. 17 759 
Dec. 30 (S)643 
June 23 905 
Apr. 7 (S)794 


Feb. 17 


>>> 
i ) 


> 


713 Good 


Air Cadet (115) Univ. 
Al Jennings of Oklahoma (color) (327) Col. 
Alice in Wonderland (color) (292)* RKO 
Alice in Wonderland (color Souvaine 
Along the Great Divide (025) wes 
American in Paris, An (color) MGM 
Angels in the Outfield (202) MGM 
Anne of the Indies (color) 20th-Fox 
Another Shore Pentagon 
Apache Drums (123) (color) Univ, 
Appointment With Danger (formerly 

United States Mail) (s019}* Para. 
Arizona Manhunt (5068) Rep. 
As Young As You Feel ther Will You 

Love Me in December (120) 20th-Fox 


BADMAN'S Gold UA 
Bannerline MGM 
Basketball Fix, The Fealart 
Bedtime for Bonzo (112) Univ. 
Behave Yourself Soom RKO 
Belle Le Grand (5006 Rep. 
Best of the Badmen {color} (176) RKO 
Big Carnival, The (formerly 
Ace in the Hole) 5023* 
Big Gusher, The (306) 
Bird of Paradise (color) (109) 
Bitter Springs 
Blackmailed 
Blazing Bullets (5142) 
(formerly Gold Bullets) 
Blue Lamp. The (Brit.) 
Blue Veil, The (263) RKO 
Bomba and Elephant Stampede Mono. 
Bonanza Town (367) Col. 
Border Fence Astor 
Born Yesterday (344)* 


Para. 

Col. 
20th-Fox 
Ealing-Bell 
Bell 


Mono. 
UA 


Col. 


Stephen McNally-Gail Russell 
Dan Duryea-Gale Storm 
Disney Feature 

Carol Marsh-Puppets 

Kirk Douglas-Virginia Mayo 
Gene Kelly-Leslie Caron 

Paul Douglas-Janet Leigh 
Jean Peters-Louis Jourdan 
Robert Beatty-Moira Lister 
Stephen McNally-Coleen Gray 


Alan Ladd-Phyllis Calvert 
Michael Chapin-Eilene Janssen 


Jean Peters-David Wayne 


Johnny Carpenter-Alyn Lockwood 
Sally Forrest-Lionel Barrymore 
John Ireland-Vanessa Brown 
Ronald Reagan-Diane Lynn 
Shelley Winters-Farley Granger 
Vera Ralston-John Carroll 
Robert Ryan-Claire Trevor 


Kirk Douglas-Jan Sterling 
Preston Foster-Wayne Morris 
Jeff Chandler-Louis Jourdan 
Tommy Trinder-Chips Rafferty 
Mai Zetterling-Dirk Bogarde 


Johnny Mack Brown 

Jack Warner-Jimmy Hanley 
Jane Wyman-Charles Laughton 
Johnny Sheffield-Donna Martell 
Charles Starrett-Smiley Burnette 
Walt Wayne-Mary Nord 
Broderick Crawford-Judy Holliday 
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Fair 


845 
929 
757 
990 
1015 
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Aug. 18 (S)982 
July 14 929 
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Fair 
Excellent 


Good 
Excellent 
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Nov. 25 





TITLE—Production Number—Company 


Bowery Battalion (5111) 
Brave Bulls, The (32!) 
Bride of the Gorilla 

Bridge of San Luis Rey Astor 
Bright Victory Univ. 
Browning Version, The (Brit.) U-I 
Buckaroo Sheriff of Texas (5066) Rep. 
Bullfighter and the Lady (formerly 

Torero) (5009) 


Mono. 
Col. 


Realart 


Rep. 


CALL Me Mister (color) (104)* 20th-Fox 

Calling Bulldog Drummond MGM 

Canyon Raiders (formerly Wild Horse 
Prairie) (5151) Mono. 

Captain Horatio Hornblower 
(color) (030)* 

Carrie 

Casa Manana (5116) 

Cattle Drive (color) (128) 

Cause for Alarm (118 

Cavalry Scout (color) (5101) 

Chain of Circumstance Col. 

Chance of a Lifetime Pilgrim 

China Corsair (316) Col. 

Circle of Danger (formerly 
White Heather) (Brit.) 

Cloudburst 

Cohens and Kellys in Africa 

Cohens and Kellys in Hollywood 

Come Fill the Cup (106) 

Comin’ Round the Mountain (127) 

Corky of Gasoline Alley 

Counterspy Meets Scotland Yard (307) Ao 

Crackdown KO 

Criminal Lawyer 

Criminals of the Underworld 

Crosswinds (color) (5104) 

Cry Danger (115) 

Cuban Fireball (5007) 

Cyclone Fury (368) 

Cyrano de Bergerac 


WB 
Para. 
Mono. 
Univ. 
MGM 
Mono. 


UA 
UA 
Realart 
Realart 
WB 


Univ. 
Col. 


Col 
Realart 
Para. 
RKO 
Rep. 
Col. 
UA 


Rep. 
Realart 
Lippert 


DAKOTA Kid, The (5067) 
Daltons Ride Again 

Danger Zone (5017) 

Dark Waters 

Darling, How Could You! (5108) 
David and Bathsheba (color) 
Day the Earth Stood Still, The (129) 20th-Fox 
Dear Brat (5021) Para. 
Decision Before Dawn 20th-Fox 
Desert Fox, The (130) 20th-Fox 
Detective Story (5111) 

Disc Jockey (AA-2!) 

Dodge City (017) 

Double Crossbones (color) (119) 

Drums in the Deep South 


EMPEROR'S Nightingale, The 

(color) Rembrandt 
Enforcer, The (015) ws 
Excuse My Dust (color) (133) M6M 


UA 
Univ. 
Mono. 
MGM 
Lippert 
Rep. 


FABIOLA®* (Ital. 

Fat Man, The (120) 

Father Takes the Air (5126) 

Father's Little Dividend (124)* 

F.B.1. Girl (5002) 

Fighting Coast Guard (5010) 

Fighting Sullivans, The (formerly 
The Sullivans} 

Fighting the Racketeers 

Fingerprints Don't Lie (5015) 

First Legion, The 

Five (391) 

Flame of Stamboul (314) 

Flight to Mars (5103) 

Flying Leathernecks (color) (261) 

Follow the Sun (112) 

Footlight Varieties (116) 

Force of Arms (102) 

Fort Defiance 

Fort Dodge Stampede (5062) 

Fort Savage Raiders (365) 

Fort Worth (color) (028) 

Four in a Jeep (Swiss) 

Fourteen Hours (114) 

Franchise Affair, The ( Brit.) 

Francis Goes to the Races (125)* 

Frogmen, The (122)* 
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Realart 
Realart 
Lippert 
UA 

Col. 
Col. 
Mono 
RKO 
20th-Fox 


Stratford 
Univ. 
20th-Fox 


Release 
Date 


Jan. 24,'51 


Stars 


Leo Gorcey-Huntz Hall 
Mel Ferrer-Miroslava May,'5! 
Lon Chaney, Jr.-Barbara Payton Oct.,'51 
Lynn Bari-Louis Calhern (reissue) Apr. 15,'5! 
Arthur Kennedy-Peggy Dow Aug.,'5! 
Michael Redgrave-Jean Kent Sept.,'5! 
Michael Chapin-Eileen Janssen May 1,'5! 
R. Stack-G. Roland-Joy Page May 15,'5! 

Feb.,'5! 

Not Set 


Betty Grable-Dan Dailey 
Walter Pidgeon-Margaret Leighton 
Whip Wilson-Fuzzy Knight Apr. 8,'5! 
Aug. !1,'51 
Not Set 
June 10,'5! 
Aug.,'5! 
Feb. 23,'5! 
May 13,'5! 
Aug.,'5! 
Feb.,’5! 
June,'5! 


Gregory Peck-Virginia Mayo 
Jennifer Jones-Laurence Olivier 
Robert Clarke-Virginia Welles 
Joel McCrea-Dean Stockwell 
Loretta Young-Barry Sullivan 
Rod Cameron-Audry Long 
Richard Grayson-Margaret Field 
Basil Radford-Nial MacGinnis 
Jon Hall-Liza Farraday 


Ray Milland-Patricia Roc Mar. 22,'5! 
Robert Preston-Elizabeth Sellers Aug. 3,5! 
George Sidney-Charies Murray (reissue) Aug.!,'5! 
George Sidney-Charles Murray ona: Aug.!,'51 
James Cagney-Phyllis Thaxter Oct. 20, ‘5! 
Bud Abbott-Lou Costello July,'5! 
Jimmy Lydon-Scotty Beckett Sept.,'5! 
Howard St. John-Amanda Blake Feb.,'5! 
Bill Williams-Carla Balenda Not Set 
Pat O'Brien-Jane Wyatt Oct.,'51 
Richard Dix-Lon Chaney (Reissue) May 1,51 
John Payne-Rhonda Fleming Oct.,'51 
Dick Powell-Rhonda Fleming Feb. 3-10,'5! 
Estelita Rodriquez-Warren Douglas Mar. 5,'51 
Charles Starrett-Smiley Burnette Aug.,'5! 
Jose Ferrer-Mala Powers July 20,51 
Rudy Ralston-Philip Ford July 1,51 
Alan Curtis-Lon Chaney (reissue) Sept.,'51 
Richard Travis-Pamela Blake Apr. 20,'5! 
Merle Oberon-Franchot Tone (reissue) Mar. 15,'51 
Joan Fontaine-John Lund Oct.,'5! 
Gregory Peck-Susan Hayward Sept.,'5! 
Michael Rennie-Patricia Neal Sept.,'5! 
Mona Freeman-Edward Arnold June,’5! 
Richard Basehart-Gary Merrill Aug.,'5! 
James Mason-Jessica Tandy Oct.,’51 
Kirk Douglas-Eleanor Parker Nov.'5! 
Jane Nigh-Michael O'Shea Aug. 23,5! 
Errol Flynn-O. de Havilland (reissue) Mar. 17,'51 
Donald O'Connor-Helene Carter Apr.,’5! 
James Craig-Barbara Payton Oct. 20,'51 


Sept.,'5! 
Feb. 24,'5! 
June 22,51 


Puppets 
Humphrey Bogart-Jeff Corey 
Red Skelton-Sally Forrest 


June 1,'51 
May,'5! 
June 17,5! 
Apr. 13,"51 
Oct. 26'51 
June 1,51 


Michele Morgan-Henry Vidal 

J. Scott Smart-Julie London 
Raymond Walburn-Walter Catlett 
S. Tracy-J. Bennett-E. Taylor 
Cesar Romero-Gene Evans 

Brian Donlevy-Ella Raines 


Anne Baxter-Thomas Mitchell (reissue) Feb. |,'5! 
Ed Sullivan-Barton MacLlane (reissue) May 1,'5! 
Richard Travis-Sheila Ryan Feb. 23,5! 
Charles Boyer-Walter Hampden May 11,51 
William Phipps-Susan Dougles Not Set 
Richard Denning-Lisa Ferraday Apr.,'5i 
Marguerite Chapman-C. Mitchell Sept. 23,'5! 
John Wayne-Robert Ryan Aug. 28,5! 
Anne Baxter-Glenn Ford Apr.,'5! 
Variety Cas? Apr.,'5! 
William Holden, Nancy Olson Sept. 15,51 
Dane Clark-Tracey Roberts Not Set 
Allan “Rocky” Lane Aug. 24,'5! 
Charles Starrett-Smiley Burnette Mar.,'5! 
Randolph Scott-David Brian July 14,51 
Viveca Lindfors-Ralph Meeker Aug. 17,5! 
Paul Douglas-Debra Paget Apr.,'5! 
Michael Denison-Dulcie Gray Aug. 31,5! 
Donald O'Connor-Piper Laurie July,'5! 
Richard Widmark-Dana Andrews July,'5! 
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69m 
108m 
76m 
9Iim 
97m 
90m 
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Good 
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Good 
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Fair 


Good 
Excellent 
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Good 
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Good 
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Excellent 
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TITLE—Production Number—Company 


Fugitive Lady (5011) 
Fury of the Congo (329) 


GHOST CHASERS (5112) 
G. |. Jane (5012) Lippert 
Girl in Every Port, A RKO 
Go for Broke (129)* MGM 
Gold Raiders UA 
Golden Girl (color) 20th-Fox 
Golden Horde, The (color) (134) Univ. 
Goodbye, My Fancy i WB 
Great Adventure (502!) Lippert 
Great Caruso, The (color) (127) MGM 
Great John L., The Astor 
Great Missouri Raid, The (5013) 

(color) Para. 
Groom Wore Spurs, The (114) Univ. 
Grounds for Marriage (114) MGM 
Guerrillas of the Underground Realart 
Guilt Is My Shadow (Brit.) Stratford 
Gun Play (120) RKO 
Guy Who Came Back, The (formerly 

Just One More Chance) (118) 20th-Fox 
Gypsy Fury (formerly Wind Is 

My Lover) (Swed.}) (5192) 


HALF Angel (color) (116)* 

Half Breed (color) 

Happy Go Lovely (color) (262) (Brit.) RKO 

Hard, Fast and Beautiful (formerly 

Mother of a Champion) (119) 

Harlem Globetrotters, The 

Havana Rose (5124) 

He Ran All the Way 

Heart of the Rockies (5042) 

Her First Romance (358) 

Her Panelled Door (Brit.) 

Here Comes the Groom (510!) 

Highly Dangerous (5029) 

Highwayman, The (AA-20) (color) 

Hillbilly Blitzkrieg 

Hills of Ireland (color) WorldTravel 

Hills of Utah (356) Col. 

His Kind of Woman (20!) RKO 
Univ. 
MGM 
Rep. 


Rep. 
Col. 


Mono. 


Mono. 


20th-Fox 
R 


Hollywood Story (124) 
Home Town Story, The 

(formerly Headline Story) (128) 
Honeychile (color) (5124) 
Hoodlum, The 
Horsie (formerly Queen for a Day) 
Hotel Sahara (Brit.) 
House on Telegraph Hill (117) 
Hurricane Island (color) (349) 


| CAN Get It for You 
Wholesale (111) 20th-Fox 

| Was a Communist for the F.B.I.* ws 

| Was an American Spy (AA-19) (023) AA 

I'd Climb the Highest Mountain 
(color) (105) 

In Old Amarillo (5043) 

inside Straight (123) 

Inside the Walls of Folsom Prison (026) 

Insurance Investigator (5026) 

Interrupted Journey (British) 

Iron, Man, The (130) 

It's Only Money 


UA 
UA 
UA 


20th-Fox 
Col. 


20th-Fox 
Rep. 
6M 
ws 
Rep. 
Lopert 
Univ. 


RKO 


JESSE James (color) (057) 

Jet Pilot (color) 

Jim Thorpe-All American (101) 
Joe Palooka in Triple my (5118) 
Journey Into Light (132) 

Jungle Headhunters (color) (177) 


KATIE Did tt (122) 

Kentucky (color) (150) 
Kentucky Jubilee (5007) 
Kim (color) (115)* 

Kind Lady (134) MGM 
King of the Bullwhip West. Adv. 
Kon-Tiki_ (173) RKO 


LADY and the Bandit, The (337) 
(formerly Dick Turpin's Ride) Col. 
Lady from Texas, The (color) Univ. 
Las Vegas Story RKO 
Last Outpost, The (color) 
(formerly New Guinea Sold) (5020) Para. 
Law and the Lady, The (formerly 
The Law and Lady Lovery) (136) 


20th-Fox 
RK 


20th-Fox 
Lippert 
MGM 


MGM 


PRODUCT DIGEST SECTION, SEPTEMBER 22, 


Release 
Date 


July 15,51 
Apr.,'5! 


Apr. 29,51 
July 6,'51 
Sept. 29,'51 
May 25,'5! 
Sept. 14,'51 
Oct.,'5! 
Oct.,'51 
May 19,'5! 
Nov. 2,'51 
Apr.,'51 
July 15,'51 


Stars 


Janis Paige-Binnie Barnes 
Johnny Weissmuller-Sherry Moreland 


Leo Gorcey-Huntz Hall 

Jean Porter-Tom Neal 
Graucho-Marx-Marie Wilson 
Van Johnson-Warner Anderson 
George O'Brien, Sheila Ryan 
Mitzi Gaynor-Dale Robertson 
David Farrar-Ann Blyth 

Joan Crawford-Frank Lovejoy 
Dennis Price-Jack Hawkins 
Mario Lanza-Ann Blyth 

Linda Darnell-Rory Calhoun (reissue) 


Wendell Corey-Macdonald Carey Feb. 22,'51 
Ginger Rogers-Jack Carson Mar.,'51 
Van Johnson-Kathryn Grayson Jan. 26,'51 
C. Bennett-Gracie Fields (reissue) May 15,'5! 
Elizabeth Sellars-Patrick Holt July 27,'51 
Tim Holt-Joan Dixon May,'5! 


Paul Douglas-Joan Bennett July,'5! 


Mar. 18,51 
May,'5! 


Nov. 3,'51 
July 18°51 


Viveca Lindfors-Christopher Kent 


Loretta Young-Joseph Cotton 
Robert Young-Janis Carter 
David Niven-Vera-Ellen 


June 9,'51 
Not Set 
Sept. 15,'51 
July 13°51 


Claire Trevor-Robert Clarke 

Thomas Gomez and Globetrotters 

Estelita Rodriguez-Hugh Herbert 

John Garfield-Shelley Winters 

Roy Rogers-Penny Edwards 

Margaret O'Brien-Allan Martin, Jr. 

Phyllis Calvert-Edward Underdown 

Bing Crosby-Jane Wyman 

Dane Clark-Margaret Lockwood 

Wanda Hendrix-Charles Coburn 

Bud Duncan-Edgar Kennedy (reissue) 

Documentary Travelogue 

Gene Autry-Donna Martell 

Robert Mitchum-Jane Russell 

Richard Conte, Julia Adams June,'5! 

May 18,'51 

Not Set 

July 27,'5! 
July 7,'51 

Oct. 15,'51 
June,’5! 
July,'5! 


Donald Crisp-Marjorie Reynolds 
Judy Canova-Eddie Foy, Jr. 
Lawrence Tierney 

Phyllis Avery-Darren McGavin 
Yvonne De Carlo, Peter Ustinov 
Richard Basehart-Valentina Cortese 
Jon Hall-Marie Windsor 


Susan, Haywerd-Dan Dailey 
Frank Lovejoy-Dorothy Hart 
A. Dvorak-G. Evans-D. Kennedy 


Apr.,’5! 
May 5,'5! 
Apr. 15,'51 


Feb.,'5! 
May,'5! 
Mar. 16,'51 
June 16,51 
Mar. 23,'51 


Susan Hayward-William Lundigan 
Roy Rogers-Penny Edwards 

David Brian-Arlene Dahli 

Steve Cochran-David Brian 
Audrey Long-Richard Denning 
Valerie Hobson-Richard Greene 
Jeff Chandler-Evelyn Keyes 

Frank Sinatra-Jane Russell Oct. 27, ‘5! 
Tyrone Power-Henry Fonda sear ae 
John Wayne-Janet Leigh 22,'51 
Burt Lancaster-Phyllis Thaxter toot 1,'5) 
Joe Kirkwood Sept. 16,'51 
Sterling Hayden-Viveca Lindfors Oct.,'5! 
Amazon Expedition June,'5! 


Ann Blyth-Mark Stevens May,'5! 
Loretta Young-Richard Greene (reissue) July,'5! 
Jerry Colonna-Jean Porter 

Errol Plynn-Dean Stockwell 

Ethel Barrymore-Maurice Evans 
Lash LeRue~Jeck Holt 
A 7 4 


June 29,'51 
Feb. 1,51 
y Apr.,'5! 








Louis Hayward-Patricia Medina 
Mona Freeman-Howard Duff 
Jane Russell-Victor Mature Nov. 17. ‘Bl 


Ronald Reagan-Rhonda Fleming May,'5! 


Greer Garson-Michael Wilding July 20,'51 


1951 


Running 
Time 


78m 
69m 


69m 
62m 


92m 
56m 


77m 
107m 


109m 
96m 
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Apr. 


21 
24 


23 
i 


31 
15 
14 


2! 


June 9,45 


Dec. 
Feb. 
Dec. 


9 
24 


synopsis 


Page 


938 
722 


906 
975 


783 


88 
86i 
(S)406 


o——— RATINGS. 


Nat'l 
Groups 


AY 


Herald 


Lof D. Review 


A- 


A 
A- 


SOP? PD 


>> 


non 


-s 


NN 


Fair 
Average 


Good 
Good 


Excellent 


Good 
Very Good 


Excellent 
Good 


Excellent 
Good 
Fair 


Fair 


Good 


Good 
Very Good 
Very Good 


Excellent 


Good 
Very Good 
Very Good 


Very Good 


Very Good 

Good 

Very Good 
00: 


Good 


Fair 
Good 
Fair 
Good 
Fair 


Very Good 
Excellent 
Average 


Very Good 
Good 

Fair 

Good 
Good 


Excellent 
Good 
Good 
Good 


Average 
Average 
Good 

Very Good 
Fair 


Good 


Good 
Good 


Good 


Very Good 


1037 








-—REVIEWED— 
(S) =synopsis 
Issue Page 


ee ~ 
Nat'l Herald 
L.of D. Review 


Good 


Running 
Time 


60m 


Release 
Date 


Feb. 24,'5! 


Groups 
Dec. 30 642 AY 


Stars 


Tim Holt-Joan Dion 


TITLE—Production Number—Company 
RKO 


) 
. 
) 
) 


Law of the Badlands (113) 
Leave It to the Marines (5005) 
Lemon Drop Kid The (5018)* 
Let's Go Navy (51/13) 
Let's Make It Legal 20th-Fox 
Light of Wesiern Stars, The Favorite 
Lightning Strikes Twice (0/9) WB 
Lilli Marlene (203) (Brit.) RKO 
Lion Hunters, The (5109) Mono. 
Little Egypt (color) (131) Univ. 
Little Giant Realart 
Little Big Horn (5003) Lippert 
Long Dark Hall, The (Brit.) UA 
Lorna Doone (color) (336) Col. 
Lost Continent (5004) Lippert 
Lost Planet Airmen (503!) Rep. 
Lucky Nick Cain (formerly High 
Stakes} (108) 
Lullaby of Broadway (color) (020)* 


Lippert 
Para. 
Mono. 


20th-Fox 
wes 


M (347) Col. 
Ma and Pa Kettle Back on 

the Farm (117) Univ. 
Macao RKO 
Magic Carpet, The Col. 
Magic Face, The Col. 
Magnet, The (18!) Univ. 
Magnificent Yankee, The (116) MGM 
Man from Planet X, The UA 
Man from Sonora (5141) Mono. 
Man of Two Worlds 20th-Fox 
Man With a Cloak MGM 
Man With My Face, The UA 
Maniacs on Wheels (Brit.) IRO 
Mark of the Renegade (color) (129) Univ. 
Mask of the Avenger (color) (359) Col. 
Mask of the Dragon (5013) Lippert 
Massacre in the Orient Realart 
Mating a. The (5016) Para. 
Medium, The Transfilm 
Meet Me see the Show (C) (125) 20th-Fox 
Men of the Sea (Brit.) - or 
Million Dollar Pursuit (5028) 
Millionaire for Christy, A (127) 
Missing Women (5025) 

Mr. Ace 

Mr. Peek-A-Boo [(Fr.} 

Mister Drake's Duck {Br.) 

Mr. Belvedere Rings the Bell (124)* 20th-Fox 
Mr. Imperium (color) (203) MGM 
Mob, The Col. 
Molly (formerly The Goldbergs) 

(5011) Para. 
Montana Desperado (5143) Mono. 
Murder Without Crime Stratford 
My Forbidden Past (114)* RKO 
My Friend Flicka (color) (152) 20th-Fox 
My Outlaw Brother (formerly 

My Brother, the Outlaw) UA 
My True Story (308) Col. 
Mysterious Rider, The Favorite 


20th Pes 


NATIVE Son Classic 
Naughty Arlette ( Brit.) UA 
Navy Bound (5120) Mono. 
Nevada Badmen (5132) Mono. 
Never Trust a Gambler (326) Col 
New Mexico UA 
Night Into Morning (formerly The 

People We Love) (130) MGM 
Night Riders of c- (5059) Rep. 
No Highway in the 

(formerly No Hi daniel (121) 
No Orchids for Miss Blandish 
No Place for Jennifer (Brit.) 
No Questions Asked (132) 


20th-Fox 
enown 
Stratford 
MGM 


OBSESSED (formerly Evil One) (Br.) UA 
Odette (Br.) UA 
Of Men and Music 
Oh! Susanna (color) 

{formerly The Goldentide} (5008) Rep. 
Oklahoma Justice (5144) Mono. 
Oliver Twist (Brit.} (828) UA 
On Dangerous Ground (formerly 

Dark Highway) RKO 
On Moonlight Bay (color) (029)* WB 
On the Loose (202) KO 
On the Riviera (color) (115)* 20th-Fox 
Only the Valiant (022) we 


1038 


20th-Fox 


Sid Melton-Mara Lynn 

Bob Hope-Marilyn Maxwell 
Bowery Boys July 29,'51 
Claudette Colbert- Macdonald Carey Nov.’5! 
Alan Ladd-Victor Jory (reissue) Feb.,'5! 
Ruth Roman-Richard Todd Mar, 10,'5! 
Lisa Daniely-Hugh McDermott July,'5! 
Johnny Sheffield Mar. 25,'51 
Mark Stevens-Rhonda Fleming Sept.,‘5! 
Abbott and Costello (reissue) June 1,'5! 
John Ireland-Lloyd Bridges June 18,'5! 
Rex Harrison-Lilli Palmer Apr. 10,'5! 
Barbera Hale-Richard Greene June,'5! 
Cesar Romero-Hillary Brooke Aug. 17,5! 
Tristram Coffin-Mae Clarke July 25,'51 


Sept. 28,'5! 
Apr., 5! 


Mar.,'5! 


George Raft-Coleen Gray 
Mar. 24,51 


Doris Day-Gene Nelson 
David Wayne-Howard Da Silve Mar.,'5! 
Apr.,'5! 
Nov. 17,'51 
Not Set 
Aug. 8,'5! 
Feb.,5! 
Feb. 9,51 
Apr. 27,'51 
Mar. 11,51 
Nov.'5! 
Oct.,'5! 
June 8,'5! 
July 11,'51 
Aug.,'5! 
July,'51 
Mar. 17,'5! 
(reissue) May 15,'5! 


Marjorie Main-Percy Kilbride 
Robert Mitchum-Jane Russell 
Lucille Ball-John Agar 

Luther Adler-Patricia Knight 
Stephen Murray-Kay Walsh 

Louis Calhern-Ann Harding 
Robert Clark-Margaret Field 
Johnny “Mack” Brown 

Tyrone Power-Ann Blyth 

Joseph Cotten-Barbara Stanwyck 
Barry Nelson-Carole Matthews 
Dirk Bogarde-Bonar Colleano 
Ricardo Montalban-Cyd Charisse 
John Derek-Jody Lawrence 
Richard Travis, Sheila Ryan 
Leo Carrillo-Turhan Bey 
Thelma Ritter-John Lund Mer. 24,'5! 
Marie Powers-A. M. Alberghetti Not _ 
Betty Grable-Macdonald Carey Aug. 

M. Lockwood-Roger Livesey (reissue) May is Fy 
Penny Edwards-Steve Flagg 

Fred MacMurray-Eleanor Parker 

Penny Edwards-James Millican 

George Raft-Sylvia Sidney (reissue) June 15,'5! 
Joan Greenwood-Bourvil Oct. 21,'51 
Douglas Fairbanks, Jr.-Y. Doolan Sept. 21,'5! 
Clifton Webb-Joanne Dru Aug.,'5! 
Lane Turner-Ezio Pinza Sept.,'5! 
Broderick Crawford-Betty Buehler Oct.,'5! 


Apr.,’51 
June 24,'5! 


Gertrude Berg-Phillip Loeb 
Johnny Mack Brown 

Dennis Price-Joan Dowling May 25,'5! 
Robert Mitchum-Ava Gardner Apr. 14,'5! 
Roddy McDowall-Preston Foster (reissue) June,'5! 


Mar. 15,'51 
Mar.,'5! 
(reissue) Feb.,’5! 


Mickey Rooney-Wanda Hendrix 
Helen Walker-Willard Parker 
Russell Hayden-Sidney Toler 


Jean Wallace-Richard Wright 
Mai Zetterling-Hugh Williams 
Tom Neal-Regis Toomey 
Whip Wilson-Fuzzy Knight 
Dane Clark-Cathy O'Donnell 
Lew Ayres-Marilyn Maxwell 


June 18,'51 
Mar. 9,'51 
Mar. 4,'51 
May 27.'5! 

Aug.,'5! 

Aug. 24,'51 


June 8,'51 
Feb. 28,5! 


Oct.,'51 
Fob.,'5! 
June 22,51 
June 15,'51 


Ray Milland-John Hodiak 
Allan “Rocky” Lane 


James Stewart-Marlene Dietrich 
Jack LaRne-Linda McDermott 
Rosamune Johns-Leo Glenn 
Arlene Dahl-Barry Sullivan 


David Farrar-Geraldine Fitzgerald 
Anna Neagle-Trevor Howard 
Concert Package 


Sept. 7,'51 
May 15,5! 
Mar.,’5! 


Mar. 28,'5! 
Aug. 19,'5! 
Apr. 27,'5! 


Rod Cameron-Adrian Booth 
Johnny Mack Brown 
Robert Newton-Alec Guinness 


Robert Ryan-lda Lupino Aug.,'5! 
Doris Day-Gordon MacRae July 28,51 
Joan Evans-Melvyn Douglas July,"5! 
Danny Kaye-Gene Tierney May,'5! 
Gregory Peck-Barbara Payton Apr. 21,'51 


9im 
68m 


68m 
9Iim 
75m 
75m 
82m 
9im 
85m 
86m 
84m 
85m 
65m 


87m 
92m 


88m 
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July 
duly 
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TITLE—Production Number—Company 


Operation Pacific (013)* WB 

Operation X (333) (Brit.) Col. 

PAINTED Hills (color) (125) MGM 

Painting the Clouds With Sunshine 
(color) (105) WB 

Pandora and the Flying Dutchman 
(C) (Brit.) 

Pardon My French (French) 

Passage West (color) (5022) 

Payment on Demand (formerly 
Story of a yn (171)* 

Peking Express (5024) 

People Against O'Hara (20!) 

People Will Talk (126) 

Pickup 

Pier 23 (5018) 

Pistol Harvest (205) 

Place in the Sun, A (5102) 

Pool of London (Brit.) (183) 

Portrait of Clare ( Brit.) 

Present Arms (5023) 

Pride of Maryland (5023) 

Prince Who Was a Thief, The 
(color) (126) 

Prison Break 

Private Snuffy Smith 

Prowler, The 


Stratford 
Lippert 
Rep. 


Univ. 
Realart 
Astor 
UA 


Para. 


RACKET, The RKO 
Raton Pass jee wB 
Rawhide (113) 20th-Fox 
Red Badge of Courage, The (204) MGM 
Red Shoes, The (color) (Brit.) A 
Redhead and the Cowboy, The (5015) Para. 
Reluctant Widow, The Fine Arts 
Reunion in Reno — 
Revenue Agent (3! Col 
Return of Frank si (color) (058) 20th- Fox 
Rhubarb (5103) Par 
Rhythm Inn (5115) Mon 
Rich, Young and Pretty (color) (138) MGM 
Ridin’ the Outlaw Trail (364) Col, 
River, The (color) 

Roadblock (204) 

Roaring City (5016) i 
Rodeo King and the Senorita (5053) 

Rough Riders of Durango (5058) 

Royal Wedding (color) (121)* 


SADDLE Legion (117) RKO 
St. Benny the Dip UA 
Salerno Beachhead (formerly 
Walk in the Sun) 
Samson and Delilah * yal ts010). 
Santa Fe (color) (33 
Saturday's Hero . “he Hero) (318) Col. 
Savage Drums (500!) Lippert 
Scarf, The UA 
Sealed Cargo (118) RKO 
Second Woman, The UA 
Secret Confessions of « Model Realart 
Secret of Convict Lake, The (123) 20th-Fox 
Secrets of a Sinner Realart 
Secrets of Monte Carlo (5030) Rep. 
September Affair (5012) Para. 
Show Boat (color) (135)* MGM 
Silver Canyon (355) Col. 
Silver City Bonanza (505!) Rep. 
Sirocco (348) Col. 
Skipalong Rosenbloom UA 
Sky High (5024) Lippert 
Slaughter Trail (color) RKO 
Smoky (color) (043) 
Smuggler's Gold (315) 
Smuggler's Island (color) (12!) 
Snake River Desperadoes (366) 
So Long at the Fair (Brit.) 
Soldiers Three (126) 
Something to Live For (5105) 
South of Caliente 
Spoilers of the Plains (5041) 
Stagecoach Driver (5153) 
Stardust and Sweet og (form. 
Calendar Girl) (50 
Steel Helmet, The \e006) 
Stop That Cab (5014) 
Storm Over Bengal (579) 


QUEBEC (5017) (color) 


ealart 
"Sas. 
Col. 


20th-Fox 
Col. 
Univ. 
Col. 

UA 
MGM 
Para. 
Rep. 
Rep. 
Mono. 


Rep. 
Lippert 
Lipoert 

Rep. 


Release 
Date 


Jan. 27,'51 
Feb.,'5! 


Stars 


John Wayne-Patricia Neal 
Edward G. Robinson-Peggy Cummins 


Lassie-Bruce Cowling-Cary Grey May 4,'5! 


Dennis Morgan-Virginia Mayo Oct. 10,'5! 
Nov.,'5! 
Aug. 10,'51 
July,'5! 


James Mason-Ava Gardner 
Merle Oberon-Paul Henreid 
John Payne-Ariene Whelan 


Better Davis-Barry Sullivan 
Joseph Cotten, Corinne Calvet 
Spencer Tracy-Diana Lynn 
Cary Grant-Jeanne Crain 
Beverly Michaels-Hugo Haas 
Hugh Beaumont-Richard Travis 
Tim Holt 
M. Clift-E. Taylor-S. Winters 
Bonar Colleano-Rene Asherson 
Richard Todd-Margaret Johnson 
William Tracy-Joe Sawyer 
Stanley Clements-Peggy Stewart Jan. 20,51 
Tony Curtis-Piper Laurie July,'5! 
Barton MacLane-C. Bennett (reissue) June 15,5! 
Bud Duncan-Edgar Kennedy (reissue) Nov. 10,'5! 
Van Heflin-Evelyn Keyes May 25,'5! 
John Barrymore, Jr.-Corinne Calvet Apr.,'51 
Sept.,'5! 
Apr. 7,'51 
May,'5! 
Sept. 28,'5! 
Oct. 1,'51 
Mar.,'51 
Sept.,’51 


Robert Mitchum-Lizabeth Scott 
Patricia Neal-Dennis Morgan 
Tyrone Power-Susan Hayward 
Audie Murphy-Bill Mauldin 
Moira Shearer-Anton Walbrook 
Glenn Ford-Rhonda Fleming 
Jean Kent-Guy Rolfe 

Mark Stevens-Peggy Dow 
Douglas Kennedy-Jean Willes 
Henry Fonda-Gene Tierney (reissue) 
Ray Milland-Jan Sterling 

Jane Frazee-Kirby Grant 

Jane Powell-Wendell Corey 
Charles Starrett-Smiley Burnette 
Radha-Esmond Knight 

Charles McGraw-Joan Dixon 
Hugh Beaumont-Richard Travis 
Rex Allen 

Allan “Rocky” Lane-Aline Towne 
Fred Astaire-Jane Powell 


Feb. 11.'5! 
Aug. 3,'51 
Feb. ‘5! 
Sept. 10,'51 
Not Set 
May 45! 
July 15,'51 
Jan. 30,'5! 
Mar. 23,'51 


Apr.,’5! 
Aug. 24,'5! 


Tim Holt-Dorothy Malone 
Dick Haymes-Nina Foch 


Dana Andrews-Richard Conte (reissue) Feb. |,’5! 
H. Lamarr-V. Mature-G. Sanders Mar. 28,'5! 
Randolph Scott-Janis Carter Apr..'51 
John Derek-Donna Reed Sept.,'5! 
Sabu-Lita Baron June 22,'51 
John Ireland-Mercedes McCambridge Apr. 6,5! 
Dana Andrews-Claude Rains May,'5! 
Robert Young-Betsy Drake Mar. 16,'5! 
D. Darrieux-D. Fairbanks, Jr. (reissue) Mar.,'5! 
Ethel Barrymore-Glenn Ford Aug.,'5! 
Madge Evans-John Boles (reissue Mar.,’51 
Warren Douglas-Lois Hall June 20,'5! 
Joan Fontaine-Joseph Cotten 
Kathryn Grayson-Howard Keel 
Gene Autry-Pat Buttram 

Rex Allen-Buddy Ebsen 

Humphrey Bogart-Marta Toren 
Maxie Rosenbloom-Jackie Coogan 
Sid Melton-Mara Lynn 

Brian Donlevy-Virginia Grey Oct.,'51 
Victor Jory-lrene Bentley (reissue) June,’5! 
Cameron Mitchell-Amanda Blake May,'5! 
Jeff Chandler-Evelyn Keyes May,'5! 
Charles Starrett-Smiley Burnette May,'5! 
Jean Simmons-Dirk Bogarde Mar. 29,51 
S. Granger-W. Pidaeon-D. Niven Apr 20 ‘5! 
Joan Fontaine-Ray Milland Oct.,'5! 
Roy Rogers-Dale Evans Not Set 
Roy Roaers-Penny Edwards Feb. 5'SI 
Johnny Mack Brown July. 15,'51 


Aor. 20.'5! 
Oct. 19,'51 


June 15,'51 

Feb. 2.'5! 

Mar. 31.'5! 
(reissue) June 1,'51 


William Marshall-Gail Patrick 
Gene Evans-Steve Brodie 
Sid Melton-Iris Adrian 

P. Knowles-Rochelle Hudson 
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TITLE—Production Number—Company 


Storm Warning (014) 

Strangers on a Train (027)* 

Streetcar Named Desire, A (104) 

Strictly Dishonorable (13!) 

Strip, The (140) 

Submarine Command (5107) 

Sugarfoot (color) (016) 

Sunny Side of the Street (color) 
Superman and the Mole Men (5030) Lippert 
Sword of Monte Cristo (color) 

(106) 20th-Fox 
TAKE Care of My Little Girl 

(color) (119)* 

Tales of Hoffmann {color} 
Tales of Robin Hood (5008) 
Tall Target, The (139) 
Tanks Are Coming, The ws 
Target Unknown (formerly Prisoner 
of War) (I11) 
Tarzan's Peril (172) RKO 
Teresa (137) MGM 
Texans Never Cry (352) Col. 
Texas Carnival (color) MGM 
Texas Rangers (325) (color) Col. 
That's My Boy (5026)* Para. 
They Were Not Divided UA 
Thing, The (174)* RKO 
Thirteenth Letter (formerly The 
Scarlet Pen} (107) 
This Is Korea (color) 
Three Guys Named Mike (1!19)* 
Three Steps North UA 
Thunder in God's Country (5052) Rep. 
Thunder on the Hill (133) Univ. 
Thunderhead, Son of Flicka (color) 

(151) Oth-Fox 
Time of Their Lives Realart 
Tokyo File 212 (175) 

Tomahawk (color) (110)* 
Tomorrow Is Another Day (103) 
Tony Draws a Horse (British) 
Too Young to Kiss 

Trio (Brit.) (5030) 

Try and Get Me 

(formerly Sound of Fury) UA 
Two Dollar Bettor Realart 
Two Gals and a Guy UA 
Two of a Kind (350) Col. 
Two Tickets to Broadway (color) RKO 


20th-Fox 
Lopert 
Lippert 
MGM 


Univ. 


20th-Fox 


Rep. 
MGM 


Fine Arts 
MGM 


Para. 


UNKNOWN Man, The (form. Behind 

the Law) MGM 
Unknown World (5101) Lippert 
Up Front (118)* Univ. 


VALENTINO (color) (320) Col. 
Varieties on Parade (5020) Lippert 
Vengeance Trail Mono. 
Vengeance Valley (color) (117)* MGM 
Vicious Years, The (519!) Mono. 
Virginia City (018) ws 
Volcano {Ital.) UA 


WANTED: Dead or Alive (5154) Mono. 
Warden of the Big House Realart 
Warpath (color) (5025) Para. 
Well, The UA 
Wells Fargo Gunmaster (506!) Rep. 
Westward the Women MGM 
When | Grow Up UA 
When the Redskins Rode (C) (339) Col. 
When Worlds Collide (5106) (color) Para. 
Whirlwind (354) Col. 
Whistle at Eaton Falls, The Col. 
Wooden Horse, The (Brit.) Snader 


YANK in Korea, A (346) 

Yellowfin (formerly Bluefin) 

Yes Sir, Mr. Bones (5019) 

You Never Can Tell (132) 

You're in the Navy Now [formerly 
USS. Teakettle} (110) 

Yukon Manhunt (5123) 


20th-Fox 
Mono. 


Release 
Date 


Feb. 10,'5! 
June 30,5! 
Sept. 29,'51 

July 6,'5! 
Aug.,'5! 
Nov.,'5! 

Mar. 10,'5! 

Sept,'5! 
Nov. 16,'51 


Stors 


Ginger Rogers-Ronald Reagan 
Farley Granger-Ruth Roman 
Vivien Leigh-Marlon Brando 
Ezio Pinza-Janet Leigh 

Mickey Rooney-Sally Forrest 
William Holden-Nancy Olson 
Randolph Scott-Adele Jergens 
Frankie Lane-Tony Arden 
George Reeves-Phyllis Coates 


George Montgomery-Paula Corday Mar.,’51 


July.’5! 
Roadshow 
Nov. 30,'51 
Aug. ‘5! 
Nov. 17,51 


Jeanne Crain-Jean Peters 
Moira Shearer-Robert Helpmann 
Robert Clarke-Mary Hatcher 
Dick Powell-Paula Raymond 
Steve Cochran-Marie Aldon 


Feb.,'5! 
Mar. 10,5! 
July 27,'51 

Mar.,'5! 

Oct.,'51 

June,'5! 

Aug.,'5! 

Feb. 8,'5! 

Apr.,'5! 


Mark Stevens-Robert Douglas 

Lex Barker-Virginia Huston 

Pier Angeli-John Ericson 

Gene Autry-Gail Davis 

Esther Williams-Howard Keel 
George Montgomery-Gale Storm 
Dean Martin-Jerry Lewis 

Edward Underdown-Ralph Clanton 
Kenneth Tobey-Margeret Sheridan 


Feb..,'5! 
Aug. 10,'5! 
Mar. 9,'5! 
June 15,51 
Apr. 8,51 
Sept.,'5! 


Charles Boyer-Linda Darnell 
Documentary 

Jane Wyman-Van Johnson 
Lloyd Bridges-Lea Padovani 
Rex Allen-Mary Sllen Kay 
Claudette Colbert-Ann Blyth 


Roddy McDowall-Preston Foster (reissue) June,'5! 
Abbott and Costello (reissue) June 1,5! 
Florence Marly-Robert Payton May,'5! 
Van Heflin-Yvonne De Carlo Feb..'5! 
Ruth Roman-Steve Cochran Sept. 22,'5! 
Cecil Parker-Anne Crawford May 14'S! 
Van Johnson-June Allyson Nov.,'5! 
J. Hayter-N. Patrick-J. Simmons June,’51 


May 4,'5! 
Sept..5! 
Aug. 31,'51 
July,"5! 
Oct. 13,'51 


Frank Lovejoy-Kathleen Ryan 
John Litel-Marie Windsor 
Janis Paige-Robert Alda 
Lizabeth Scott-Edmond O'Brien 
Tony Martin-Janet Leigh 


Not Set 
Oct. 26,51 
Apr.,’5! 


Walter Pidgeon-Ann Harding 
Bruce Kellogg-Marilyn Nash 
David Wayne-Tom Ewell 


Apr.,’5! 
July 20,51 

Not Set 
Feb. 16,5! 
Feb. 18.'5! 
(reissue) Mar. 17,'5! 
May i,’5! 


Tony Dexter-Eleanor Parker 
Jackie Coogan 

Bill Elliott-Peggy Stewart 

Burt Lancaster-Robert Walker 
Tommy Cook-Gar Moore 
Errol Flynn-H. Bogart 
Anna Magnani-Geraldine Brooks 


Whip Wilson Sept. 9,'5! 
V. McLaglen-Jackie Cooper [reissue) June is. L- 
Edmond O'Brien-Dean Jagger 
Henry Morgan, Barry Kelly 
Allan “Rocky” Lane 

Robert Taylor-Denise Darcel 
Robert Preston-Martha Scott 
Jon Hall-Mary Castle 

Richard Derr-Barbara Rush 
Gene Autry-Gail Davis 

Lloyd Bridges-Dorothy Gish 


Leo Genn-David Tomlinson 


jun 10. ‘71 
May 15,5! 
Nov.,'5! 
Apr. 20,'51 
May,'5! 
Nov.,’5! 


Aug. 28 5! 


Feb.,"5! 
Oct. 7,'51 
July 13,5! 
Sept.,‘5! 


Lon McCallister-William Phillips 
Wayne Morris-Adrian Booth 
All-Star Minstrel Show 

Dick Powell-Peggy Dow 


Apr..5! 
July 12,'5! 


Gary Cooper-Jane Greer 
Kirby Grant-Margaret Field 


Running 
Time 


9im 
10im 
125m 
95m 
85m 
87m 
80m 
7im 
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Invitation to Imagination... 


Consider the world we live in... Consider the way we live... Consider today’s new ideas in motion- 
picture equipment and materials .. ; 

What a tremendous invitation to imagination all this is! No wonder pictures of increasing insight and 
originality—pictures richer than ever in the use of advanced technics—are now available. 

Integrai with this progress is the Eastman Kodak Company. Through the Eastman Technical Service 
for Motion Picture Film, it aids studios and laboratories in the selection and exposure of film, black- 
and-white and. color; helps set up control systems, establish standards of quality and economy, 
‘trouble-shoot"” when the need arises; co-operates with exchanges and exhibitors, making sure that 
each foot of film produces optimum results, gives best possible showing. 

To maintain this service, the Eastman Kodak Company has branches at strategic centers . .. invites 
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Motion Picture Film Department 


EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 
East Coast Divisior Midwest Division West Coast Division 


342 Madison Avenue 137 North Wabash Avenue 6706 Santa Monica Bivd 
New York 17, New York , Chicago 2, Illinois Hollywood 38, California 
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HERE WE GO AGAIN! Star- 
director-photographer team of 
“Born Yesterday” reunite to repeat 
with THE MARRYING KIN 
: : f Cameraman Joseph Walker, above 
gets set to expose Judy Holliday’s 
KICKING OFF at Victoria, N. Y., premiere, SATURDAY’S HERO joins leading con- boxoffice hor rs cunkaah pfs 
tenders for year’s top grosses. Critics acclaimed: “Fast, angry, a stinger!” (Times) thentic Manhattan backgrounds. 
“Searing, exciting, tense!” (Mirror) “Hard-hitting, forthright, excellent!’ (Jour.-Amer.) George Cukor again directs! 
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HE‘S GOT ‘EM COVERED! a = 
Broderick Crawford hits New York, TOPLESS THRILLS! i VERY PERSONAL! Columbia’s policy of 
Ohio, Michigan, Missouri and points Blanchard has a very uplifting in- bringing the stars to the people brings 
west with whirlwind barrage of p.a’s fluence on those Legionnaires in Beverly Michaels to World Theatre in New 
as THE MOB opens to 300 saturation TEN TALL MEN. She’s making York where PICKUP is settling down for 
bookings in St. uis, Detroit, Cincin- her sexsational debut in the Burt a long winter’s run! With her, above, is 
nati territories. Lancaster-Technicolor thriller. exhibitor George Schwartz. 





